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Ready September 17 

The new novel by the author ot 
" The Wood-Carver of ’Lympus ” 

Flamsted Quarries 

By MARY E. WALLER 

w~ Owing to heavy advance orders necessitating 
enlarging the size of the first edition, publication of Miss 
Waller’s new novel, pronounced the strongest book she 
has produced since “The Wood-Carver of ’Lympus” 
(26th printing), has been postponed until Saturday, 
September 17. 

“Flamsted Quarries” promises to be the 
Big Autumn Novel 

“Flamsted Quarries" is a book of 493 pages, il¬ 
lustrated by G. Patrick Nelson. Price , $1.50. 


LITTLE, BROWN & CO., Publishers, Boston 
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Author of ,l JVkat is Socialism ?" 

12mo. $1.35 net. By mail, $1.47 

This is the most powerful presentation of the 
social problem in a great city that has appeared in 
print. In addition it is a gripping story, moving, 
dramatic, elemental. His characters live, because 
they are drawn from real life. The book is vital 
and pregnant with meaning for every man and 
woman who lives in the world. 


THE STORY OF 
CHANTECLER 

A Critical Analysis of 'Rostand's 'Play 

By MARCO F. LIBERMA 

Professor of Romance Languages in Cincinnati University 

Illustrated from the original performances. 
12mo. 75 cents net. By mail, 82 cents 

A brilliant, sympathetic, extremely graphic account of 
Rostand’s celebrated play, dealing with the interesting 
history of its conception, writing and first performances, 
together with a description of the story and a critical 
analysis of it as a work of dramatic and literary art as 
well as a stage performance. It is exactly the book that 
everybody needs just now. 


The Story of Chantecler 


Marco F. Liberma 


THE HARD ROCK 
MAN 


'Ey 


MOFFAT, YARD 
& COMPANY 


READY TO-DAY 


MOFFAT, YARD 
& COMPANY 


THE HOUSE OF 
BONDAGE 


12mo/ |$1.00 net. By mail, $1.10 

The story of Tom Morton and his fight for 
success at the construction camp at Snowslide. 
A brilliant picture of strenuous western life and 
love by the part author of “ 9009.” 


MOFFAT, YARD & COMPANY. NEW YORK 


Reginald Wright Kauffman 


FREDERICK R. BECHDOLT 
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DR. ELIOT'S VIEW OF HAPPINESS 


A Book of Charming Essays in 
Which are Pictured Some of 
the Lasting Pleasures of Life 


THE DURABLE 


SATISFACTIONS OF LIFE 


By CHARLES W. ELIOT 

12mo. Cloth. 198 pages. $1.00 net. By mail, $1,10 

“The book is one of wonderfully sane and 
sweet philosophy, a book that ought to be 
read by every man or woman who is 
discontented, unhappy, rebellious against 
the limitations of life. It is eminently 
practical, and its sturdy, simple reasoning, 
bent on finding the treasures of the daily, 
dusty, common life, will be wholesome 
medicine for those who have come to put 
too much stress upon the relation of 
material possessions to happiness.” 

— N. Y. Times , Aug. 20. 


THOMAS Y. CROWELL & COMPANY 

428 WEST BROADWAY NEW YORK 
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HENRY HOLT ” 

34 WEST 33d STREET 



AND COMPANY 

NEW YORK 


1910 Boote for IPounG Jfolhs 


Cooper’s The Last of the Mohicans illustrated by e. boyd smith. 

Large 12mo. Probable price, $1.35 net. [September .] 

In illustrations, binding, type, and size, this edition is made expressly to attract chil- 
dren and to be easily read by them. It is published in the hope that parents and librarians 
will care to give children this classic in a form at least as attractive as that of the new and 

untried juveniles. . , 

E. Boyd Smith’s eight colored pictures and some forty line drawings, of course, need 
no commendation. They illustrate the most dramatic incidents. . 

The type is clear and well leaded, the binding in accordance with the specifications of 
the American Library Association. 


Burton’s The Bob’s Hill Braves 

A sequel to the “Boys of Bob’s Hill” and “The Bob’s Cave Boys.” Illustrated by 
H. S. DeLay. $1.50. [September.] 

The author has sustained the vim and humor of his earlier stories. His “band” 
Massachusetts youngsters spend a Summer vacation in Illinois, where they play at being 
Indians and hear thrilling tales of real Indians and explorers. A book for “ Boy Scouts. 

Th* Congregationalist said of “The Bob’s Cave Boys”: “It would be hard to find anything better in the 
literature of New England boy life.” 

Miss Plummer’s Stories from the Chronicle of the Cid 

By the “Director of the Pratt Institute Library School” and author of “Roy and 
Ray in Mexico,” etc. Illustrated. 12mo. Probable price, 90 cts. net. [September.] 
This book is intended to supply the need for a romantic, attractively illustrated, and 
well bound rendition. Some very well chosen quotations from Lockhart are included. The 
book is reliable from a scholarly point of view. 


Miss Mackay’s The Silver Thread and Other Folk 
Plays for Children 

Uniform with the author’s “ The House of the Heart.” $1.10 net. [October.'] 

These plays have stood the test of actual production at the Educational Theatre and 
other similar institutions. There are full directions for simple costumes and school room 
staging. 


Thomas’s Captain Phil 

A Boy’s Experience in the Western Army During the Civil War. Illustrated. $1.50. 

This book, successful when first published in 1884, has been out of print for some years. 
It is republished on the recommendation of juvenile librarians and booksellers. Almost 
every incident recounted is a real experience; the story is absorbing. 


HECEJVT TOPl/LA.'R JWEJVILES 


Ames’s Pete, Cowpuncher . . $1.50 

Ames’s TheTreasure of the Canyon 1.50 

Burton’s The Bob’s Cave Boys . 1.50 

Burton’s The Boys of Bob’s Hill . 1.25 

Champlin’s Young Folks’ Cyclopaedias 
“Common Things,” “Personsand Places,” 
“Games and Sports,” “Literature and 
Art,” “NaturalHistory,” . . per vol., 3.00 

Haines’s The Luck of the Dudley 

Grahams . . . 1.50 

Cock-a-doodle Hill . . 1.50 

Witter Whitehead’s Own 
Story .... 1.25 

The Cave of the Bottom¬ 
less Pool . . . 1.50 


Haines’s 

Hunting’s 

Hunting’s 


Irwin’s 

Lagerlof’s 

Mackay’s 

Plummer’s 

Plummer’s 

Rankin’s 

Rankin’s 

Rankin’s 

Taggart’s 

Taggart’s 

“Vamba’s” 


Secret of Old Thunderhead $1.50 
Christ Legends . . net 1.25 

The House of the Heart 

Plays for Children, net 1.10 
Roy and Ray in Canada “ 1.75 

Roy and Ray in Mexico “ 1.75 
The Adopting of Rosa 
Marie .... 
Dandelion Cottage . 

The Girls of Gardenville 
Daddy’s Daughters . 

Nut Brown Joan 
The Prince and His Ants 


1.50 

1.50 

1.50 

1.50 

1.50 




N. B.—Dc Morgan’s New Novel, "An Aflair of Dishonor,” will be 
published September 13th 
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S. O. Sail! 

the dealer who catches this S. O. S. signal 
and correctly interprets it, we will mail 
our order list. Those who wish to come to our 
rescue quicker may do so by making up an order 
after reading the following five pages. 

We have been late in preparing our line, 
and have been able to cover but a small portion 
of the country. Hence this S. 0. S. 

We have a line with as much snap in it as 
a wireless transmitter. 

ARTISTIC! MODERATELY PRICED! QUICK*SELLING! 

The first large editions of The Man 
Wiithout a Country , Amy Brooks’ Princess 
Polly, Sunshine and Roses, Lavender and 
Rosemary, A- Wivarying for You, were sold 
before they came off the press. Send orders 
to your jobber or direct to us. 

395 Broadway THE PLATT & PECK CO. 


New York 
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“ To see ourselves as others see us ” 

WOULD YOU LIKE TO 
KNOW YOUR FUTURE ? 

The Disclosures Made by 
MADAME GHESIRI 

IN 

THE FORTUNE-TELLING 

BIRTHDAY BOOK INTERESTING 

We do not make Madame Ghesiri’s regular charge of $ 5 *°° ^ or telling your 
fortune, but will tell it, together with your friends’, for 

SI.00, with a liberal discount 

Don’t blame us if the Madame says harsh things about you—the stars rule 

y ° Ur Sendus y the date of your birthday, and we will investigate and find out whether 
you are going to send us an order. 

Printed in two colors. 12mo. 276 pages 

Bound in cloth with colored inlay. Boxed . . $1.00 

Bound in full leather. Boxed . 


2.00 


EDWARD EVERETT HALE 


10 COLORED 


THE MAN 


.^THEMAN^ 

^ WITHOUT W 
A COUNTRY 



EPW . . . • • ■ 


ILLUSTRATIONS 


WITHOUT 


A COUNTRY 

THE MOST ELABORATE EDITION EVER PUBLISHED 

Every page surrounded by decorative border. Ten full-page colored illustrations by 

Nella F. Binckley 


Bound in gold-stamped cloth with colored inlay. Boxed 
Bound in full leather. Boxed. 


$0.75 

2.00 


395 Broadway THE PLATT & PECK CO. 


New York 
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AZ/ofcej l Ts to Introduce^ to y pti 

PRINCESS POLLY 

Dee-lighted! 

I am a very active little girl, and 
won’t stay long in your store 

How many like me will you take ? 

PRINCESS POLLY 

By AMY BROOKS 

Author of “The Dorothy Dainty Series” 

The first volume of “THE PRINCESS POLLY SERIES.” 

Cover design and half-tone illustrations by the author. 

Large r2mo, bound in cloth, <P i rvrv 
stamped in gold and colors, 4* ' ♦t/U 



The “Shown to the Children” Series 

Edited by LOUEY CHISHOLM 

Each subject treated by an authority and written in simple, 
clear and concise language for young readers. 

48 Colored Plates in Each Book 


Beasts. By P. Billinghurst 
Flowers. By C. E. Smith 
The Farm. By F. Meadow 

Butterflies. By T. Wood 


Birds. By J. A. Henderson 

The Sea-Shore. By T. Wood 

Trees. By C. E Smith 

Nests and Eggs. By J. A. Henderson 


Bound in cloth, with colored inlay. Each, net , 90 cents. 


395 Broadway THE PLATT & PECK CO. 


New York 
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STORIES FOR THE CHILDREN SERIES 



8 Colored 
Illustrations 

Beautifully 

Bound 


The books are a sheer delight to the eye, and cannot fail to captivate the little 
folks into whose hands they pass. The pretty pictorial bindings, richly gilt, the 
gold end-papers, and the charming colored illustrations (eight to each volume) 
make this at once the best and the daintiest series of gift-books for young people 
ever produced. 

Size, 4^ x 6 inches. Cloth, per volume, 50 cents 


ALADDIN. “ Arabian Nights ” 

ALICE IN WONDERLAND. 

Lewis Carroll 
DON QUIXOTE. Cervantes 
GULLIVER IN GIANTLAND. Swift 
GULLIVER IN LILLIPUT. Swift 
IVANHOE. Scott 


ROBINSON CRUSOE. Defoe 

SINDBAD THE SAILOR. 

“Arabian Nights” 

THE ICE MAIDEN. Andersen 
THE SLEEPING BEAUTY. Grimm 

THE WATER BABIES. 

Charles Kingsley 

UNCLE TOM’S CABIN. H. B. Stowe 


THE HANDY HAND=B00KS 

Live, Interesting Subjects, Attractively Presented 

Narrow 12mo. Bound in Cloth. Each, 50 cents 


ATHLETICS OF TO-DAY. 

By A. H. Graham 

A WORD TO WOMEN. 

By Mrs. Humphrey 

BEAUTY ADORNED. 

By Mrs. Humphrey 

CONCERNING MARRIAGE. 

By Rev. E. H. Hardy 

HEALTH, EXERCISE AND HOME 
GYMNASTICS. By Hartvig Nissen 

HOW TO BE PRETTY. 

By Mrs. Humphrey 

MANNERS FOR GIRLS. 


MANNERS FOR MEN. 

By Mrs. Humphrey 

MANNERS FOR WOMEN. 

By Mrs. Humphrey 

RECITATIONS, COMIC AND OTHER¬ 
WISE. By J. H. Wood 

THE APPLAUSE RECITER. 

THE BOOK OF STITCHES. 

By Ellen T. Masters 

THE COO-EE RECITER. 

THE GENTLE ART OF GOOD TALK¬ 
ING. By Beatrice Knollys. 


By Mrs. Humphrey 


WHAT SHALL I SAY? 

A Letter-writer for Ladies 


395 Broadway THE PLATT & PECK CO. 


New York 
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TO AULD ACQUAINTANCE 

A TOAST BOOK 

A Book of Real Toasts, Many of Which Are Original 

Printed in two colors. 18mo, 122 pages . $0.35 

Bound in ooze leather. Boxed . . . 1.00 




OLD SWEETHEARTS 

Poems You Ought to Know 

Arranged by RUTH CROSSLEY 

Printed in two colors. 12mo, 185 pages 
Bound in cloth, with colored inlay. Boxed . $1.00 

Bound in full leather. Boxed .... 2.00 


LES MISERABLES 

By VICTOR HUGO 
The Best Single-Volume Edition 


Handy, compact and readable 

Bound in cloth. net .... 
Bound in full leather. Boxed, net 


$0.50 

1.00 




In Friendship’s Meditation 

Selected by AMY ADDINGLEY 

Each page of text surrounded by decorative border. 16mo, 132 pages 
Bound in gold-stamped cloth. Boxed . . $0.75 


Bound in ooze leather. Boxed 


1.50 


TO HAVE A FRIEND, 
BE ONE 

Selected by RICHARD GLASSPOOL 

Printed throughout in two colors. 12mo, 169 pages 

Bound in gold-stamped cloth. Boxed . $1.00 

Bound in full leather. Boxed . . . 2.00 



395 Broadway THE PLATT & PECK CO. 


New York 
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THREE BOOKS OF THE HEART 



\ BOXED 

\o 

$1.50 

LOVE % 
// NATURE % 
HAPPINESS \ 


IaSWENDER 
ftND ROSEMARY 



R5PC*> WOODWARD 


Bound in parchment, 
with gold stamping and 
colored inlay. Tied with 
satin ribbon. 

Boxed - - 75 cents 



Printed throughout in 
two colors. Bound in 
ooze leather stamped 
in gold. 

Boxed - - - $1.50 


BOOKS THAT SELL ON SIGHT 


SUNSHINE AND ROSES 

A Book of Happiness and Good Cheer 

LAVENDER and ROSEMARY 

Nature Thoughts for Nature Lovers 

A=WEARYING FOR YOU 

Heart-throbs of Sentiment 

THE KEEP-SAKE BOOKS 


FIVE ATTRACTIVE GIFT BOOKS 
Compensation. Emerson Friendship. Cicero 
Rubaiyat. Fitzgerald Will o’ the Mill. Stevenson 

A Christmas Carol. Dickens 

Artistically bound, with elaborate gold stamping - - 50 cents 

395 Broadway THE PLATT & PECK CO. 


New York 
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While on the Subject 

C. Axioms are “Self-evident Facts.” 

C That the Publishers’ Weekly is the me¬ 
dium for book trade advertising is axiomatic. 

C. Nevertheless even axioms lose their force 
unless occasionally repeated, unless their 
meaning is driven home in concrete form. 

H The Publishers’ Weekly, in the first 
six months of 1910, carried 168,975 agate 
lines of book advertising.* 

C This is more than eleven times as much 
as was carried in this period by all the 
other book trade periodicals combined. 

c It is nearly as much book advertising as 
was carried by the New York Times , The 
New York Sun and the Chicago Tribune , 
the three leaders in newspaper book adver¬ 
tising combined. 

* 168,975 lines net, exclusive of house advertisements. 
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of Book Advertising— 

<L It is more by 12,000 lines than the com¬ 
bined book advertising* of the three leading 
book review periodicals. 

«L It is more by 27,000 lines than the com¬ 
bined hook advertising* of the three general 
magazines carrying the greatest amount of 
book advertisments. 

C. Even for axioms there’s always a reason. 

C The reason in this case is the standing of 
the Publishers’ Weekly in the Book 
Trade, a standing based on 58 years of 
honorable history and service, and the un¬ 
rivaled completeness with which it covers 
the buying book trade of the country. 

THE PUBLISHERS’ WEEKLY 


* Exclusive of house and exchange advertisements. 
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SMALL, MAYNARD & COMPANY ANNOUNCE THE FOLLOWING 
BOOKS FOR EARLY FALL PUBLICATION 

UNCLE REMUS AND THE LITTLE BOY 

By JOEL CHANDLER HARRIS 

With fifty-five illustrations by J. M. Conde, eight of them in four colors. Cover inlay in four 

colors, embossed in gold. 81.25 

The new Uncle Remus book is an unqualified delight. It is a collection of 
tales told by Uncle Remus in response to the eager, insistent questioning of the 
Little Boy, some of them in prose and some in verse. All are instinct with the 
mellow flavor of their beloved creator, and young and old alike will rejoice at 
“The Story of the Dood>ang,” “Brer Rabbit Causes Brer Fox to Lose His Hide,” 
“ How Brer Rabbit Saved Brer B’ar’s Life,” “ Brer Rabbit and the Pimmerly 
Plum,” and the many others. Unquestionably the leading juvenile this season. 

DOWN HOME WITH JENNIE ALLEN 

By GRACE DONWORTHI 

Author of “ The Letters of fennie Allen.” Illustrated by F. R. Gruger. $ 1.50 

This is the long-awaited sequel to “The Letters of Jennie Allen,” whose 
quaint, unconscious humor has convulsed a nation. The new book is even better, 
more delightful, more human and, if possible, more lovable than the earlier volume. 

WITH STEVENSON IN SAMOA 

By H. J. MOOR8 

Profusely illustrated from photographs, with a photogravure frontispiece. $ 1.50 net; postage, 12 cents 

The author of this remarkable volume is an American merchant and planter 
who still lives in Samoa and who had the singular good fortune of being the “ guide, 
philosopher and friend ” of Stevenson during his eventful life in the South Seas. 
The record of their friendship is singularly attractive and of great value. The 
illustrations from photographs, letters, etc., present a collection of Stevenscn pic¬ 
tures that may be said to be unequaled. 

WOOD WANDERINGS », WINTHROP PACKARD 

Illustrated by Charles Copeland . $ 1,20 net; postage, 10 cents 

This, the third in order of season, is the fourth and last volume to be published 
in the New England Year series. It celebrates the delights of autumn as only 
Mr. Packard knows how to celebrate them. 


Special J'foltce. —The country-wide publicity that Happy Hawkins is 
receiving on account of the fact that Mayor Gaynor has been reading it is resulting 
in a big increase in the steady demand. Stock up ! 

Mayor Gaynor is reported to have said, when his wife handed him Happy 
Hawkins: “ That’s good. I can get a little relaxation with this and it will make 
the time go faster. It’s good to begin with something thrilling.” 

Happy Hawkins and the Meditations of Marcus Aurelius were the first books 
which his physicians allowed Mayor Gaynor to read in his convalescence. 


Order Now from Your Jobber or from 

SMALL, MAYNARD & CO., Publishers, BOSTON 
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The New Arnold Bennett Novel 

Ready Sept. 15th 

CLAYHANGER 

"By 

Arnold Bennett 

Author of “ The Old Wives' Tale ” 

The critics seem to unite in saying that Arnold Bennett is one of 
the authors to whom we are to look for a really important novel 

Large i2mo. $1.50 net 

TyTR. ARNOLD BENNETT’S new novel “ Clayhanger ” 
^ A is the first of a trilogy of novels dealing with the “ Five 
Towns.” In “The Old Wives’ Tale,” Mr. Bennett described 
the old spirit of the central provinces of England. In this 
trilogy he will describe the breaking down of the old spirit 
by the new. The first novel relates the history of Edwin 
Clayhanger from the time of his leaving school to his mar¬ 
riage at about the age of thirty-five. It begins in the past 
and ends only when, after many trials and much suspense, 
the new ideals have definitely taken the place of the old. 
The hero is a master printer, and the son of a master printer, 
.and for a lengthened period he lives in servitude to his 
father, who justifies all tyranny by the well-known plea that 
upon his own decease the son will ‘come into everything.’ 
Edwin’s love-affair is long and complicated, and he only 
succeeds in marrying Hilda Lessways after the most dis¬ 
tressing experiences, not the least of which is the decay and 
death of his father and all that his father represents. In the 
matter of background to these personal histories, the author 
has tried to show, perhaps, more ambitiously than in “ The 
Old Wives’ Tale” that the sociological development of a 
vast community will furnish the finest romance and color 
that an artist can. desire. 

E. P. DUTTON & CO., Publishers 

31 West 23rd St. NEW YORK 
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H. M. CALDWELL CO. 

"Publishers 

BOSTON NEW YORK 

208 to 212 Sommer St. 43 West 27 tH St. 


EDITIONS 


CALDWELL’S FAMOUS 

are illustrated and 
known for their 
original, artistic, and 
attractive bindings. 


JUVENILE BOOKS 
with colored illustrations 

BOOKS FOR BOYS 
BOOKS FOR GIRLS 

POPULAR and STANDARD 
BOOKS 

ILLUSTRATED POEMS 
GIFT BOOKS 
HUMOROUS BOOKS 
RELIGIOUS BOOKS 
and 

HANDY VOLUME 
CLASSICS 

in a variety of styles of 
bindings 


ASK YOUR JOBBER 
OR SEND FOR SAMPLES 


Send for our 90-page 
Illustrated Catalogue 
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u An excellent medium 

. . . well calculated to 
develop and exploit the 
sale of the new books." 

—Paul Elder 6° Co. t 

San Francisco, Cal. 

*• We find your publica¬ 
tion of the utmost benefit. 

We distribute 2500 copies 
every month to good live 
book buyers . . . and can 
trace returns to same." 

— Scrantom, Wetmore 6° 

Co., Rochester, N. Y. 

“ We are more than 
pleased with the Month¬ 
ly Book Review. We 
mail 500 of these as soon 
as received and know they 
produce results." 

— f. R. Weldin <5r* Co., 
Pittsburg, Pa. 

“Kindly continue send¬ 
ing us the 1000 Monthly 
Book Reviews. We are 
very much pleased with 
the results we are getting. 

We consider it the best 
possible medium we could 
use." — McEvoy Book 
and Stationery Co., Ma¬ 
con, Ga. 

’Read What the 

Dealers Stay of 

The MONTHLY 
BOOK REVIEW 

You don’t have to take 
our word for it. These are a 
few expressions from book¬ 
sellers, who are , by common 
consent, the leaders of the 
trade. We will send you 
many more if you ask for 
them. 

The Monthly Book Re¬ 
view is the only illustrated, 
full-sized publication offer- 
ed the book trade of Amer¬ 
ica as a monthly house 
organ It contains all the 
news of the world of books; 

— complete, authoritative 
and unbiased. 

Sold in imprinted editions 
at 75 cents per hundred. 
Can you beat it as excellent 
and cheap advertising for 
your bookstore ? 

Advertising rate, $50 per 
page ; — circulation exceed¬ 
ing 50,000 — and every copv 
goes to a book buyer. Can 
you beat it for book adver¬ 
tising ? 

Write for further particulars 
and a sample copy today. 

W.M. CLAYTON, Pub., Inc. 

452 5th Ave., New York 

l ' The most attractive 

publication of its kind 
and an improvernent up¬ 
on anything we have used 
in the past. We are 

distributing 1500 copies 
monthly to the best book 
buyers of the West. * ’— St. 
Paul Book and Stationery 

Co., St. Paul, Minn. 

“ We believe that the 
Monthly Book Re¬ 
view is the best and 
cheapest advertising me¬ 
dium for the publisher 
and bookseller. We dis¬ 
tribute them to our se¬ 
lected book readers and 
are well satisfied with 
the returns we get every 
month. Nothing better 
for the bookseller than the 
Monthly Book Review." 

— Reisman Bros., Scran¬ 
ton, Pa. 

“ We find this publica¬ 
tion of considerable bene¬ 
fit to ourselves a?id utility 
to our patrons. It cer¬ 
tainly is more effective 
than the envelope size 
book bulletins published 
by other concerns." 

— The Robt. Clarke Co , 
Cincinnati, 0 . 

“ The 500 copies of the 
Monthly BookReview 
that you have bee?i sup¬ 
plying as our house organ 
are the most effective busi¬ 
ness pullers we have yet 
adopted. 9 ’— Morris Book 
Shop, Chicago, III. 

“A very valuable ad¬ 
junct to our business. . . . 
The Monthly Book 
Review is all right." 

— P owers Mercantile 

Co , Minneapolis, Minn. 

“I am very much in 
favor of the Monthly 
Book Review. The 

trade has for a long time 
needed just such a review; 
one that will be impartial 
and 07 ie which we can rec¬ 
ommend to our customers 
as unbiassed in every 
way." — W. Y. Foote, 

Syracuse, N. Y. 
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“B A I T” 

For Christmas Book Bviyers 


In Book Sellmg as in Fishing, Attractive Bait 
is one of the essentials to win success 

*f[N the early fall of the year every live bookseller considers plans 
HI for his holiday catalog, his best means of attracting Christmas 
Book Buyers. The question with him is how to make his Christmas 
announcements with dignity and effect without spending too much 
time and money in the production of an attractive catalog. 

The problem is fully solved by “The Christmas Bookshelf” (the 
Christmas number of THE PUBLISHERS’ WEEKLY) with the 
dealer’s own imprint. It is a magazine-catalog of about 240 pages, 
copiously illustrated with specimen illustrations from the best books 
of the year. It contains a most attractive assemblage of the best 
new issues of all the publishers, with ample descriptive notices. A 
feature is the carefully prepared purchase list, which, with the pub¬ 
lishers’ own advertisements, gives a comprehensive survey of about all a 
bookseller would be likely to keep in stock during the holiday season. 

It is a Christmas Catalog your customers 

would feel flattered in receiving! 

The price, for editions with the bookseller’s own imprint, is 
based on cost of paper and press work only, without counting cost 
of composition, and is, therefore, much below the cost of a catalog 
made by any bookseller for himself. 

COST OF “THE CHRISTMAS BOOKSHELF,” IMPRINTED 


For 

J00 Copies 

- 

- 

- $10.00 

u 

250 “ 

- 

- 

- 20.00 

44 

500 “ 

- 

- 

- 38 00 

44 

1000 u 

_ 

- 

- 75.00 


We remind you that it is necessary to have orders early, so as 
to regulate the size of the edition. Every year several belated 
orders come after printing is completed and the edition sold. 

We will be glad to send you a sample copy of last year’s issue 
on request. 

We also supply imprint editions of the SUMMER 
READING and the EDUCATIONAL numbers 
of The Publishers’ Weekly. Both are useful retail 
trade promoters. Samples and terms on request. 

THE PUBLISHERS’ WEEKLY 
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“ It is the best boy story I have read in 
years. ... It is a distinct triumph.'’ 

— SENATOR BEVERIDGE 

2nd 5000 

“ It’s a wonder .... so 
true, and generally and 
specifically bully! ” 
—BOOTH TARKINGTON 




“An amazingly splen¬ 
did story.'” 

—JACK LONDON 




Bring back your 
own Boyhood 
Days! Read of 
“Dink” Stover 
and his fellows. 


^0 vo e v\ 

L t)o\wSOW/ 

lamo 
).30 


“We have revered ‘Tom 
Brown 1 for years, and shall 
revere it for years more; but 
for Americans who remem¬ 
ber their boyhood, ‘The Varmint' 
offers a keener pleasure still." 

-DULUTH EVENING HERALD 


A doctor writes : 
“It is so much bet¬ 
ter for me than any 
medicine which 
my patients get, that I 
had to send you a line 
of thanks, heartfelt ap¬ 
preciation and gratitude." 

Two Other 
Lawrenceville Books 

By OWEN JOHNSON 

The Humming Bird 

12mo. 50 cents. 

The Prodigious Hickey 

Originally published as “The Eternal Boy** 
12mo. $1.50. 


RAKER <S TAYLOR CD 

---- 
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Pointers for Publishers 


P UBLISHERS of forthcoming books to be issued during the Fall 
season of 1910 are reminded that the Fall Announcement 
Number of The Publishers’ Weekly, to be issued under 
date of September 24, is in many respects one of the most important 
issues of the year . Booksellers, generally, find it valuable in making 
up their holiday orders and for descriptive selections for their own 
catalogues and circulars. Librarians also use it extensively in making 
up their purchase lists for the new season. Note then : 

First. That the dictionary reference list of new books 
in that issue will be made up as complete as possible from 
material procurable between now and September 10. It is therefore 
very important for all publishers to send us at the earliest possible 
moment lists of their announcements, giving as much data as practi¬ 
cable of all forthcoming works. 

Second. That the number is especially valuable lor 
advertising, since an advertisement supplements the reference list 
and keeps the advertiser’s descriptive announcements immediately 
before the buyer during the period he is planning for the new season. 

The bookseller, naturally, expects to find the leading books 
featured in the advertising pages, and his judgment is largely 
influenced by the publisher’s confidence in his leaders as shown by his 
advertisement. The publisher cannot expect the dealer to stock up 
on books that are apparently not of sufficient importance to be 
advertised. 

Advertising rates same as for regular issues. 

“ Copy ” should be mailed at once 


Office of THE PUBLISHERS’ WEEKLY 

298 Broadway New York 
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A MILLION COPIES!_ 

(970,000 of Rostand’s plays have been sold in book form) 
Messrs. Duffield and Company have now ready 


" CH ANTECLER ” 


Translated by Gertrude Hall. $1.25 net; postage 10c. 

Under the copyright law of July 1, 1909, M. Rostand is 
fully protected. No other translation of “CHANTECLER' 1 
than that by Gertrude Hall is authorized or can be made. 


A BEST-SELLING NOVEL 


"ONE BRAVER THING” 

" Tnr had nnrTAD ” 


"THE DOP DOCTOR” 

By RICHARD DEHAN 


Second^ Large Edition in AmericaFourth in England 

The story of a strong man redeemed by a great love 

“The novel that everyone is reading in England and which everyone will be reading 
here before long/’— Jeannette Gilder, in the Chicago Tribune . 

“ His (The Dop Doctor’s) figure is a notable one, and no review can reproduce the 
tonic effect given by the contemplation of his steadfastness/’ 


material, strong charactersT dramatic situations, as -ONE BRAVER THING,’ by 
Richard Dehan.”— The Bookman. 


c “ al 8 7 . K —The Chicago Evening Post. 

Very few books have appeared during the current year that are so rich in good 



6 F r —The Philadelphia North American. 

£1.40 net: postage 13c. Get in your Orders 


DUFFELD 


3eWEST3r?SI 



COMWNY 


NEW YORK 
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GOOD 

MEDIUMS 


versus 

BEST 

MEDIUMS 


j^VERY periodical of standing is, in 
one sense, a good book medium, 
because its readers are to some extent 
buyers of books. 

UT the advertiser’s problem is not 
so much to find good mediums,— 
it is to find the best mediums. In 
other words, the question with him 
should be: “ In what way can I spend, 
to the best possible advantage, the very 
limited amount of money at my dis¬ 
posal for advertising purposes?” 

p OR the book publisher the answer 
to this question must be: “In 
those mediums which, in proportion 
to their cost, reach the largest number 
of actual book-buyers.” And the best 
of such mediums, for the publisher of 
worthy books, must be the one which 
holds the foremost place in authority 
and reputation, and which exercises 
the strongest direct influence upon its 
readers. 

J N quality of circulation, in standing, 
in influence, THE DIAL holds first 
place among American book mediums. 
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npHIRTY years of continuous pub¬ 
lication under the same manage¬ 
ment speak for THE DIAL’S stabil¬ 
ity and success. It is preeminently a 
book journal, published solely in the 
interests of the book class,—the liter¬ 
ary and cultivated class, the class that 
buy books . It is issued from the second 
largest city in the country,— the 
centre of the immense book-consum¬ 
ing region ol the Middle West. 


THE BEST 
BOOK 
MEDIUM 
AND WHY 


"pHE DIAL is more generally con¬ 
sulted and depended upon by li¬ 
brarians in making up orders for books 
than any other American critical jour¬ 
nal ; it circulates more widely among 
retail booksellers than any other jour¬ 
nal of its class; it is the accustomed 
literary guide and aid of thousands of 
private book-buyers, covering every 
section of the country. 


n^HESE facts make THE DIAL 
indisputably the foremost medium 
for high-grade book advertising,—the 
one indispensable medium for the pub¬ 
lisher of creditable books. 
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Books of the 


Late Summer 


Theodore Roosevelt's African Game Trails 


Theodore Roosevelt’s great hunt-1 
ing narrative in Scribner’s Magazine, I 
which met with such tre¬ 
mendous and prolonged suc¬ 
cess, showed him not only a 
mighty hunter but a deep 
student of natural history— 
of both plant and animal 
life — and a master of a 
graphic, rapid, picturesque 
style. To form “ African 
Game Trails,” this handsome 
large octavo, the Colonel has thor¬ 
oughly revised his famous narrative. 
There will be considerable material in 


the book—with its 15 chapters and 
140,000 words—which never appeared 

_ in the magazine; beyond 

this there will be five ap¬ 
pendices on such topics as 
“ Protective Coloration of 
Animals,” “ The Pigskin 
Library,” “ The Habits of 
Small Mammals,” etc. The 
illustrations are chosen 
mainly from remarkable 
photographs taken by 
Kermit Roosevelt, together with eight 
drawings made after the author’s sug¬ 
gestion from authentic material. 


$4*00 net. Postpaid $ 4.33 


ricriojv 


Once Upon a Time 

By RICHARD HARDING DAVIS. Illustrated, % 1.50 

This, the first book of sto¬ 
ries published by Mr. Davis 
in nine years, shows plainly 
that his pen has lost none of 
its old cunning. The same 
rapidity of narrative, the 
same deft delineation of char- 
acter^ the same vividness of 
description, hold in these sto¬ 
ries —■ The Spy,” “A Wasted 
Day," “A Charmed Life,” 

“ The Amateur,” “ The Mes¬ 
sengers,” 44 The Make-Be¬ 
lieve Man,” 44 A Question of 
Latitude,” and other stories 
of love and adventure, of the 
warmanceuvres,of thestage— 
that made him famous before. 


^ ONCE IPOS 
A TIME 


RICHARD HARDING DAVIS 


A CaLdet of the Bla.ck 
Star Line 

I By RALPH D. PAINE 
Author of ‘‘College Years,” 
] 44 The Head Coach,” etc. 

,'• ] Illustrated. \itno, $ 1.25 

David Downs is an ap¬ 
prentice on board one of the 
big ocean liners to-day, and 
his life is as full of adventure 
as if he were on a sailing 
vessel and of quite a different 
! kind. A shipwreck, and a 
I collision, and some experi¬ 
ences of a startling kind on 
shore, and the character of 
I David and his friends, make 
J up a stirring, live story. 


Rest Harrow 


By MAURICE HEWLETT 

‘‘Open Country” and 
‘‘Halfway House”'told the 
story of that delightful vaga¬ 
bond, poet and botanist Sen- 
house, Sanchia Percival, 
Mary Middleham,and Nevile. 
This new book brings their 
story to a climax, and in doing 
so introduces other new and 
charming characters. The 
book is full of dramatic in 
cident, and the plot moves 
swiftly. It is a story that foi 
its exquisite style, its charac¬ 
ters and wonderful feeling for 
the open air, stands among 
the few great novels of 
modern English literature. 


Illustrated , 


At the Villa Rose 

By A. E. W. MASON 

Illustrated , $ 1.50 

The story opens at the 
tables at Monte Carlo where 
a young Englishman is suc¬ 
ceeding in breaking the bank. 
. jThat evening a murder is 
'-^committed in a villa near the 
jjtown, under the most curious 
^circumstances, in which a 
girl is deeply involved. Ha- 
naud, the great detective, is 
-.put upon the trail. Through 
the most thrilling incidents 
[the story moves along to a 
[conclusion as startling as the 
.crime. 


CHARLES SCRIBNER’S SONS, NEW YORK 
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Subscription Rates 

One year, postage prepaid in the United States, $4.00; 
foreign, $5.00. 

Single copies 10 cents; postpaid, 12 cents. Educa¬ 
tional Number, in leatherette, 50 cents; Christmas 
Bookshelf, 25 cents. Extra copies of the numbers 
containing the three and six months’ Cumulative 
Lists, 25 cents each to subscribers only. The 
Annual Summary Number is not sold separately. 

Advertising Rates 


One page. $25 00 

Half page. 14 00 

g uarter page. 7 00 

ighth page. 4 °o 

One-sixteenth page. 2 00 


The above rates are for unspecified positions. Spe¬ 
cial rates for preferred positions (full pages only). 

Higher rates are charged for the Annual Sum¬ 
mary Number, Summer Number, Educational Num¬ 
ber and Christmas Bookshelf. 

Under “Books for Sale,” or for other small un¬ 
displayed advertisements, the charge is 10 cents a 
nonpareil line. No reduction for repeated matter. 
Count seven words to the line. See under “Books 
Wanted” for special rates to subscribers. 

Advertising copy should reach us Tuesday noon— 
earlier, if proof is desired out-of-town. Forms 
close Thursday noon. 

Publication Office, 298 Broadway, P. O. Box, 943, N. Y. 

R. K. Bowkkb. Editor and Puhlinbar. 


INDEX TO ADVERTISERS. 

Baker & Taylor Co. 

Baker’s Great Book Shop. 

Bobbs-Merrill Co.. 

Books for Sale. 
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NOTES IN SEASON. 

D. Appleton & Co. will issue August 26 
Robert W. Chambers’s new novel, “Ailsa 
Paige,” dealing with the preparations for 
and the grim fighting in the War between the 
States. 

Moffat, Yard & Co. have books that will 
appeal to thinking readers in “The House of 
Bondage,” a story of the social problem in a 
great city by Reginald Wright Kauffman; 
“The Hard Rock Man.” a story of strenuous 
western life by Frederick R. Bechdolt; and 


“The Story of Chantecler,” a critical analysis 
of Rostand’s play by Marco F. Liberma. 

J. B. Lippincott Co. will publish the fol¬ 
lowing books early in September: “Heroes of 
Elizabethan England,” by E. Gilliat; “Adven¬ 
tures Among Red Indians,” by H. W. G. 
Hyrst, a collection of stories founded on fact; 
and “Engineering of To-day,” by T. W. Cor¬ 
bin, an account of the work accomplished by 
the modern engineer by the aid of steam and 
electricity. All three books will be profusely 
illustrated. 

F. A. Stokes Company will publish Sep¬ 
tember 15 “The Sword Maker,” a romance of 
the Rhine country in the days of the old rob¬ 
ber barons, by Robert Barr; and “Too Many 
Women,” a bachelor’s story by a very witty 
anonymous writer who gives an intimate view 
of fashionable city life. On September 25 
Peary’s impatiently expected “The North 
Pole,” with its superb illustrations, is prom¬ 
ised. Booksellers will have no trouble selling 
“The North Pole.” 

Platt & Peck Co., New York City, have 
made very attractive preparations for the 
holiday trade which are moderately priced 
and will no doubt prove quick-sellers. Ed¬ 
ward Everett Hale’s “The Man Without a 
Country” is elaborately gotten up, with full- 
page colored illustrations by Nella F. Binck- 
ley; “The Fortune-Telling Birthday-Book” 
and the “Handy Handbooks” on every sub¬ 
ject to interest girls and women will make 
good presents. But their chief strength is put 
in their children’s books, and many old fa¬ 
vorites will meet the eyes of a new T genera¬ 
tion in finer dress than they ever wore in 
times gone by. 

One of the important autumn novels will 
be “Flamsted Quarries,” by Mary E. Waller, 
best known as the author of “The Wood- 
Carver of ’Lympus,” now in its twenty-fifth 
edition. “Flamsted Quarries” is said to be a 
powerful exposition, through characterization, 
of present-day conditions of American life— 
social and industrial. The heroine is the child 
of Irish immigrants; the scenes of the book 
are laid in New York and at the granite quar¬ 
ries of Maine. As in “The Wood-Carver of 
’Lympus,” Miss Waller emphasizes the nobil¬ 
ity and dignity of work and its healing power, 
and gives a true lesson from the heart of self- 
sacrifice and love. “Flamsted Quarries” will 
be published by Little, Brown & Co. early in 
September. 

Small, Maynard & Co. announce for the 
early fall “Uncle Remus and the Little Boy,” 
by Joel Chandler Harris, illustrated by J. M. 
Conde; “Down Home With Jennie Allen,” 
by Grace Damvorth, illustrated by F. R. 
Gruger; “With Stevenson in Samoa,” by H. 
J. Moors, profusely illustrated from photo¬ 
graphs; and “Wood Wanderings,” by Win- 
throp Packard, the fourth and last volume, to 
be published in the New England Year series. 
Small, Maynard & Co. are the fortunate pub¬ 
lishers of “Happy Hawkins,” a book sup¬ 
posed to have cheered Mayor Gaynor during 
his illness. It has been much talked of in 
consequence and will be asked for. Book¬ 
sellers should keep it in stock. 































































Weekly Record of New Publications 

The entry is transcribed from title page when the book is sent by publisher for record. All books sent, unless 
of slight importance, are given descriptive annotation. Prices are added except when not supplied by publisher 
or obtainable only on specific request. The abbreviations are usually self-explanatory, c after the date indicates 
that the book is copyrighted ; if the copyright date differs from the imprint date, the year of copyright is added. 

A r.oio't a/ter i nitiai designates the most usual given name, as: A: Augustus; B: Benjamin; C: Charles; 
D: Pavid; E: h d%uard; F: Frederick; G: George; H: Henry; I: Isaac; J: John; L: Louis; N: Nicholas ; 
P: Peter; R: Richard; S: Samuel; T: Thomas; IV: IVilliam. 

' Sizes are designated as Jolloivs: F. {/olio: over 30 centimeters high); Q. (4 to: under 30 cm.); 0 . (8 vo: 25 cm.); 
D. (1 in/o: 20 cm ): S. (r Swo: 17I* cm.); . 7 ’. (24WC: 15 cm.); Tt. (32 mo: 12J/ cm.); F'e. i+Zmo: 10 cm.). Sq ., obi., 
nardesignate square, oblong, narrow. For books not received sizes are given in Roman tiumerats, 4 0 , 8°, etc. 


Balmer, Edn. and T: The science of adver¬ 
tising; the force of advertising as a busi¬ 
ness influence, its place in the national de¬ 
velopment, and the public result of its prac¬ 
tical operation. N. Y., Duffield, 1910. c. 
’08, ’09. 64 p. S. hf. cl., 50 c. net. 

It is estimated that we spend one billion dollars 
a year for the various forms of advertising, never¬ 
theless we have but a hazy idea of what advertising 
really. means. This book embraces its industrial 
operation, as a business influence, the economic 
causes for its rise to its present place in the national 
development, and the value to the people of its 
practical application. 

Barry, J. C. Ideals and principles of church 
reform. N. Y., Scribner, 1910. 16+205 p. 

12 0 , cl.. $1.25 net. 

Berkeley, H. Mysticism in modern mathe¬ 
matics. N. Y., Oxford Univ. Press, 1910. 
c, 12+264 P- Q. cl., $3.20. 

A rather iconoclastic criticism from the stand¬ 
point of logic of certain theories of modern math¬ 
ematics. After a preliminary discussion of the na¬ 
ture of the concepls of quantity, magnitude, number, 
etc., author queries the doctrine of “imaginaries” in 
algebra (V-i), the meaning of “ 00 ,” the doctrine of 
imaginary loci in geometry, and metageometrv and 
the non-Euclidian geometries. The book is one for 
the general reader, no use being made of higher 
mathematics. 

Bible. The Holy Bible; marked on temporal 
blessings; being the authorized version of 
the scriptures marked by the best methods 
of Bible marking on all subjects connected 
with the theme of temporal blessings so as 
to enable any person to turn rapidly to 
verses on these subjects, to give Bible read¬ 
ings on them at a moment’s notice, or to 
tell at a glance the subject of any verse or 
passage marked; marked by J. G. Lawson, 
evangelist; clear type, self-pronouncing ed., 
containing 60,000 references. Phil., Win¬ 
ston, [1910.] c. various paging, il. O. 
(International ser.) limp leath., $3.30, 
boxed; $7.50, boxed. 

Bibliography of economics for T909; a cumu¬ 
lation of bibliography appearing in the 
Journal of Political Economy from Feb¬ 
ruary, 1909, to January, 1910, inclusive; ed. 
by the Faculty of the Department of Polit¬ 
ical Economy of the University of Chicago. 
Chic., Univ. of Chic. Press, [1910.] 13+ 

282 p. O. cl., $2.50 net. 

An exhaustive index of. alt publications of eco¬ 
nomic interest in the following fields: 1, Books pub¬ 
lished in the English, French, German and Italian 
languages, 2, Government publications of the United 
States and Great Britain; 3. Periodical references 
(including book reviews of four or more pages in 
a selected list of periodicals); 4, Fugitive material, 
including such items as the more important publica¬ 
tions of foreign governments (other than Great 
Britain), reports of various organizations, pamphlets, 
etc. The volume includes from 7000 to 7500 entries. 
The great bulk of the work has been done by Miss 
Maud Laverv. who has turned out a hook of great 
merit. 


Bishop, Mrs. Emily M. Daily ways to health. 
N. Y., B: W. Huebsch, 1910. c. 310 p. D. 
cl., $1.50 net. 

A practical, non-technical book of hygiene treat¬ 
ing especially of the value of exercise, giving a 
special list of gymnastic exercises for every day in 
the month, besides much good advice on the preven¬ 
tion of insomnia, the will to be well, etc. 

Blodgett, Frances Eggleston and Andrew 
Burr. The Blodgett readers by grades. 
Bks. 1, 2, 3. Bost., Ginn, [1910.] c. 9+ 
131; 7+173; 8+221 p. il. D. cl., Bk. 1, 
30 c.; Bk. 2, 35 c.; Bk. 3, 40 c. 

Bond, Fs. Wood carvings in English 
churches, v. 1, Misericords; il. by 241 pho¬ 
tographs and drawings. [N. Y., Oxford 
Univ. Press,] 1910. 19+237 p. O. (Church 
art in England.) cl., $2.50. 

In the primitive church the faithful stood as a 
rule during the whole service; later, misericords 
(indulgence seats) were permitted to the weak and 
old. These nariow seats, curiously carved with 
birds, beasts, fishes and mythological monsters, re¬ 
cord just what the stately historions omit, the every¬ 
day life of the common peonle and their opinions 
of the things of the day, without the prejudices and 
prepossessions which so often make written record 1 
untrustworthy. 

Chambers, G : F : Halley’s comet: with brief 
notes on comets in general. [N. Y., Ox¬ 
ford Univ. Press,] 1910. 47 p. il. O. pap.,. 
25 c. 

A brochure extracted almost verbatim from the 
author’s “Story of the comets” to meet a request 
from many people desirous to know something about 
Halley and his comet and about comets in general. 
The scope of the pamphlet is naturally limited. 
Author is barrister-at-law of the Inner Temple, 
London. 

Chu Yen. Description of Chinese pottery and 
porcelain; being a translation of the Tao 
Shuo; with introd., notes and bibliography 
by Stephen W. Bushnell. [N. Y., Oxford 
Univ. Press,] 1910. 31+222 p. O. cl., $4.75. 

The T’ao Shuo was the first special work written 
on pottery and porcelain, and is generally considered 
by native connoisseurs as the chief authority on the 
subject.. The book was published in 1774, and this 
translation in its entirety was completed in 1891. 

Clemens. S: Langhorne, [“Mark Twain,” 
pseud.] Travels in history; selected from 
the works of Mark Twain by C. N. Ken¬ 
dall, and arranged for home and supple¬ 
mentary reading in the sixth-, seventh and 
eighth grades. N. Y., Harper, 1910. c. 
’S8-’io. 8+170 p. pis. D. (Harper’s modern 
series of supplementary readers for the ele¬ 
mentary schools.) cl., 50 c. 

Collins, Jos. Victor. Practical algebra, first 
year course. N. Y., Amer. Bk. Co., [1910.] 
c. ’08-T0. 301 p. por. S. cl., 85 c. 

Cook, Metta Horton. Yennycott folks. N. Y. r 
J. S. Ogilvie Pub. Co., 1910. 128 p. il. 12% 
cl., $1. 

Dana, W: S; B. A primer of architectural 
drawing for young students; being a pro- 
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gressive series of drawing board problems, 
the embodiment of the author’s teachings 
in the Mechanics’ Institute of New York 
City. N. Y., W : T. Comstock Co., 1910. c. 
154 p. il. D. cl., $1.25. 

Book contains 25 problems, each illustrated by a 
plate with 161 explanatory detail figures, covering 
such subjects as the framing of floors, walls and 
roofs, the development of roof forms, the con¬ 
struction of fire-place or chimney. It is designed as a 
guide through the earlier and more fundamental 
problems in architectural drawing. 

Durell, J. C. The self-revelation of our Lord. 
N. Y., Scribner, 1910. 28+224 p. 8°, cl., 

$2 net. 

Earhart, Will. Art songs for high schools. 

N. Y., Amer. Bk. Co., [1910.] 283 p. Q. 

cl., 80 c. 

Elliott, Sophronia Maria. Household bacte¬ 
riology. [Text-book ed.] Chic., American 
School of Home Economics, 1910. c. 170 p. 
il. pis. por. 12 0 , $1.50. 

Bibliography (2 p.). 

Evans, C: American bibliography; a chrono¬ 
logical dictionary of all books, pamphlets 
and periodical publications printed in the 
United States of America from the genesis 
of printing in 1639 down to and including 
the year 1820; with bibliographical and bio¬ 
graphical notes. In 6 v. v. 6, 1779-1785. 
Chic., C: Evans, [1413 Pratt Ave.,] 1910. 
45 P- 'Q- cl., ca., $15. 

The concluding volume of this great undertaking, 
of which the first volume appeared in the fall of 
1903. The work covers 19,448 entries. The full 
title of the work first appeared in P. W. “Weekly 
Record” January 2, 1903. This work brings Amer¬ 
ican bibliography to 1820, when Roorbach and later 
Kelly took it up. The book is gorgeously manufac¬ 
tured. It costs $90, but every big library must 
have it. 

Everett, Leolyn Louise. The closed book and 
other poems. N. Y., Wessels & Bissell Co., 
1910. c. 14+226 p. D. hf. cl., $1.25 net. 
Fisher, Mary A. The ghost in the garret and 
other stories. N. Y., Aberdeen Pub. Co., 
[Masonic Hall,] 1910. 147 p. D. cl., $1. 

Contents: The ghost in the garret; The sealed 
jar; The work or the woman; The man with an 
idea; Minerva Knowltcn; How it came back; Helen 
Hamilton’s hero. 

Forward Movement Mission studies (graded 
series). Bk. 5 (for Intermediate Dept.), 
Men of mark in modern missions by How¬ 
ard B. Grose. Phil., Amer. Bapt. Pub. Soc., 
[1910.] c. 60 p. D. pap., 15 c. net. 

Frye, Alexis Everett. First book in geogra¬ 
phy. Bost., Ginn, [1910.] 56+4 p. il. maps, 

O. cl., 50 c. 

Godfrey, Eliz., [pseud, for Jessie Bedford.] 
The cradle of a poet. N. Y., J: Lane, 1910. 
333 P- D. cl., $1.50. 

After a fanciful childhood spent in the gray 
quarry country of England, Noel Harmon falls in 
love with a charming but impulsive girl, Therese. 
She marries an architect, who goes steadily down 
hill until she takes up Greek dancing for cheir 
support. Noel’s poems bring him fortune, and 
would have brought him fame had he not decided 
to abandon the life of cities and to spend his days 
in the old stone house, that was his mother’s. Therese 
finally becomes his wife. 

Goldin, Hyman Elias. First year in Hebrew, 
with exercises and vocab. N. Y., S. 
Druckerman, [50 Canal St.,] 19TO. 140 p. 

O. hf. cl., 40 c. 


Goldin, Hyman Elias, and Silk, B. Second 
year in Hebrew. N. Y., S. Druckerman, 
[50 Canal St.,] 1910. 144 p. O. hf. cl., 60 c. 

Gordon, Iianford Lennox. Indian legends and 
other poems. Salem, Mass., Salem Press 
Co., 1910. c. il. pors. 12 0 , cl., $1.50. 

Guide to Belgium, including the Ardennes and 
Luxemburg; with map of Belgium and 
plans of Brussels, Antwerp, Ostend, Bruges, 
Ghent, Liege, Luxemburg, Spa and en¬ 
virons, the river Meuse, and the Battlefield 
of Waterloo; upwards of 50 il. and repro¬ 
ductions of famous pictures. 5th ed., rev. 
and enl. N. Y., Platt & Peck Co., [1910.] 
200 p. S. (Slip-in-the-pocket guide books.) 
cl., $1 net. 

Guide to Holland; with map of Holland and 
plans of Amsterdam, Rotterdam, the Hague, 
Leiden, Haarlem, Middleburg, Dordrecht, 
Arnhen and environs, Nijmegen, Kampen, 
the Isle of Walcheren, the Isle of Marken, 
etc.; upward of 50 il. and reproductions of 
famous pictures. [N. Y., Platt & Peck Co., 
1910.] 136 p. S. (Slip-in-the-pocket guide 

books.) cl., $1 net. 

Guide to Paris and its environs; with plan of 
the city, map of the environs, plan of the 
Bois de Boulogne, Versailles, the Louvre 
Galleries, the English Channel, Calais, Bou¬ 
logne, etc. 8th ed., rev. [N. Y., Platt & 
Peck Co., 1910.] 192 p. S. (Slip-in-the- 

pocket guide books.) cl., $1 net. 

Guide to Switzerland; with map of Switzer¬ 
land, plans of Bale, Zurich, Lucerne, Berne, 
Lausanne, and Geneva, and 17 district 
maps; upwards of 60 illustrations. 6th ed., 
rewritten and reillustrated. [N. Y., Platt 
& Peck Co., 1910.] 206 p. S. (Slip-in-the- 

pocket guide book.) cl., $1 net. 

Herbertson, Andrew J. A physiographical in¬ 
troduction to geography. N. Y., Oxford 
Univ. Press, 1910. 120 p. il. maps, l 5 . (Ox¬ 
ford geographies.) cl., 40 c. 

Author is professor of geography in the Univer¬ 
sity of Oxford. The maps have been carefully 
compiled to bring out the salient characteristics of 
the distribution of different phenomena, and to sug¬ 
gest comparisons. They are to be used as much as 
the text. 

Holland, T: Erskine. A valedictory retro¬ 
spect (1874-1910) ; being a lecture deliv¬ 
ered at All Souls’ College, June 17, 1910. 

N. Y., [Oxford Univ. Press,] 1910. 23 p. 

O. pap., 35 c. 

For 36 years th? author was professor of interna¬ 
tional law and diplomacy and fellow of All Souls’ 
College, Oxford; he was also Vice-President of 
L’lnstitut de Droit International. 

Howard, Rev. H : Summits of the soul. 
N. Y., Eaton & Mains, [1910.] c. 247 p. 
D. cl., $1.25 net. 

The first seven sermons are expositions of the 
upward climb from Faith to the soul’s summit of 
Love, as pictured by Peter; three deal with the will 
of God; four apply the parable of the sower to the 
weekday life of our times; real joy of riches is 
taught in two others. The value of truth as a work¬ 
ing force, the individual’s part in his own salva¬ 
tion, and the real self-renunciation are the themes 
of the concluding sermons. 

Jordan. W: G:, D.D. Little problems of 
married life: the Baedeker to matrimony. 
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N. Y. and Chic., Revell, [1910.] c. 256 p. 
D. cl., $1 net. 

The author has recently been chosen Secretary 
of the House of Governors, quite a new departure 
from his life as author of ‘‘Self-control,” *‘Tiie 
crown of individuality,” and other works on ethics 
ard conduct of life. The new book is a series of 
essays guiding people a la Baedeker through the 
strange new scenes of matrimony. Special attention 
is directed to Pulling together through a crisis; the 
wife’s settled income; a plea for courtship after 
marriage; living in boarding houses and hotels; 
comradeship in married life, etc. Suilable for a 
wedding present. 

Kirk, E: The cupola furnace; a practical 
treatise on .the construction and manage¬ 
ment of foundry cupolas; comprising im¬ 
provements in cupolas and methods of their 
construction and management; tuyers; 
modern cupolas; cupola fuels; fluxing of 
iron; getting up cupola stock; running a 
continuous stream; scientifically designed 
cupolas; spark catching devices; blast pipes 
and blast; blowers; foundry tram rail, etc.; 
il. by 106 engravings. 3d ed., thoroughly 
revised and partly rewritten. Phil., Baird, 
1910. 28+459 P- 8°, cl., $ 3 - 5 °- 

Lewis, T: Hamilton. Fraternal address to 
the General Conference of the M. E. 
Church, South; delivered at Asheville, N. 
C., 1910. Nashville, Tenn., Pub. House of 
the M. E. Church, South, 1910. 22 p. D. 

pap. 

McConnell, Fs. J. Religious certainty. N. Y., 
Eaton & Mains, [1910.] c. 222 p. D. cl., 
$1 net. 

Contents: Life and certainty; The objections of 
common sense; The objections of the scientist; The 
objections of the evolutionist; The objections of 
the formal logician; The moral senses; The great 
outside forces; The church and religious certainty; 
The Bible and religious certainty; Christ and re¬ 
ligious certainty; Unusual inner experiences and 
religious certainty; Summary and conclusion. 

MaoCuira, Florence A. Sir Walter Scott’s 
friends. N. Y., J: Lane, 1910. 13+448 p. 

pis. pors. O. cl., $3 net. 

Because of the recent adequate biographies cf 
Maria Edgeworth, Mrs. Hughes Ulfington and John 
Lockhart, scant mention has been accorded them in 
this book. Attention has been directed rather to 
the less famous friends of the poet, his parliament¬ 
ary friends, family friends, the Buccleuch group, 
the Marmion group, the Abbotsford household, etc. 

McPherson, Logan Grant. Transportation in 
Europe; with map. N. Y., Holt, 1910. c. 
4+285 p. D. cl., $1.50 net. 

Just after completing a three years’ first-hand 
study of the traffic conditions of the United States, 
Mr. McPherson accompanied the National Water¬ 
ways Commission to Europe for a similar investi¬ 
gation on the Continent and in England. This 
volume is the result. In the main it is a rearrange¬ 
ment and amplification of the author’s formal re¬ 
ports to the National Waterways Commission, each 
of which received the critical scrutiny of cabinet 
ministers and other officials charged with the control 
of the ways of communication in the several countries 
of Europe, as well as of leading men of affairs. 

Murray, J: Hand-book of travel talk. N. Y., 
Scribner, 1910. 688 p. 24 0 , cl., $1.25 net. 

Nash, L. L., D.D. Early morning scenes in 
the Bible. N. Y. and Chic., Revell. 1910. 
c. 209 p. 12 0 , cl., $r net. 

Nason, Arth. Huntington. Short themes; a 
freshman manual for the first semester. 2d 
ed. N. Y., A. H. Nason, University 


Heights, 1910. c. ’09, To. 8+187 p. D. cl., 
$1.25 net. 

For notice see “Weekly Record,” P. W., October 

9, 1909, [1015.] 

New York [City.] Board of Health. What 
you should know about tuberculosis; pre¬ 
pared by the Department of Health and the 
Committee on the Prevention of Tuber¬ 
culosis of the Charity Organization Society, 
New York City. [N. Y., Dept, of Health,] 
1910. 28 p. il. 12°, gratis. 

Noyes, Mrs. Marion Ingalls Osgood, and Ray, 
Blanche H. Little plays for little people. 
Bost., Ginn, [1910.] c. 5+122 p. il. D. cl., 
35 c. 

O’Hara, J: Myers. The poems of Sappho; 
an interpretative rendition into English. 
Portland, Me., [Smith & Sale,] 1910. 3+ 
98 p. front. 8°, $2. 

Oman, C: W; Chadwick. Column and line 
in the Peninsular War. N. Y., Oxford 
Univ. Press, 1910. c. 22 p. 8°, pap., 40 c. 

Oneal, Ja. The workers in American history. 
Terre Haute, Ind., Ja. Oneal, 831 N. 3d 
St., 1910. c. 8+136 p. 12 0 , 25 c. 

Oxford plain texts. 3 v. N. Y., Oxford Univ. 
Press, 1910. 8°. 

Contents: Carlyle. T., Essay on Burns, cl.. 15 c.; 

pap., 10 c.; Macaulay, Essay on Bacon, cl., 25 c.; 

pap., 20 c.; Macaulay, Lays of ancient Rome, cl., 

20 c.; pap., 15 c. 

Peck, S: Minturn. Maybloom and myrtle: 
[poems.] Bost., Estes, [1910.] c. 150 p. 
por. D. cl., $1. 

Pictorial (A) and descriptive guide to Lon¬ 
don and its environs; with four section 
plans, showing every street within an area 
of about five miles east and west of St. 
Paul’s Cathedral, and 3^4 miles north and 
south; map of London and twelve miles 
round, and 20 other maps and plans; to¬ 
gether with a complete index to streets, pub¬ 
lic buildings, etc.; over 100 illustrations. 
[N. Y., Platt & Peck Co., 1910.] 280+ 

74 p. S. (Slip-in-the-pocket guide books.) 
cl., $1 net. 

Pictorial (A) and descriptive guide to Strat¬ 
ford-upon-Avon, the home of Shakespeare; 
with excursions into the neighborhood, 
map of the district, plans of Stratford-upon- 
Avon, Warwick Castle, and Kenilworth 
Castle; over 40 illustrations. 4th ed., rev. 
and re-illustrated. [N. Y., Platt & Peck 
Co.. 1910.] T28 p. S. (Slip-in-the-pocket 

pocket guide books.) cl., $1 net. 

Pomeroy, Sarah Gertrude. Christmas in 
Spain; or, Mariquita’s day of rejoicing. 
New ed.; il. by Bertha D. Hoxie. Bost., 
Estes, [1910.] c. 29 p. il. D. (Christmas in 
many lands ser.) cl., 50 c. 

Pope. Jessie. Babes and birds; drawings [in 
color] by C: Robinson. Bost., Caldwell, 
[1910.] no paging, D. hf. cl., 75 c. 

Postell, Jehu Glenn, [“Uncle Dudley,” pseud.] 
All about poultry. Macon, Ga., J. W. Burke 
Co., [508 Cherrv St..] 1910. 104 p. il. por. 
8°, 50 c. 

Prohibition: its relation to temperance, good 
morals and sound government; selections 
from the writings of men who have given 
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thought and study to this question from the 
standpoint of both theory and practice. Cin., 
Joseph Debar, f30i Union Bank Bldg.,] 
[1910.] 311 p. O. cl., 50 c. 

Publishers’ (The) trade list annual, 1910. 
38th year. N. Y., Office of The Publishers’ 
Weekly, 1910. 5598 p. -Q. cl., $2. 

Publishers’ Weekly (The) American educa¬ 
tional list, 1910. N. Y., Office of The Pub¬ 
lishers’ Weekly, 1910. c. 438-580 p. O. 
leatherette, 50 c. 

This list has been entirely revised and newly 
classified this year. 

Reynolds, J: Hugh, and Thomas, D: Yancey. 
History of the University of Arkansas. 
Fayetteville, University of Arkansas, 1910. 
c. 555 P- il. Pis. pors. 8°, $2. 

Riley, B: Franklin. The white man’s burden; 
a discussion of the interracial question with 
special reference to the responsibility of the 
white race to the negro problem. Birming¬ 
ham, Ala., B. F. Riley, [1910.] c. 239 p. 
12 0 , $1.25. 

Robertson, Ja. Alex. List of documents in 
Spanish archives relating to the history of 
the United States, which have been printed 
or of which transcripts are preserved in 
American libraries. Wash., D. C., Carnegie 
Inst., 1910. 15+368 p. Q. pap., $2.25. 

Roosevelt, Theodore. African game trails; an 
account of the African wanderings of an 
American hunter-naturalist; with il. from 
photographs by Kermit Roosevelt and other 
members of the expedition, and drawings 
by Philip R. Goodwin. N. Y., Scribner, 
1910. c. ’09, To. i 5 + 5 2 9 P- map, O. cl., 
$4 net. 

The author has thoroughly revised his great 
hunting narrative, which met with so far-reaching 
success in Scribner’s Magazine. There is consider¬ 
able material in this handsome volume which never 
appeared in the magazine. There are also five 
appendices on subjects of natural history. The 
book appears simultaneously in England, France, 
Germany and Sweden in the languages of those 
countries, and Spain, Brazil and Japan are also 
negotiating for reproduction in those countries. The 
United States has four separate editions: the Library 
edition, Subscription edition , Limited Autogtijph 
edition and the Elkhorn edition, in which Mr. Roose¬ 
velt’s uniform set of works appear. 

Rossetti, Christina Georgia. Poems by Chris¬ 
tina Rossetti; with il. [partly col.] by Flor¬ 
ence Harrison; introd. by Alice Meynell. 
Bost., Estes, 1910. 24+369 p. Q. cl., $6 net, 
boxed. 

A handsomehr printed and illustrated volume of 
these poems. The book is designed for a gift vol¬ 
ume, and the make-up is elaborate in every way. 
Many of the full-page plates are in color, while at 
the beginning and end of each poem is an appro¬ 
priate drawing in black and white. The binding is 
of white cloth, with a full length figure of an angel 
in gold. 

Ruley, Clara North. The confessions of 
Linda Poindexter; il. by Wagner. N. Y., 
Broadway Pub. Co., 1910. c. 73 p. D. cl., 
$1. 

Written in the form of letters from a convent- 
bred debutante to her friend, telling of her engage¬ 
ment, marriage and the narrowly averted tragedy 
that threatened to wreck her happiness. 

Ruskin, J: Unto this last. Bost., Caldwell, 
[1910.] 191 p. por. T. (Remarque ser. of 

literary masterpieces.) cl., 40 c., boxed; 
limp leath., 75 c., boxed. 


Russell, G: W : Erskine. Sketches and snap¬ 
shots. N. Y„ Duffield, 1910. 11+508 p. 

front. O. cl., $2.50 net. 

The positions of Under Secretary of State for 
India and for the Home Department, which the 
author has held have brought him into touch with 
the greatest political lights of the Victorian era. 
These well-named sketches and snapshots give de¬ 
lightful glimpses of such people as Gladstone, George 
E>iot, Garibaldi, Matthew Arnold and Queen Vic¬ 
toria herself. 

Sage (Russell) Foundation. Dept, of Child 
Hygiene. Pamphlets. N. Y., Charities 
Publication Committee, 1910. 8°, $2 per 100. 
Contents: De Groot, E. B., Recent playground 
development; Gulick, Luther Halsey, Children of the 
century; Heller, Mrs. Harriet Hickox, The play¬ 
ground as a phase of social reform; Hibbard, G: 
Albee, The playground from the standpoint of the 
executive officer of the city; Holfer, Amalie, The 
significance of recent national festivals in Chicago; 
Hughes, C: Evans, Why we want playgrounds; 
Iceland, Arth., Winter organization of playgrounds; 
Leland, Mrs. Lorna Isabel Higbee, Playground con¬ 
struction: an ideal development for a playground on. 
an irregular tract of land between five and six acres 
in extent. Lord, Everett W:, The playground a neces¬ 
sary accompaniment to child labor restriction; Max¬ 
well, W: H:, The city and the child; Perry, Clar¬ 
ence Arth., The wider use of the school plant; 
Playground Association of America, Committee on 
Athletics for Boys, Athletics for boys; Plavground 
Association of America, Committee on Folk Danc¬ 
ing, Report of the committee on folk dancing; Pub¬ 
lic Schools Athletic League, Public schools athletic 
league of New York City; Robinson, C: Mulford, 
Landscape gardening for playgrounds; Roessing, 
Mrs, Fk. M., Athletics for girls; Russell Sage 
Foundation Backward Children Investigation, Re* 
tardation, some account of a study conducted in the 
New York public schools by the Backward Children 
Investigation; Wingate, G: Wood, Address of Gen¬ 
eral George W. Wingate, president, at the annual 
meeting of the Public Schools Athletic League, held 
December 7, 1909, New York City. 

Sanday, W : Christologies ancient and mod¬ 
ern. N. Y., Oxford Univ. Press, [1910.] 
c. 7+244 p. 8°, cl., $1.75. 

Sandeau, Jules. Un heritage. N. Y., Oxford 
Univ. Press, 1910. c. 136 p. O. (Oxford 
modern French ser.) cl., 60 c. 

Sattler, Otto. Stille und sturm gedichte: 
[poems.] N. Y., Lemcke & Buechner, [1910.] 
154 P. D. pap., 75 c. 

Seam-on, W. H. A manual for assayers and 
chemists. N. Y., Wiley, 1910. c. 11+ 
255 P- 8°, cl., $2.50 net. 

Sebillot, Paul. Contes des marins de la 
Haute-Bretagne; adapted and ed. by J. E. 
Mansion. N. Y., Crowell, [1910.] 64 p. S. 
(Crowell’s shorter French texts.) cl., 25 c. 

Sergio, Arturo. Logical method to learn the 
Italian language. N. Y., Italian School of 
Languages, [315 Fifth Ave.,] 1910. c. 
12 °, $ 1 . 

Severance, Howard S. The millennial es¬ 
says; a report to my old friends and neigh¬ 
bors, covering the period of my absence 
from home; Philippine service, trip around 
the world and experiences and incidents of 
my travels and sojourn through foreign 
lands, and conclusions. [Novi, Mich., H. 
S. Severance,] 1910. 375 p. front. O. cl., 

$1.50. 

Author claims civilization has reached its height 
under present order of progress. He wishes sociecy 
reorganized and men to work together “from pure 
joy of living.” He does not doubt the millennium is 
coming, and gives much good advice to bring it 
about. 
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Shakespeare, W: Works : the Temple Shake¬ 
speare; ed. by Israel Gollancz. In 40 v. 
N. Y., Dutton, [1910.] 16 0 , cl., ea., 35 c. 

net; leath., ea., 55 c. net. 

Formerly published by Macmillan. 

Sharp, Mrs. Abigail Gardner. History of the 
Spirit Lake massacre and captivity of Miss 
Abbie Gardner. 6th ed., rev. Arnolds 
Park, Lakes Okoboji, la., Mrs. Abbie Gard¬ 
ner-Sharp, [7910.] c. 4+386 p. il. pors. D. 
cl., $1.25. 

Shimmell, Lewis Slifer. A short history of 
Pennsylvania. N. Y., C: E. Merrill, [1910.] 
256 p. il. 12 0 , 75 c. 

Silber, Mendel. Jewish achievement; with an 
introd. by Abraham Rosenthal. St. Louis, 
“Modern View” Pub. Co., [210 Olive St .,1 
1910. 122 p. pis. pors. 16°, $1. 

Smith, Ja. Harry. Enchanted ground; an 
episode in the life of a young man. Bost., 
Houghton Mifflin, 1910. c. 345 p. D. cl., 
$1.50. 

Philip Wetherell is a young New York architect 
engaged to be married to a New England girl de¬ 
voted to her invalid father. While she is travelling 
in the South Philip is unfaithful to her. He re¬ 
pents and confesses to Georgia, who throws him off 
at once. He fights manfully to overcome his passion, 
and also helps his fellow lodger to fight his passion 
for drink. By this fellow lodger hangs a tale. I 
V/hen mysteries are cleared up Georgia finds her | 
adored father also has been weak in bis early man¬ 
hood. and for his sake forgives her happy lover. 

Snead-Cox, F. G. The life of Cardinal 

Vaughan. In 2 v. St. Louis, Mo., B. Her¬ 
der, 1910. 18+981 p. il. facsim., 8°, cl., $7 

net. 

Soper, G: Alb., Sooysmith, C:, Parsons, 
Harry de Berkeley, Williams, Linsly R., 
and Fuertes, Ja. Hillhouse. Sewerage and 
sewage disposal in the metropolitan district 
of New York and New Jersey. N. Y., New 
York City, 1910. 550 p. il. maps, 4 0 , cl., 

gratis. 

Stein, Fs. Julius. Improved Pitman short¬ 
hand; the fastest and most accurate short¬ 
hand in the world. Standard system. Phil., 
Stein Pub. Co., [1910.] c. 45 p. 12 0 , $1. 
Stevenson, Rob. L: From day to day with 
Stevenson; comp, by Wallace and Frances 
Rice. N. Y., Barse & Hopkins, [1910.] c. 
127 p. front, por. 12 0 , 75 c. 

Stillman, T: Bliss. Engineering chemistry; 
a manual of quantitative chemical analysis 
for the use of students, chemists and engi¬ 
neers. 4th ed.; with 174 illustrations. 
Easton, Pa., Chemical Pub. Co., 1910. c. 
9+744 p. pis. 8°, $5. 

IStimson, H: Alb. Behind the world and be¬ 
yond. N. Y., Eaton & Mains, [1910.] c. 
16+291 p. D. cl., $1.25 net. 

A presentation of some of the fundamental truths 
of religion which to-day are under wide discussion. 
The author deals with the questions which are raised 
concerning them in a thorough but clear and direct 
manner, which makes the discussion intelligible and 
interesting to the lay reader and suggestive to the 
preacher. It is a book not of new theology or new 
religion, but cf the fundamentals of religion in the 
newest light. 

‘Stone. C: J: Stone’s advanced superlative 
coat and vest system based upon the pro¬ 
portions of the human form. Chic., Charles 
J. Stone Co., Security Bldg., [1910.] c. 
175 p. il. por. diagrs., 4 0 , $10. 


Strachan, Ja. The captivity and pastoral epis¬ 
tles. N. Y. and Chic., Revell, 1910. 278 p. 
16 0 , (Westminster New Testament.) cl., 
75 c. net. 

Sue, Marie Joseph Eugene. The pocket 
Bible; or, Christian the printer; a tale of 
the sixteenth century; tr. from the original 
French by Dan. De Leon. [N. Y.,] New 
York Labor News Co., 1910. c. 2 v., 12 0 , 
$2. 

Sutcliffe, Halliwell. A winter’s comedy. 
N. Y., J: Lane, 1910. 310 p. D. cl., $1.50. 

Phyllis Dene, left an orphan, had spent eighteen 
years in Wert Kensington, London, in a kind of 
genteel captivity. She is rescued by her uncle, a 
man who has made money in America and has re¬ 
turned to buy up broad lands in Yorkshire, his be¬ 
loved birthplace. Phyllis has a delightful home 
with her big, large-hearted bachelor uncle. The 
squire of the countryside furnishes romance, his 
great house furnishes mystery, and his cousin fur¬ 
nishes jealousy, all worked into a most readable 
novel. 

Swingle, Calvin Franklin. Steam turbine en¬ 
gines; their construction, care and opera¬ 
tion ; full instructions regarding correct 
methods of operating steam turbines, ad¬ 
justing clearances, etc. Chic., Drake, [1910.] 
c. 7+136-3 p. il. 12 0 , cl., $1. 

Swingle, Calvin Franklin. Swingle’s cate¬ 
chism of steam, gas, and electric engineer¬ 
ing; a complete book of reference for the 
working engineer in the daily round of his 
duties. Chic., Drake, [1910.] c. 173+7 p. 
il. 16°, leath., $1.50. 

Talmey, Bernard S. Genesis; a manual for 
the instruction of children in matters sex¬ 
ual, for the use of parents, teachers, physi¬ 
cians and ministers; with 19 cuts, 47 draw¬ 
ings, in the text. N. Y., Practitioners’ Pub. 
Co., 55 West 126th St., [1910.] c. 10+ 
TQ4 p. il. 12 0 , $1.50. 

Bibliography (4 p.). 

Taylor, E: Robeson. Lavender and other 
verse. San Francisco, Elder, [1910.] c. 
129 p. 8°, $2. 

Temple classics. 332 v. N. Y., Dutton, 

[1910.] front, ea., cl., 45 c. net; limp leath., 
ea., 65 c. net. 

Formerly published by Macmillan. 

Temple classics for young people. 16 v. 
N. Y., Dutton, [1910.] il. ea., cl., 45 c.; 
lambskin, ea., 65 c. 

Formerly published by Macmillan. 

Temjple cyclopaedic primers. 47 v. N. Y., 
Dutton, [1910.] 16 0 , cl., ea., 35 c. net. 

Formerly published by Macmillan. 

Temjple dramatists. 26 v. N. Y., Dutton, 
[1910.] front. 16 0 , cl., ea., 35 c.; limp leath., 
ea., 55 c. 

Formerly published by Macmillan. 

Temple Shakespeare, Pocket lexicon and con¬ 
cordance to the. N. Y., Dutton, [1910.] 
16 0 , cl., 60 c.; limp leath.. 75 c. net. 

Formerly published by Macmillan. 

Tennyson, Alfr., Lord. From day to day 
with Tennyson; comp, by Leroy H. West- 
ley. N. Y., Barse & Hopkins, [1910.] c. 
127 p. por. 12 0 , 75 c. 

Textile World Record. Kinks for boss weav¬ 
ers, from the questions and answers de¬ 
partment of the Textile World Record; 
comp, and ed. by Clarence Hutton. Bost., 
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Lord & Nagle Co., [1910.], c. 90 p. il. 16 0 , 
(Textile World Record kink books.) 75 c. 
Yon ‘Schipper, Jacob. A history of English 
versification. N. Y., Oxford Univ. Press, 
1910. c. 19+390 p. 8°, cl., $2.90. 

Watson, Gilbert. Forbidden ground. N. Y., 
J: Lane, 1910. c. 324 p ; D. cl., $ 1 . 35 - 

The scene is Albania in European Turkey. A 
young mountaineer, a superstitious mystic as well zs 
passionate peasant, repents of wronging a girl and 
goes to the strictest of monasteries to repent, lhe 
girl after her child is horn leaves it to her mother 
and follows him to the monastery, which she enters 
disguised as a lay brother, full of plans of re¬ 
venge. The story is full of facts about religious 
erders. The sex of the girl is discovered and many 
complications follow. The abbot of the monastery 
is a fine creation. 

White, E: Alb. Second report on the hyrne- 
niales [mushrooms] of Connecticut. Hart¬ 
ford, Ct., [Connecticut State Library,] 
1910. 70 p. pis. O. (Connecticut State Geo¬ 
logical and Natural History Survey bull.) 
pap., 35 c. 

Author is professor at the Massachusetts Agri¬ 
cultural College. He treats of the fleshy and woody 
fungi, some of which are edible and others ex¬ 
tremely poisonous. The bulletin is in three parts, 
consisting of Pt. i, Keys to Connecticut species cf 
agaricaceae; Pt. 2, Some edible species of agari- 
caceae; Pt. 3, List of species of fleshy and woody 
fungi reported since July, 1905. 

Whittier, J: Greenleaf. From day to day 
with Whittier; selected and arranged by 
Olive Van Buren. N. Y., Barse & Hop¬ 
kins, [1910.] c. 127 p. front. 12 0 , 75 c. 
Wilde, W. Celestial ejectamenta ; first Halley 
lecture delivered May 10, 1910. N. Y., Ox¬ 
ford Univ. Press, 1910. c. 34 p. O. cl., 
$10. 

Williams, Rufus Phillips. Essentials of chem¬ 
istry; experimental, descriptive, theoretical. 
Bost., Ginn, [1910.] c. 10+421 p. il. pors. 
D. cl., $1.25. 

The author of many works on chemistry has made 
the following innovations in this work: The ex¬ 
periments and the descriptive parts are separated, in 
the theoretical parts; laws and theories are treated 
in detail as they are introduced; laws, principles and 
theories are illustrated by exercises, problems and 


diagrams. The aim has been to present a complete 

survey of elementary chemistry. 

Winn, Edith Lynwood. How to prepare for 
Kreutzer [violinist, born 1766, died 1831]; 
a book for teachers in private schools 
and academies, as well as the profes¬ 
sion in general, giving a thorough analy¬ 
sis of suitable material for the first four 
grades, including an explanation of the 
most important principles of bowing, tech¬ 
nic and tone production. N. Y., Carl 
Fischer, 19TO. c. 4+212 p. 12 0 , $1. 

Winn, Edith Lynwood. How’ to study Fio- 
rillo; a detailed descriptive analysis of how 
to practice these studies, with music, based 
upon the best teachings of representative, 
modern violin playing. N. Y., Carl Fischer, 
1910. 6+74 p. il. por. D. 75 c. 

Winn, Edith Lynwood. How to study 
Kreutzer: a detailed, descriptive analysis 
of how to practice these studies, based upon 
the best teachings of representative, mod¬ 
ern violin playing. N. Y., Carl Fischer, 
1910. c. 8+61 p. pors. 12 0 , 75 c. 

Winternitz, Moriz. Index to the names and 
subject matter of the sacred books of the 
East. N. Y., Oxford Univ. Press, 1910. c. 
14+683 p. O. (Sacred books of the East.) 
ch, $ 5 - 75 - 

Wolf, Blair. Patriotic and promiscuous poems. 
[Winterset, la., B. Wolf,] 1910. c. 59 p. 
12 0 , pap., 40 c. net. 

Wright, Fannie J., [“Gretchen,” pseud.] Gold¬ 
en curves; or, glimpses into Paradise; sim¬ 
ple thoughts of comfort for the bereaved 
and sorrowful. [N. Y., Hills & Hafely Co., 
27 East 22d St., 1910.] 47 P- T. bds., 25 c. 

net. 

Wyer, Ja. Ingersoll. United States govern¬ 
ment documents in small libraries. 3d ed., 
rev. and enl. Chic., Amer. Library Assoc., 
1910. 28 p. 12 0 , (American Library Asso¬ 
ciation, Library handbooks.) 15 c. 


BOOK TRADE EXPORTS AND IMPORTS FOR JUNE, 1910 . 

A summary statement of the value of the imports and exports of paper and of books and 
other printed matter of the United States for June, 191°, an d f° r the twelve months ending 
the same, compared with the corresponding periods of 1909. 


Imports and Exports of Printing Paper. 


Quantities and Values of Paper of Do?nestic M anufacture Exported from the Lnited States. 


Printing paper .lbs.. 

To United Kingdom. 

British North America. 

“ Mexico.-. 

“ Cuba. 

44 Argentina. 

44 Brazil. 

* 4 Chile. 

44 Other South America. 

44 Japan. 

44 British Australasia. 

* 4 Other countries. 

June 

12 monthsending June 

1909 

1910 

1909' | 1910 

Quanti¬ 

ties 

Values 

Quanti¬ 

ties 

Values 

Quanti¬ 

ties 

Values 

Quanti¬ 

ties 

Values 

6,581,689 

$205,031 

7,590,814 

$229,825 

72,187,114 

$2,178,333 

92,738,379 

$2,766,579 

1,329,901 

617,614 

153,975 

692 i 793 

441,318 

i,357 

753,686 

179,186 

262,991 

1,858,269 

290,699 

33,968 

28,537 

6,790 

24,515 

9,873 

44 

21,631 

6,039 

10,574 

50,710 

12,350 

3,691,521 

943,180 

116,555 

1,013,972 

616,681 

3,152 

281,436 

70,314 

500,565 

108,647 

244,791 

95.458 

40,171 

5,957 

29,606 

13,875 

291 

8,939 

2,312 

18,852 

5,109 

9,255 

27,359,044 

6,137,364 

1,545,904 

7,005,657 

4,621,356 

140,321 

4,493,7io 

3,316,941 

4,860,908 

10,327,169 

2,376,740 

745,483 

294,370 

66,274 

223,931 

112,680 

4,653 

121,313 

91,730 

141.897 

282,619 

93,183 

35,084,779 

9,679,304 

1.769,125 

8,578,258 

i 3,477 ,h 8 

243,280 

6,616,144 

2,627.362 

3,031,370 

7.980,794 

3,650,845 

956,861 
436,930 
75,405 
258,300 
309.326 
8,807 
181,475 
74,190 
119,048 
225,560 
! 120,677 


Printing paper remaining in warehouse June 30, 1909, $6,729. June 30, 1910, $8,758. 
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Quantities and Values of Paper Imparted from Other ( ountries. 


Printing paper, for books and 
newspapers c .lbs.. dut. 

Imported from— 

Germany. 

Canada. 

Other countries. . 

June 

12 months ending June 

1909 

1910 

1909 

7910 

Quanti¬ 

ties 

Values 

Quanti¬ 

ties 

Values 

Quanti¬ 

ties 

Values 

Quanti¬ 

ties 

Values 

3,311,787 

$88,606 

10,083,405 

$204,005 

37,055,028 

$903,705 

92,911,514 

$1,920,801 

322,162 

2,685,102 

304,523 

16,676 

50,834 

21,096 

90,728 

9 , 679,799 

312,878 

6,964 

177,004 

20^37 

1 , 855,534 

33,295,261 

1,904.233 

139,372 

631,983 

132,350 

1,472,209 

86,766,027 

4,673,278 

86,849 

1,615,100 

218,852 


Imports and Exports of Books and Other Printed Matter. 


Books , etc.. Imported from Other Countries. 



June 

12 months ending June 

Free.. 

Dutiable. 

1909. 

1910. 

1909. 

1910. 

$277,414 

227,550 

$ 515,254 

203,252 

$2,996,501 

2,630,123 

$ 3 , 39 o, 3 u 

2,642,764 

Totals. 

504,964 

718,506 

5,626,624 

6,033,075 


From United Kingdom. 

“ France. 

11 Germany. 

“ Other Europe. 

44 British North America. 

“ Other Countries. 

$239,266 

41,609 

162,150 

37,498 

12,537 

11,904 

$528,794 

34 ,H 9 

83,684 

42,345 

15,266 

14,298 

$2,819,302 

394,620 

1,671,679 

440,170 

167,262 

i 33 , 59 i 

$ 3 , 550,444 

415,723 

1,207,837 

56 i ,355 

149,757 

147,059 


Books, etc., of Domestic Manufacture, Exported from the United States to its non-Contiguous 

Territories, and to Panama. 


To Ala«*a. 

“ Hawaii. 

“ Porto Rico.. 

“ Philippine Islands 

44 Panama. 

Totals. 


$8,386 

15,489 

9,987 

8,587 

9,290 

$10,342 

16,175 

12,436 

8,117 

3,688 

$173,020 

113,232 

118,221 

156,199 

54 . 6 i 7 

51,739 

50,758 

615,289 


$ 164,022 

251,856 

151,493 

223,899 

55.371 

836,641 


Books, etc., of Domestic Manufacture , Exported from the United States to Foreign Countries. 


To United Kingdom . 

$106,632 

1,662 

* 

$ 1 , 334,499 

$1,437,867 

“ Belgium . 

5120*087 

44 France . 

Q f\n r 

37 ,n 6 

229,129 

24,439 

156,283 

190,180 

32,728 

15,498 

“ Germany . 

7,050 

11,898 

0,075 

“ Italy . 

14,835 

1,710 

1,157 

6,947 

141,562 

“ Netherlands. 

3,079 

29,576 

16,093 
59,566 

0 /\r Q oPn 

“ Other Europe. 

943 

O. QCM 

4 British North America . 

190,605 

11,730 

T Q fio r 

74,130 

3,335,536 

1x1,177 

251,986 

231,657 

38,449 

“ Central American states and British Honduras 
“ Mexico . 

273,056 

22,122 

17,762 

2,050,300 

88,454 

245,453 

“ Cuba . 

39,830 

“ Other West Indies and Bermuda . 

2,364 

8,520 

17,060 

2.586 

6,323 

n fk to 

4*646 

325»599 

49,101 

44 Argentina . 

“ Brazil . 

25,173 

230,353 

f.O Qrfi 

119,925 

“ Chile . 

207,245 

45,989 

44 Other South America . 

3,834 

00,050 

134,921 

44 Chinese Empire . 

1 1 , 47 2 

7,023 

529 

74,131 

British East Indies . . 

44 Japan .. 

1,984 

I A A 7 8 

50,480 

22,813 

67,371 

260,079 

22,823 

5,3132 

20,114 

74.390 

27,227 

63,236 

289,024 

37,761 

6,961 

19.267 

44 British Australasia. 

9 Q »TTC 

5,874 

18,137 

4,434 

44 British Africa. 

/ O 

1,688 

146 

728 

44 Other Africa. 

“ Other countries. 

613 

851 

Totals. 

492,703 

692,328 

6,195,246 

6,865,095 


Values of Exports of Books and Other Printed Matter, of Foreign Manufacture. 


Books and other printed matter. Free of Duty... 
Books and other printed matter. Dutiable . 


$ 1,954 

$16,66 8 

$ 31,558 

1,481 

4,873 

80,020 


$31,418 

113,233 


Books, etc., remaining in warehouse June 30, 1909, $71,370. June 30, 1910, $66,128. 
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FOUNDED BY F. LEYPOLDT 


August 27 , J 9 J 0 

The editor is not responsible for the views ex¬ 
pressed in contributed articles or communications. 

Publishers should send books promptly for weekly 
record and descriptive annotation, if possible in 
advance of publication. The Record of the Pub¬ 
lishers' Weekly is the material of the “American 
Catalog,” and so forms the basis of trade bibliog¬ 
raphy in the United States. 

"/ hold, every man a debtor to his profes¬ 
sion, from the which, as men do of course 
seek to receive countenance and profit , so 
ought they of duty to endeavor themselves by 
way of amends to be a help and an ornament 
thereunto —Lord Bacon. 


SPORADIC VS. CONTINUOUS ADVER¬ 
TISING. 

WITH REPRODUCTIONS OF SOME TYPICAL PUB¬ 
LISHERS’ WEEKLY ADVERTISEMENTS.* 

The Inland Stationer made a very signifi¬ 
cant move the other day; it eliminated its 
one-time and three-time advertising order and 
announced frankly “at least six months or 
nothing.” And it does this, as have a large 
number of other mediums, not so much for 
the increase of its advertising patronage, as 
for the protection of the advertiser himself. 

Careful students of the psychology of ad¬ 
vertising are coming to realize more and more 
clearly the value of cumulative advertising. 
Not the four-page “splurge” in some special 
annual number, not the colored insert once or 
twice a year; but the consistent hammering 
away week after week—this is what wins busi¬ 
ness in the long run. Except in special cases 
the clear verdict of the advertising expert 
seems to be that sporadic advertising is futile 
of consistent results. 

But book advertising, we are immediately 
.reminded, is one of these exceptions. 

Book advertising is essentially non-cumula- 
tive; in this, as has been pointed out scores 
of times, lies the crux of the publisher’s ad¬ 
vertising problem. When, by dint of an as¬ 
tonishingly lavish expenditure, he has chanced 


* [Annotated by the author of the article “Divid¬ 
ing the Advertising Appropriation,” which follows. 
Of Publishers’ Weekly advertising copy he says: 
“One finds little in general to criticize, except that 
few of the advertisements have a direct trade appeal. 
Trade copy should be as different from retail copy 
as the buyers appealed to; and very, vsry seldom is 
identical copy available for both classes of adver¬ 
tising.”—E d. P. W.] 


to call the reading, public’s capricious atten¬ 
tion to a really meritorious book, has put its 
name, figuratively speaking, in every one’s 
mouth, already, at its climax, its fame has 
begun to decay. Shoved aside by the next 
best-seller crowding at its heels, the pub¬ 
lisher is left at the foot of the ladder of pub¬ 
licity, to begin again, with another book, the 
toilsome and expensive ascent. Unlike the 
exploiters of soap and breakfast food and 
carbonated water, he has built no lasting 
foundation of goodwill. Except with that 
very small portion of the book-buying public 
who come to differentiate publishers and 
choose, partly at least, by familiarity of im 
print, his advertising in the general press has 
won him no continuing advantage. 

To this accepted and unquestionably sound 
rule of book advertising there is, however, 
one exception, of sufficient importance, and 
so easily overlooked, as to bear stress upon. 

With one class of readers of book adver¬ 
tising imprint goodwill is an invaluable asset. 
One class of buyers make up their orders, 
speaking very broadly, not by subject, title, 
illustrations, jacket or even author, but by 
the trade reputation of the publishing house 

TO THE TRADE 

Do you remember “IOLE 

If not, look up your sales-records for 1905 

ROBERT W. CHAMBERS 

has again written a book of that most 
delightful, whimsical, "hammocky” kind 

The GREEN MOUSE 

"The daintiest-looking novel of the season 

The main plot is founded on a notion 
of a wireless machine that catches 
and brings into contact the psychic 
waves of persons of opposite sex, but 
the charm of the love stories that the 
machine sets in motion will still re¬ 
main for most readers the chief at¬ 
traction, as it always is in the novels 
of Mr Chambers. This book has a 
mermaid on the cover, starts out 
with the adventures of a poor young 
man who conjures a white rabbit or 
a Green Mouse or a handful of 
quarters out of a silk hat with uni¬ 
form facility, and ends with the way the 
mermaid and one other beat out “ The 
Green Mouse, Ltd." and its electro¬ 
psychic wireless love apparatus. 

ORDER UP TO THE LIMIT 
from your jobber or from 

D. Appleton & Co. Publishers. New York 

“A GOOD EXAMPLE OF DIRECT APPEAL TO THE 
TRADE.” 

By omitting the first line {superfluous in a trade 
publication) the second and third lines could be played 
up more strongly. 


Cover inlay, wrapper, and 
six full-page illustrations in 
colors, and many pen-and- 
ink drawings through the 
text by Edmund Frederick 


12 mo, cloth, St.SO 
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IF You WERE A KING 
FOR ONE MONTH 
(WHAT WOULD YOU DO?; 

This is a good 
selling question 
when showing 

LOUIS TRACY’S 

LATEST NOVEL 


A Son of the Immortals 



The able bodied American hero had a 
strenuous thirty days—an appealing 
thirty days—to all lovers of good fiction. 

Take advantage of your opportunities 
s and increase your sales—Tracy is big— 

I bigger than ever in this story. 

Aj Illustrations by Howard Chandler Christy 

Edtoard J. Clode “Publisher JVebu y orli 


"this could be improved.” 

The initial idea 0f this advertisement is fine, but 
its trade appeal is too evidently an afterthought. The 
“Imagine Your Portrait Here ” part is unnecessary 
repetition, and i< just a little bit childish, too, “when 
you think about it. But cut out the picture frame, 
leavitig the decorations as a suggestive border, and 
putting the “ selling question ” trade talk first, and 
you have a distinctly original and attention attract - 
ing advertisement. 


behind the book. That class, of course, is 
the booksellers themselves. 

Into the establishment and maintenance of 


most continual touch with the trade are the 
strongest financially, the most alert editorially, 
the warmest friends of the bookseller and the 
best considered by the public. And, con¬ 
versely, you will find, with one or two ex¬ 
ceptions, that the publishing houses which 
rarely or never advertise are the weak sisters 
of the profession, commercial acrobats con¬ 
tinually balancing themselves on the thin edge 
of bankruptcy. 

There is always a tendency to "bow to the 
inevitableness” of special numbers, to follow, 
with advertising, some fetich of time or sea¬ 
son, losing sight of the fact that steady, con¬ 
tinuous display is the kind that leaves the 
enduring impression. Not unchanged dis¬ 
play—"standing copy” is publicity truly, as is 
a directory, cheap publicity too—but true ad¬ 
vertising connotes, necessarily, continuous 
variation in appeal, new purchasing argument, 
new wares, new retail selling methods. 

No publishing house can be "made” by ad¬ 
vertising alone, either in The Publishers' 
Weekly, or in any other periodical, or in all 
of them. But it is to be doubted if there is 
any one other factor in the establishment or 
maintenance of a trade reputation as impor¬ 
tant as continual advertising display in the 
pages of the Weekly. In itself it is a mer¬ 
chandising power; combined with good books 
and correct selling methods its appeal is 
irresistible. 


DIVIDING THE ADVERTISING AP¬ 
PROPRIATION. 

SOME HINTS ON THE WAY IT LOOKS TO "AN 
OUTSIDER.” 


this trade goodwill many factors enter, some 
of them difficult to differentiate; but it is to 
be doubted if any one factor is of greater 
importance than that of trade publicity. To 
have appeared, week in, week out, in the ad¬ 
vertising pages of The Publishers' Weekly, 
or of any other reputable book trade organ, 
is in itself an argument for stability, a proof 
of live aggressiveness, a recognition of the 
essential interdependence of publisher and 
bookseller, and an active appeal to the book¬ 
seller’s interest, without which no trade pub¬ 
lishing house, no matter how well managed, 
can survive. 

This recognition of the ultimate importance 
of booktrade advertising is here given in no 
spirit of mere self-exploitation. Examine, 
if you will, the advertising pages of the 
Weekly for the past year; you will find 
that those firms which appear in closest and 


Before the book publisher’s advertising ap- 
priation for a season may be divided the 
readers prospectively to be reached must be 
similarly divided and classified. 

Fundamentally book advertising, like the 
advertising of every other manufacturer, is of 
two kinds, that to the retailer, that to the 
public, each essential, each quite distinct, yet 
mutually interdependent. 

BOOKTRADE ADVERTISING. 

The publisher’s problem as regards his 
trade advertising appropriation is an un¬ 
usually simple one. Few trades have as few 
trade periodicals as the booktrade; in still 
fewer does any one periodical stand as j>re- 
eminent, so completely and satisfactorily cov¬ 
ering the entire field, as does The Publish¬ 
ers' Weekly. The Publishers' Weekly at¬ 
tempts to do but one thing, be "the journal 
of the American booktrade;” that it does it 
well is apparent even to an outsider like my¬ 
self. To emphasize an advertising impres¬ 
sion and to reach, in certain cases, the news- 
| stand trade to which, rather than the book- 
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trade proper, the Bookseller , Newsdealer and 
Stationer makes direct appeal, the latter pe¬ 
riodical may also be used. 

THE LIBRARY FIELD A SEPARATE ONE. 

Unlike other lines of wholesale advertising, 
the publishers’ public, however, immediately 
■divides itself into two: the library world and 
the public in general; and every publisher of 
books available for library purchase must, of 
course, advertise to his library clientele. 

Here again, however, his problem is a 
comparatively simple one. Practically every 
library of the slightest buying importance 
•subscribes for and checks the “Wieekly 
Record” of The; Publishers’ Weekly every 
week as religiously as does the bookseller. 
Add to The Publishers’ Weekly the Dial , 
•or the Nation , especially the former, which 
lias always made a special library appeal in 
its reviews, news and editorials, and you have 
a reasonable assurance of having completely 
"“covered” the library field. 

still a double public to be reached. 

But the public in general again divides 
itself in two, one difficult of economical ac¬ 
cess, but still a present possibility; the other 
the despair of every publisher and the bete 
noire of every book advertising appropria¬ 
tion. The first public is that of book lovers, 
of the constant book-buyers who are the bul¬ 
wark of the retail booktrade, who need only 
the announcement of a book to their taste to 
purchase it forthwith. 

To reach them economically with this an¬ 
nouncement needs forethought and a sys- 
temized selling campaign, advertising backed 
up by businesslike salesmanship. 

Generally speaking, the more definite the 
subject and scope of a book to be sold the 
easier it is to reach its class. For many dis¬ 
tinctive classes of readers and professions 
direct circularization would seem the most ef¬ 
fective, and, in the long run, the cheapest 
publicity. Just as the publisher of law and 
medical books finds his advertising problem 
a comparatively simple one. so the publisher 
of a collection of chess problems, a compara¬ 
tive study of breeds of homing pigeons, a 
local real estate atlas, has in each case the 
list of prospective buyers for the book ready 
at hand, either in his own classified mailing 
lists or easily available elsewhere. It has 
been said that the mailing list of a big pub¬ 
lishing house may be its biggest asset, and 
this is probably true. Not that the problem 
of circularization is always as clear-cut and 
definite as in the cases cited above; but gen¬ 
erally, in these cases, circularization of some 
kind is the primary advertising. 

WASTE IN CIRCULARIZATION. 

Right here I venture to state, however, that 
half of a publisher’s circularization is worse 
than wasted; not merely that half is some¬ 
times thrown in the basket unread—that ratio 
is to be expected even with good circulariza¬ 
tion—but that half is always thrown away 
before the average ratio of waste begins on 
the other half. 



BEST 


BEAUTIES 


FAMOUS LOVE SONGS 


B y JAMES WHITCOMB KILO 

RILEY IIONIN 


HIAWATHA 
MILES STANDIS 

t.j riow»fJ Ch 
Cfcrfuy. Holed, i; . 

EVANGELINE 


OLD SCJIOOLH.W ROMANCES 



o\ i li nits cmilu rhymes 

ARM BUYMIS SONGSO'CIIEEII 
SONGS OF SUMMER 



HOME AGAIN WITH ME 
OLII SWEETHEART OK MINE 


LOVE’S YOUNG 
DREAM 

COM IN’ THRO' 
THE RYE 

OH! PROMISE ME 


rur jtoiiBS mb in: 1 u. coiU'.\sv.. i-uMMm'm 


“AN EXCELLENT 'SEASONABLE’ ADVERTISEMENT.” 

Aims to give the retailer a new idea for merchan¬ 
dizing. Get your trade advertising to doing that 
and every retailer will soon be waiting Jor it every 
week. 


Examples? Almost all library circulariza¬ 
tion, aside from dignified seasonal announce¬ 
ments and catalogues, is sheer waste. Li¬ 
brary buyers have come to depend, aside 
from the one or two periodical reviews al¬ 
ready cited, more and more upon the A. L. A. 
Booklist and similar evaluative selections 
made “by authority.” 

Almost all “broadcast” circularization, no 
matter what the book or what Lhe method of 
name selection, is absolute waste. The plan 
may work with stove polish or breakfast 
food; it will not show results with books. 
Just as much wasted is a large proportion of 
the matter sent out for editorial use, “dope” 
in the vernacular. 

ADVERTISING MEDIUMS FOR BOOKBUYERS. 

Probably the ideal medium to reach regular 
bookbuyers is a periodical of the type of the 
Monthly Book Review , ideal because theo¬ 
retically it goes directly, without an atom of 
waste circulation, to the people who are buy¬ 
ing books; and goes to them through the 
retailer. And. to all of us who believe in hold¬ 
ing up the hand.; of the retailer, that is the 
way to go. I say, theoretically, because, as 
I understand it, this Monthly Book Review 
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is still a comparatively new publication and 
has not yet the nation wide circulation that it 
should have, and which will make it a book 
advertising medium par excellence. 

The Trade Book List is on the same prin¬ 
ciple, is also an independent publication, and, 
being of ^envelope size,” is even cheaper 
for the dealer; but there is little question 
that the buying public prefers the at¬ 
tractiveness of the magazine size, illustrated 
Book Review. I imagine that, even adding 
extra postage charges, it shows better re¬ 
turns to the retailer, too, as it assuredly must 
to the advertiser. 

For the same class, regular bookbuyers, the 
confessedly book magazines, The Dial and 
The Bookman are the inevitable mediums, 
and the better class general magazines, The 
Outlook, Century, Harper's, Scribner's, In¬ 
dependent, etc., the selective mediums. And I 
use this word “selective” with a double mean¬ 
ing; they are mediums only for certain better 
class books and their rate, from a publisher’s 
standpoint, is necessarily so high that they 
must be used sparingly and with careful dis¬ 
crimination. 

THE QUEST OF THE PUBLISHER'S BETE NOIRE. 

But so far I have carefully avoided the 
crux of the publisher’s advertising problem. 
The people who buy books often and defi¬ 
nitely do not. worry him so much *, but the 
people who buy them seldom. It is easy to 
advertise books on chess and homing pigeons 
and real estate, but hard to advertise—fic¬ 
tion ! It woudn’t be so bad if there were 
few fiction buyers—one might ignore them— 
but it happens that the occasional buyers of 
fiction outnumber the regular buyers of non¬ 
fiction about one hundred times, and that 
dilutes the strength of prospective advertis¬ 
ing to them to about 1/100. 

Of course many of this great class are 
reached by the Bookman and by the general 
magazines. More are reached at considerably 
less expense by the imprint magazines. But, 
generally speaking, publishers try most to 
reach them via the newspapers—and it is 
probable that more advertising appropria¬ 
tions are wasted in newspaper copy than in 
any other one way. 

THE USE AND VALUE) OF NEWSPAPER BOOK 
ADVERTISING. 

Primarily newspapers, if they have a value 
for the publisher, have it for fiction advertis¬ 
ing only. This does not mean that certain 
newspapers like the New York Times and the 
Boston Transcript are not mediums for non¬ 
fiction as well, or that if, for instance, Charles 
Scribner’s Sons do not advertise Colonel 
Roosevelt’s book very widely through the 
newspapers they will not be committing a 
grave mistake, for some non-fiction fairly 
cries for newspaper advertising; but, general¬ 
ly speaking, the premise is true: newspapers 
are for fiction advertising. 

Now, when I said that it seemed probable 
that much newspaper book # advertising was 
wasted, I did not mean that it sold no books; 
but simply that the sales created were not 
sufficient to pay for the advertising. That is 


the point. So much of a newspaper’s circula¬ 
tion must necessarily be waste circulation for 
the publisher that he cannot, between his 
meagre appropriation and the high resultant 
rates per sale; begin to cover the ground or 
get paying returns. 

UNSATISFACTORY NATURE OF NEWSPAPER ADVER¬ 
TISING NOW. 

It has come to be almost a trade custom, 
as I understand it, to run fair-sized space in 
New York, Chicago, Philadelphia and Boston 
dailies, not pretending that these papers in 
any sense “cover” the country, but because 
these are all the available appropriation will 
“stand.” 

Of course, from a technical advertising- 
standpoint such a half-hearted, loose-jointed 
campaign is quite indefensible. The Spring- 
Held Republican probably reaches as many 
bookbuyers per cents per agate line of copy 
as does the Chicago Post or the New York 
Sun; and it has a page of independent and 
carefully edited book news that many a met¬ 
ropolitan paper might emulate. In other 
words, a newspaper campaign, to be a com- 
paign, must be country-wide. If the rate is 
too high per return in one paper it is too 
high per return in another paper offering the 
same ratio of bookbuying readers, though the 
latter paper may be in New York and the 
former in Oshkosh. 
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,f AN EXCELLENT EXAMPLE OF GENERAL DISPLAY.” 

Attractive and arousing curiosity—always a good 
point. There is, however , no direct trade appeal. 
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And it is a fact that newspaper rates are, 
generally speaking, too high, actually too 
high, for publishers, at present , to see returns. 

* Several years ago I made an attempt to in¬ 
terest a string of papers in a combination 
agency rate for book advertising, the idea 
being to present to the publisher a joint list 
of twenty or more of the best book adver- . 
tising mediums in the country at a rate of 
not over $240 a line; that is a rate the pub¬ 
lishing business could stand. Such a rate for 
five years would mean the rejuvenation of 
many inland book centres; and that would 
mean that in five years the rate might be 
raised. But the papers concerned could not 
see it in that light, although there is no ques¬ 
tion that, if such a list contained twenty-odd 
metropolitan dailies like the New York Sun 
and Post and Chicago Record-Herald and 
Tribune , and inland papers like the Spring- 
Held Republican, Seattle Intelligencer and 
Cincinnati Enquirer , it would enjoy a nat¬ 
ural monopoly so far as newspaper book ad¬ 
vertising were concerned. 

OTHER BOOK ADVERTISING METHODS. 

Other book advertising mediums are pre¬ 
faced by a question mark of considerable size. 
One publishing house of my acquaintance 
sank a considerable sum in theatre pro¬ 
grammes, theoretically an excellent medium 


Do You Sell Books? 

D O you not just let books sell themselves—if they 
can. Or, in other words, do you stand aside 
with a sometimes unconscious, sometimes studied 
air of detachment, and allow the author or publisher—or 
the pretty girl on the cover—to sell them for you ? 

Even if there’s no pretty girl on the cover, and author and 
publisher prove poor salesmen, you still feel no call to 
become actually and aggressively books«?//^r.s instead of 
men with books to sell. 

This being so, you very naturally welcome those books 
which can always be counted on to “ sell themselves.” 

Among these, you have learned to look for the novels of 
LOUIS TRACY much as the farmer looks for rain after 
dry weather 

“The Wings of the Morning,” “ The Pillar of Light,” 
“The Captain of the Kansas,” “The Message,” “The 
Stowaway,”—these books stand out in your mind. They 
arc among the high lights of recent book-selling. 

Now there is another one—now on sale. A SON OF 
THE IMMORTALS, it is called, and in it Tracy has 
by no means lost his stride. 

A SON OF THE IMMORTALS (you’re soon going to 
hear that title on many lips) has to do with a young 
American who goes for a short excursion into the ranks 
of royalty, so to speak ; who is presented with a ticket to 
the throne of Kosnovia—and return—good for only thirty 
days 

But it’s a busy thirty days! 

Any further suggestions would be an insult to your 
intelligence 


ILLUSTRATIONS BY HOWARD CHANDLER CHRISTY 


Edward J. Clode SKJW'SS 


"A GOOD EXAMPLE OF PLAIN TYPE, f REASON 

why’ copy/' 


for the books advertised, before they decided 
there was nothing in it. 

Subway and street car cards have been 
tried by two publishers for personal reasons; 
but are prohibitively high so far as actual re¬ 
sults go. The McClurg Company, 1 am told, 
have even tried the bill-board game, but the 
query of returns becomes again a very in¬ 
sistent one. 

Posters? That raises anew a never set¬ 
tled discussion. One thing may be put down 
as axiomatic, however, that to have value as 
advertising, or even to gain display from the 
retailer at all, the poster must be attractive, 
original and have selling quality. This sounds 
bromidic; but the amount of good money 
wasted every year on posters which do not 
fulfill one of these requirements is astounding. 


LITERARY MAGAZINES VS. NEWS¬ 
PAPERS AS MEDIUMS FOR BOOK 
ADVERTISING. 

By William G. Preston, Manager of t{ The 
Bookman.” 

Advertising has not as yet become an 
exact science. It still requires an exercise of 
: faith almost equal to the expenditure of 
; money. Yet, does it not seem strange that 
! after so many years, and so much thought 
and money have been spent specially on oook 
advertising, that the same uncertainty as to 
methods and mediums should still remain in 
the minds of publishers? 

Alth Dugh publishers have for many years 
been using both newspapers and the “literary 
magazines” for some of their “publicity,” the 
question is still open: “Which is the better 
medium for book advertising, the newspaper 
or the magazine?” There really ought not 
to be a question of relative value raised. 
They are not rivals; they serve different pur¬ 
poses. The ocean steamship does not rival 
the railway as a means of travel. 

The literary magazine has its virtues and 
shortcomings, so has the newspaper; but the 
use of one or both must be determined by the 
motive for the advertising and the character 
of the book advertised. 

Pointing out some of the special merits of 
the literary magazine as a medium for pub¬ 
lished advertising will imply the lack of cer¬ 
tain of those merits in the newspaper, but will 
mean no disparagement of the latter’s own 
special merits under differing conditions. 

“Books,” as here used, is that class of books 
regularly sold through the retail bookseller, 
and not so-called “subscription” books, which 
have their special methods of advertising. 

At first thought it would seem that the 
reason for all book advertising is to find and 
persuade buyers. Were this the publisher’s 
sole motive, his problem would be simplified. 
But, as has been truthfully said in a previous 
issue of this paper, the book publisher not 
only has to create sales, but to deal with 
(some would say placate) the modern com¬ 
mercial author who must see his book well 
advertised, else his next manuscript goes to 
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a publisher who gives startling publicity to 
his publications. He has also to reckon with 
the bookseller, who insists upon at least a 
promise of advertising as a condition prece¬ 
dent to an order. The publisher also counts 
upon his advertisement, bearing his imprint, as 
giving valuable publicity to his business as a 
whole, apart from any special book advertised. 

Thus we find four prime motives for pub¬ 
lishers’ advertising: 

1. To create sales. 

2. To please the trade. 

3. To please authors. 

4. To give general publicity to his busi¬ 

ness. 

1. To create sales the book publisher has 
two classes of people to reach: first, the book 
reader "who is to be induced to buy the book 
advertised;: .second, the non-book reader, who, 
though not now a reader of books, may by 
the attractiveness and convincing character 
of the advertisement, be induced to buy the 
particular book advertised, and thus join the 
growing army of readers. To find buyers for 
a special book calls for judgment as to ad¬ 
vertising mediums; and buyers once found, 
comes the question of effective “copy.” 

The publisher of a new book desires all 
book readers to know the fact of publication 
and the character of the book. For this pur¬ 
pose he endeavors to find the advertising me¬ 
diums which go to the largest percentage of 
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“crowded copy.” 


Enough material here /or three good advertise¬ 
ments. Crowded in this way the effect is lost ; in /act 
o«e has to Puzzle out just what is being advertised — 
a /atal delay. 


I book readers to the total circulation of the- 
mediums. But if he be a progressive pub¬ 
lisher, he will with certain books desire to 
cieate new buyers. In this case he will, in* 
addition to his general mediums, use others 
which go to a class of persons who, though- 
not book readers, may by the force of the 
title of the book, its description, or other tell¬ 
ing qualities of his advertisement be per¬ 
suaded to become readers and possible buyers. 
To reach this latter class the newspaper is 
undoubtedly the better medium. But to be 
sure of gaining the attention of the largest 
percentage of actual bookbuyers to the total 
circulation paid for, the literary magazine 
should be selected. 

In making his decision as to the use of the 
two mediums under discussion, the publisher 
ought to consider the questions of quality 
versus quantity of circulation, national versus 
local campaigns, lasting versus temporary ap¬ 
peal. It is frequently said that the average 
circulation of the literary magazine is too 
small to be felt by the advertiser. 

Consider for a moment the circulation fig¬ 
ures of the newspaper. Whether they be 30,- 
000, 50,000 or 100,000, they obviously indicate 
all classes of persons, with but one common 
qualification, that of being able to read the 
language in which they are written.. Who- 
can say how many of them are bookbuyers,. 
or how many even read books? The pub¬ 
lisher’s chances of reaching a large percentage 
of bookbuyers from his advertisement in a 
newspaper of, say, 50,000 circulation, are about 
as good as they would be were he to circular¬ 
ize 50,000 names taken at random from the 
city directory. 

But the literary magazine is created for per¬ 
sons interested in literary affairs, and the ad¬ 
vertiser therein, however large or small be 
its circulation, may positively count upon al¬ 
most one hundred per cent, of interested’ 
readers who are book readers, if not book- 
buyers, for it is from this class of persons 
that the subscribers to literary magazines are 
obtained. Thus the publisher using the liter¬ 
ary magazine has his possible bookbuyers in 
every part of the country selected for him. 
He is not paying for a big circulation which 
is not interested in the kind of merchandise 
he puts forth. 

Then, too, certain literary magazines are 
taken by a class of readers who are known 
as creators of opinion about the new books, 
who pride themselves on their familiarity with 
the news of the book publishing world, and 
upon reading and expressing their opinions 
on all the new books. A favorable dictum 
from even one of this class will often start a 
chain of readers, which is continued by 
mouth-to-mouth recommendation at the table, 
in the drawing room or the library, which is 
the best advertising that a book can receive. 
t It has become the custom among most pub¬ 
lishers to advertise in a certain few news¬ 
papers in the largest four cities of the coun¬ 
try—New York, Chicago, Philadelphia and 
Boston—doubtless with the belief that a given 
appropriation will create a more striking ef¬ 
fect if spread thickly over these few metro- 
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politan centres than if spread (necessarily 
more thinly) over perhaps twenty cities of 
the next grade. The publisher realizes that 
he cannot conduct a national campaign out of 
his advertising in the four big cities, but he 
decides that the compromise is simple, and 
that by reason of its very volume the moral 
effect on the trade and the author is thereby 
more perfectly secured. 

This is, of course, a confession on the part 
of the publisher that no single book sold 
through the trade can bear the cost of a 
genuine national advertising campaign in the 
newspapers. 

But the circulation of the literary .maga¬ 
zines is national—not a town of any size but 
has its subscribers, which constitute a definite 
class of persons whom the advertiser may 
count upon as interested in his new books, 
and who are persons of influence in their 
community. 

Considering the question of quality of cir¬ 
culation of a medium, it must be noted that 
the price of a newspaper is no indication of 
the purchasing power of its readers, but it 
is also a fair inference that one who pays 
twenty-five or thirty-five cents for a magazine 
(the price of those generally used by pub¬ 
lishers), has the ability to buy any book he 
sees advertised, which by the “effective copy” 
he is persuaded that he desires. 

As the newspaper is born to-day and dies 
to-morrow, therefore an advertisement must 
catch the reader’s eye and persuade him in a 
moment. The newspaper is hurriedly read 
and thrown away. How few castaway maga¬ 
zines do we find. They are read by all the 
family and stay in the home at least until the 
new one comes, and even then they are not 
generally thrown away, but are passed on for 
other families to read. 

Some magazine publishers, by a series of 
careful investigations, have found that more 
than half their magazines sent to subscribers 
are read by at least ten people. It is probable 
no newspaper can claim such figures. 

2. In considering the question of advertis¬ 
ing from the point of view of its influence on 
the trade, it will be well to inquire what 
bookseller sees the newspapers of the four 
great cities (which the book publishers by 
common consent use almost exclusively) and 
learns that the publisher is doing his best to 
help him sell his stock. 

Manv of them will see one or two which 
issue weekly book sections or supplements, 
and doubtless a New York bookseller will see 
the advertising in the New York papers, and 
the Chicago bookseller in the Chicago papers, 
but what of the bookseller in Savannah, Ga., 
or Portland, Ore.? 

If the publisher place his advertising in the 
literary magazines, he may be certain that a 
certain few of them go to several hundred 
booksellers regularly every month, impressing 
them with the fact that the books he has re¬ 
cently bought are being actually brought to 
the attention of a few cultivated and appre¬ 
ciative persons in his town, and thus the pub¬ 
lisher has accomplished another purpose of 
advertising and has hit the mark again. 


3. As for impressing the author (another 
one of the motives for book advertising), 
whether that author be his own or one he 
desires to secure, the publisher will find it 
advantageous to advertise in both newspapers 
and literary magazines. 

To be sure, a small proportion of authors 
will see the newspapers of the four great 
cities, but the effect of an advertisement or 
its absence on those who do see them will 
certainly be made, and, if he look in vain for 
the advertisement of his own book, his pub¬ 
lisher will quickly feel the effect. 

The same psychological and physical result 
will be created by an advertisement, or its ab¬ 
sence, in the literary magazines, but with 
greater certainty of result, because owing to 
the national character of the circulation of 
the magazine and its presence in the reading 
rooms of clubs and libraries, and the -further 
fact that more authors subscribe to literary 
magazines than to any other kind, the pres¬ 
ence or absence of an advertisement will be 
observed by a larger number of authors. 

4. The display of the publisher’s name un¬ 
der an advertisement of a book, or a list of 
books, is a form of general publicity for his 
business which in a measure fulfills another 
motive for his advertising. This form of ad- 


A FIVE-FOOT SHELF of BOOKS 


Selected by President Eliot, of 
Harvard, will give any man the 
essentials of a liberal education. 
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will give any bookseller the essentials of a 
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“a good advertisement.” 


It has direct trade appeal with an additio?ial ele¬ 
ment 0/timeliness that always gives zest to copy. m JZ^L 
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vertising sometimes brings a manuscript from 
a new author, who in his accompanying letter 
states that he is sending the manuscript be¬ 
cause he has seen the publisher’s advertise¬ 
ment of books of similar character. To reach 
the new author it is, of course, wise to use 
such mediums as are most likely to attract his 
attention. Of such mediums the literary mag¬ 
azine should be first. 

To sum up, it would appear that when im¬ 
mediate results in a specific locality on a book 
of popular character (fiction or otherwise) 
are wanted, the newspapers of that locality 
were pre-eminently the medium for advertis¬ 
ing; but if it be desired to bring the merits of 
a book to the attention of an appreciative 
opinion-making class of persons in every part 
of the country, to create a national demand 
for a book of merit, to at the same time bring 
the strongest moral effect on the largest num¬ 
ber of booksellers, and to please and attract 
the greatest number of authors, the literary 
magazines are of greater value to the pub¬ 
lisher for his advertising than are the news¬ 
papers, though no thorough campaign can dis¬ 
regard either medium. 


THE PSYCHOLOGY OF ADVERTISING. 

What The Publishers’ Weekly has had 
to say lately on petty dishonesty in retailing 
is only reiterating in new form what is being 
said everywhere by those expert in retailing 
methods. Take the very subject of retail ad¬ 
vertising. 

“Of course, there has always been a psy¬ 
chology of advertising,” as the Detroit News 
said editorially recently; “that is, men have 
always known better than to advertise furs 
in July or fly-screens at Christmas. But the 
new psychology has laid stress on frankness, 
honesty, serviceability. It has recognized the 
principle of confidence and friendship, and no 
one makes a man a friend by taking his money 
under false pretenses. These are days when 
the wise merchant will tell you that the eggs 
are “storage,” that the table is cherry and 
not the mahogany it is stained, and that the 
price you are willing to pay will only pur¬ 
chase a second-class article, but that he has 
as good a second-class article as you can get 
anywhere. It pays to be honest, simply be¬ 
cause human nature resents being cheated. 
There is one merchant who should never ad- 
'vertise—the dishonest one; he will last longer 
if he doesn’t: people will find him out at once 
if he does. The best business persons in this 
city are not the men who earn the money, 
but their wives w r ho spend it. You can get 
the status of any firm in the city by making 
a round of the kitchens. Whenever you see 
a successful and important business you need 
no.t hesitate to pronounce its advertisements 
honest. They have to be, else the blood of 
trade would cease to circulate up and down 
the aisles of the store. A circus sideshow 
may successfully advertise a fake for one day, 
but not the merchant who expects to occupy 
his store next year. Advertisements are not 
read and forgotten : their statements are kept 


AN INCIDENT OF THE 

Booksellers’ Convention 

SECOND SESSrON 

Speaker “There is no diffi¬ 
culty in getting S1.35 for net fiction 
if it is good. I have a book in 
mind this spring, by an unknown 
author, priced $1.35: but it went by 
sheer merit—” 

Voice “The Rosary?” 
Speaker* “Yes,'The Rosary.’ 
I've re-ordered three times. It's 
been about the best selling book 
I’ve had this spring.” 

{Murmur of “ That’s Right! ” 
and affirmative applause from 
convention.) 


THE ROSARY is selling. 

How about your stock * 

G P. Putn/jtf‘s Sets 

“ONE OF THE BEST ADVERTISEMENTS NOTICED.” 

It catches a fleeting chance for real publicity and 
nails it Jast. It appeared in the Convention Number 
of the Weekly. 

in mind until the purchased goods have justi¬ 
fied their description. 

“The psychology of advertising is of a piece 
with the psychology of salesmanship. There 
is a method of salesmanship which makes a 
customer buy, and there is a methd which 
assists him in buying; the latter wears and 
wins. One man remembers pausing before 
the windows of a store in which many painted 
signs told him all the books therein displayed 
were for sale at greatly reduced prices. 
Among them was a set he dearly wanted—it 
had long been a battle between those books 
and his purse. At last the purse had found 
its conqueror in those half-price sales. He. 
entered the store, the glow of possession al¬ 
ready warming his mind. But he didn’t reck¬ 
on with the contempt in which a particular 
clerk held impecunious book buyers. Indeed! 
and did he think the price of that set was 
reduced? The man could only murmur that 
he had so read the signs. Well, he is a bash¬ 
ful man and the clerk bullied him into taking 
the set at a price he could not afford. The 
man buys books frequently now, but he al¬ 
ways goes to another store where there are 
no memories of deceptive signs and superior 
clerks. Now, the science of advertising and 
salesmanship may be written in many lessons, 
but this needn’t contain all.” 


“A fair salesman can do better with an 
advertised line than a good salesman can do 
with an unadvertised line. Why? Because 
advertising alone and in itself is a positive 
selling force.” 
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HOW BOOKS MIGHT BE ADVERTISED. 

A criticism by J. George Frederick in 
' Printer / Ink.” 

In 1909 there were published exactly 10,901 
new books in the United States. 

Contrast this total with that of 3900 in the 
year 1862 and it will be seen that by no means 
three times as many books are now offered 
for sale as there were half a century ago. 

A number of hypersensitive folk who pro¬ 
fess to be the bearers of the sacred torch of 
literary tradition are certain that far, far too 
many books are being published nowadays; 
that authorship has become commercialized; 
that books are advertised like soap, etc., etc. 

To be perfectly candid, the book publishing 
business never has, nor never can, primarily 
be anything else but a commercial proposi¬ 
tion. I propose here to show that the ills and 
drawbacks of book publishing, from both 
author’s and publisher’s standpoints, have all 
arisen from a deviation from strict and in¬ 
telligently aggressive commercial methods; 
and that the wider adoption of modern selling 
and advertising methods will greatly widen 
the book market. 

Book publishers (like so many other classes 
of business men) vow that their business is 
absolutely unlike any other known. Each 
book makes us start all over again, they say; 
whereas, if only we were selling soap, we 
could advertise a trade-mark name and pyra¬ 
mid a great heap of profitable sales and pres¬ 
tige in time. Alas and alack ! however, we sell 
ephemeral books, and authors are the most 
touchy, unreasonable creatures on this mud¬ 
dled sphere. Just as we have succeeded in 
building up a fine demand for a new /author’s 
books; he takes a broncho-buster position on 
his Pesagus, and what with his commands for 
more royalty, more advertising and more free 
tickets to Europe, with the stony trade con¬ 
ditions on the other hand, we poor publishers 
sleep uneasily on a gambler’s pillow. James 
Bowden, the English publisher, says Monte 
Carlo is a tame game after book publishing. 

All of which is a tale of woe that funda¬ 
mentally resembles, with almost dull same¬ 
ness, the tales of woe of other manufacturers 
of merchandise. The envied and admired 
soap advertiser has the woefulest tale of all, 
and no doubt he thinks book publishing a 
kingly cinch beside his problem of holding a 
soap-fickle public and preventing price-cutting 
and substitution. 

There is no attempt on the part of intelli¬ 
gent publishers to conceal the fact that the 
book business seems in an unsatisfactory 
shape, particularly with relation to advertis¬ 
ing. Henry Holt, John Lane and others have 
written and spoken of it frequently; and how 
to make advertising of more value seems to 
many of them an interesting but almost hope¬ 
less task. 

Like many other selling problems, the root 
of the trouble with pushing the sale of books 
goes deeper than copy and pictures—it lies in 
the trade conditions themselves, and when 
the trade conditions in the book business are 
examined thev will be found such as to make 


any .modern merchandising and advertising 
man feel sick. 

What would any self-respecting soap or 
shoe or automobile manufacturer say to a 
system of prices which marks one price bold¬ 
ly on the article, and nevertheless sanctions 
retail selling everywhere at a price almost a 
third lower? 

What would any aggressive manufacturer 
of specialties say to a proposition to accept 
as law the dictum that a good special article 
he produces “has a selling life of only three 
months” (as John Lane says average books 
have)? 

W|hat manufacturer who knows retailers 
would expect much from them in pushing his 
goods if he made only a couple of thousand 
of an article and figured out that he could 
afford to spend for advertising only a small 
percentage of the expected returns from this 
limited output? 

What live manufacturer of special goods 


t<>'ady About April iSlh 


TOUCHING SECOND 

By JOHN }. EVERS (King of. Second basemen] 

and. Hu<»H S. hULLI’HTON (the Great Haseball Writer) 



TOUCMLNG SECOND is. sure to sell. Advance ordcis 
'(taken by our salesmen with nothing to show but 
a rpugh proof of cover) ate big. OltDER NOW 



“A GOOD ADVERTISEMENT OF THE ILLUSTRATED 
DISPLAY TYPE.” 

Not distinctively a trade advertisement , however. 
How much stronger would it have been if headed in 
type,only a little less conspicuous than the book's title : 

28# of Your Regular Customers Are 
Baseball Fans! 

Figure out how many copies you will sell of, etc • 

And the first title chosen for this book was better 
than this one. “ Touching Second” sounds like the 
title of a baseball novel. 













846 


The Publishers’ Weekly. 


[No. 2013] Aug. 27, 1910 


tries to figure his advertising appropriation 
within a small percentage of the gross cost 
of the first few thousand manufactured? 

In every line of manufacture the basis of 
operation is a belief in a knowledge of the 
acceptability of the article. Few meritorious 
articles fail when properly exploited and 
properly handled with the trade. Not so with 
books. Although a publisher absolutely knows 
in many cases that a certain book is a fine 
piece of work and intrinsically interesting, he 
usually sets out as if expecting failure. He 
throws his hook in the water and waits for a 
bite. If the bite doesn’t come in a very short 
time, he sighs and goes away to try some¬ 
thing new. In other cases he puts out a book 
by some well-known author which he knows 
perfectly well is poor stuff. He publishes it 
to satisfy the author and perhaps to make a 
few paltry dollars (or lose them). 

The trade-mark value of a publisher’s im¬ 


print is very much underestimated by book 
publishers. They have so long bowed to the 
supernatural, all-engrossing “genius” of fa¬ 
mous authors that they refuse to count their 
own name as important, except in the case of 
unknown authors. Discriminating readers are 
influenced to-day by a publisher’s imprint, and 
would be vastly more so if publishers would 
take greater pains to produce only something 
good, and refuse to produce the hasty, poor 
work of well-known authors. If, instead of 
producing many mediocre books, they were 
to produce only such as satisfied them thor¬ 
oughly, and then push these books with 
stronger merchandising vigor, refusing to take 
any immediate lack of interest in a book as a 
final verdict, fewer good books would go un¬ 
appreciated, more of them would be published, 
and more money would be made publishing 
them. 

Just view for a moment the modus operandi 
of the present book-selling 
system: a publisher puts out 
a group of new novels, 
sends them to the trade 
with a few feeble advertis¬ 
ing helps, and waits. It is 
all then in the dealer’s 
hands. The dealer—usually 
a brashly commercial man 
with little sense of literary 
values—is the prey of hear¬ 
say, prejudice and tempera¬ 
ment in his pushing of 
books. He watches the bul¬ 
letins of “best sellers,” and 
plays up his books accord¬ 
ingly—forgetting that the 
“best seller” bulletin is 
largely the result of the 
blind leading the blind, with 
the public following quite as 
much as leading. The deal¬ 
er leans on the publisher, 
and the publisher leans on 
the dealer — and nothing 
usually happens. The deal¬ 
er and perhaps the publisher 
place too much confidence in 
the “best selling” reports. 
The “best seller” for 1908 
was “Lewis Rand”—yet who 
hears much about it—or 
heard much about it then? 
Twenty-nine books were in 
1909’s list of “best sellers”— 
only about five are widely 
acknowledged as good—and 
none of these was at the 
top of the list! 

Observe that in the usual 
book promotion efforts at 
present there is not one 
serious capable effort on the 
part of dealer or publisher 
to do educational promo¬ 
tion, such as is constantly 
succeeding in creating a de¬ 
mand for other merchan¬ 
dise. Wishy-washy reviews 
are quoted, general state¬ 
ments made and loud claims 



What would you do if 


you were in “Julia’s” place? 


"Her fine eyes shot with a million troubled meanings 
from her cornered spirit .... for, though he stood 
there magnificently ignorant of it, this woman was facing 
her earth-and-sky-quaking crisis. 

“Her mind lashed like a shuttlecock between a picture 
of this man and what he represented, and her hard, yes 
excruciatingly intolerable situation. If she married him, 
those she loved would be safe, but life would become as 
a horizonless desert for her. Sacrifice, sacrifice! the 
word that had clutched her like an Old Man of the Sea 
for years uncounted: Was it right? Was it sound? Was 
it inevitable?” 

How is “Julia” going to meet her crisis? Her experi¬ 
ence is packed with more excitement than a tale of 
knightly adventure—and you’ll find it striking deeper into 
your interest, too, for Julia is a live woman of the modern 
world in which you, too, move and feel. It is one of the 
books that has passed our “crucible test*/ for fiction—it 
had to absolutely absorb 25 varying kinds of people. 
We publish no fiction that fails in this test. $1.00 every¬ 
where. 


DUNLAP, PIERCE & BROS., Publishers 


AN IMAGINARY ADVERTISEMENT FOR AN IMAGINARY NOVEL.” 
Frederick's Suggestion in “ Printers' Ink." 
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-of “best selling.” Such advertising is on 
the plane of old-time breakfast food ad¬ 
vertising—which is now admitted to have 
been gambling. At no point in most present 
book promotion is there concrete effort made 
to show the goods. A book is simply a mechan¬ 
ical container for ideas, human interest, en¬ 
tertainment. It won’t do to play up the con¬ 
tainer —the cover—or even the illustrations; 
neither will it do to generalize about them, or 
quote reviews, which few respect. 

Why not give direct vivid mental presenta¬ 
tion of the ideas and interest in the book, 
whether it is a novel or treatise? Behind 
every novel is an idea, a character, a situation , 
the truth and vitality of whose human appeal 
and treatment are what will make sales. A 
reader’s interest in a novel is stirred in pro¬ 
portion to his ability to put himself in the 
hero or heroine’s place. That is the keynote 
of his interest. As it now stands, only those 
books succeed which have such qualities in 
large enough measure to make those who are 
lucky enough to discover them talk about, 
them. It is a fact that nothing sells a book 
so fast as when people mention it to one an¬ 
other as having interested them. Gerald 
Duckworth, an English publisher, says, “Let 
people talk about a book I publish and I’ll 
sell 10,000 copies very soon.” This is a ter¬ 
rific slam on present-day book advertising, 
which fails because its general assertions have 
no force, because it gives no real conception 
of a book’s interest. 

Most book dealers will not do this educa¬ 
tional advertising for a good book, for the 
same reason that most dealers in other lines 
of merchandise don’t. It is up to the manu- 
facturer to stand by his merchandise and edu¬ 
cate the public to appreciate it. 

All this is not by any means ignoring the 
art factor in books, which makes it hard to 
predict taste. But there is a certain point of 
merit at which it is almost certain that a 
good-sized public will enjoy a book. Books 
which reach this point are safe, and the rest 
is a matter of proper promotion. The gam¬ 
bling comes into publishing in the determining 
whether a book ms. reaches this point, not 
whether the public will take it up or throw it 
down. If more publisher’s readers were as 
keen in sensing public taste as a small num¬ 
ber of magazine weekly and newspaper edi¬ 
tors are, there would be less gamble in book 
publishing. 

The magazines are providing an object les¬ 
son to book publishers, both in finding and 
developing authors, and in forceful advertis¬ 
ing and masterful trade policies. The month¬ 
lies have a circulation per issue of 64,306,155, 
according to the 1905 census. Things have come 
to such a sorry pass that its publication in a 
magazine often is the chief reason for a 
novel’s issuance in book form. Lacking ad¬ 
vertising. it will be remembered, Dickens and 
Wilkie Collins assured the fame of their sto¬ 
ries through publication in Household Words. 
Yet, with the wonderfully effective modern 
development of advertising in the remarkable 
mediums of to-day at their command, book 
publishers are failing to extend their market 
in keeping with their possibilities. 


Gordon Selfridge, formerly with Marshall 
Field, and now famous for his London de¬ 
partment store, is keen enough to appreciate 
the need for better book advertising. He 
says: 

I believe the gross profit in books comes in vol¬ 
ume as it does in everything else. Whether it is 
laces or silks or books, give it reasonable publicity 
and we will perhaps cover our first gross cost, but 
after that profit accumulates at a rapid pace. There¬ 
fore, that book which has sold 1000 or 5000 copies 
and has covered cost represents to author, publisher 
and merchant a greatly increased percentage of 
profit as the numbers increase beyond that point. 
I, therefore, believe that thorough advertising of 
books, like the advertising of anything else, will 
increase the public demand for them, be the public 
indifferent or otherwise. England, with her tre¬ 
mendously aggressive soap advertisers, has caused 
the quantity per capita used in this empire to be 
greater by double, treble or quadruple of that used 
in any nation in the world. 

We introduced a book the other day, with a 
reasonable amount of publicity, and in six weeks 
sold 10,000 copies. It is simply publicity plus the 
fact that value is there. 

Book publishers will have to come more 
and more to a keener use of advertising. 
Many think book advertising 's valueless be¬ 
cause it has not sold 100,000 of a mediocre 
book they published. That has succeeded 
only once or twice—“When Knighthood Was 
in Flower” is an example; and attempts to 
repeat this have been disastrous. Good goods 
is a primary commercial requisite and no ad¬ 
vertising can set it aside. 

It is absurd to say that an excellent novel 
cannot find more than 3000 readers (which is 
the limit for many, if not the majority, of ex¬ 
cellent books published). In a country like 
this, with a per capita wealth of $1419. with 
an average of sixty-eight days’ public school¬ 
ing per capita and an illiteracy of only 10.7 
per cent, (all of which is far in advance of 
any other country') what excuse but poor ad¬ 
vertising is there for a good novel selling but 
a few paltry thousand ? What excuse is there 
for a splendid, universally-appealing novel to 
sell only 50,000? Millions of copies of stand¬ 
ard non-copyright books are sold to-day, why 
not hundreds of thousands of a gripping 
novel, now and then? Such novels are being 
written, but without the advertising that 
would properly present them, and without 
the educational advertising that would get 
more people in the habit of buying novels, 
they die a premature death. Thousands of 
people are asking each other about good 
books, but hate to buy on the steretotyped 
appeal of the average book ad. 

The public, naturally, has come to look on 
book publishing as a price-jockeying game, 
especially since Macy’s, New York, is crying 
out against the “book trust,” and selling new 
$1.50 copyrighted novels at 98 c. There is no 
well-thought out price maintenance policy in 
force, as this demonstrates. 

The American Publishers’ Association sends 
out at Christmas time a series of ads boost¬ 
ing books for gifts, which the dealer is asked 
to run at his own expense. They are pretty 
weak efforts, and few dealers run them. Whv 
not put some thorough-going advertising and 
dealer co-operation ideas to work on the book 
business? 

There is every indication that such methods 
would bring wider bookselling success. 
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HOW BOOKS MIGHT BE ADVERTISED 
—AN ANSWER. 

By George H. Soule, Advertising Manager 
Frederick A. Stokes Company. 

The author of “How Books Might be Ad¬ 
vertised” begins by the statement that the 
wider adoption of “modern selling and adver¬ 
tising methods” would remove the present 
drawbacks of the publishing business. In 
other words, he proposes to apply principles 
generally successful to a special branch of 
commercial activity. In order to do such a 
thing with profit it is necessary to have well 
in mind, not only the general principles, but 
the requirements and idiosyncrasies of the 
case in question. 

It is, therefore, unfortunate that his first 
move is to sweep aside as an inconsiderable 
“tale of woe” the fact that the publishing 
business is different from other businesses—a 
fact which publishers are forced to consider 
in the practical management of their affairs. 
All businesses have points of difference as 
well as points of similarity, and an intelligent 
appreciation of both is necessary to bring 
about desirable results in applying the ex¬ 
perience of one to the practice of another. 
To say this is not to say that the publisher 
“envies and admires” the advertiser of soap; 
probably few do so. 

It remains true that books are many and 
that most books are ephemeral. To forget 
these difficulties is not to overcome them. 
The problem is not to build up the name of a 
brand, but to obtain the maximum margin of 
profit from each individual book or publishing 
venture. It is not good sense, therefore, for 
a publisher to advertise each of the books he 
issues as if his entire capital were invested 
in it and the returns could be made to extend 
over a long period of time. The choice of 
those books which will bear unusually large 
advertising expense is the essential quality 
for the successful advertiser of books. It 
•would be more foolish for a publisher to 
embark on a costly “educational campaign” 
to extend the life of many of his books tha^p 
it would be for a magazine owner to risk his 
all on an educational campaign for one num¬ 
ber of his periodical—infinitely more foolish, 
for it has been proved that good advertising 
of one issue of a periodical helps to sell the 
following issues. Other books, however, will 
respond to a considerable degree, and it is 
on sufficiently daring treatment of these that 
large profits are often made. The fact that 
the advertising appropriation allowed by the 
sale of even 100.000 copies is small compared 
to those sometimes expended by one-product 
manufacturers may have allowed such cam¬ 
paigns to escape Mr. Frederick’s attention. 

All these principles must be obvious to the 
readers of The Publishers' Weekly, and it 
is hardly desirable to elaborate them further, 
as the object of the writer is not to rebut the 
contributor to Printer’s Ink . but to see.what 
benefit may be derived from his suggestions. 

Laying aside, then, all the advice which 
is corollary to the fundamental misconcep¬ 


tion just noted, we find other opinions which 
can be treated more positively. 

Mr. Frederick has much to say in favor of 
the commercial value of “meritorious” books 
and the effectiveness of pushing them cour¬ 
ageously. Most publishers will heartily agree 
with him that meritorious books should be 
published and advertised confidently, but all 
will insist on his definition of the word meri¬ 
torious. Does it mean salable? If so, his 
statement is true, but obvious. If salability 
is not the quality referred to, there must be a 
judge, and commercially speaking, there are 
as many judges as there are readers. We 
must poll the court, and the result is tabulated 
in the sales ledger. If we do not accept the 
popular judgment, however, but “critical” 
opinion of varying shades, “merit” has no 
commercial value. If the critic happens to 
agreee with the public his judgment is up¬ 
held commercially, otherwise not. The prob¬ 
lem, therefore, remains as before—to find and 
advertise the book that will appeal to the 
popular taste. The question of absolute 
“merit” has no bearing outside the realm 
of aesthetics. Publishers often issue books 
supported only by their own critical opinion: 
but in such cases they cannot expect to find 
readers other than those who have tastes 
similar to their own. A national educational 
campaign for George Meredith, to take a 
concrete example, would be likely to be about 
as effective as the same kind of a campaign 
for rare violins. 

The suggestion about trade-mark advertis¬ 
ing analyzed to its helpful germ is this— 
publish only books which are the best in their 
class; or, if you wish your imprint to be a 
trade-mark for a particular class of books— 
publish only that kind. It may be true that 
intellectual people of literary taste look to a 
certain house for their kind of book: if so, 
the imprint is a definite commercial asset. It 
may be equally true that the trade looks to 
another house for the publishing of salable 
novels of a certain stamp; if so, that imprint 
is also of value. But the advertising of an 
imprint broadcast as signifying generally “mer 
itorious” books would be not only ludicrous 
but pointless; there are more kinds of books 
than there are of bacon, and there is by no 
means so universal a standard of judgment. 
That an imprint has a trade-mark value is 
growing to be more generally recognized than 
previously; but it is not true that it can be 
utilized in anything like the w r ay a soap man¬ 
ufacturer’s trade-mark can. 

Mr. Frederick’s remarks about copy are 
more directly helpful. To “show the goods” 
with not too much bare praise is indeed a 
worthy aim for the book advertiser, and it is 
accomplished nowadays more often than the 
casual observer might think. Copy which 
catches the reader’s attention, gets the heart 
out of the situation and stimulates the in¬ 
terest, is difficult to write—but most publish¬ 
ers are trying to do it. To present much evi¬ 
dence and opinion that a book is a “great 
novel” may sometimes be successful, but a 
firm which regularly advertises a “great novel” 
once a year must put a tax on the public’s 
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credulity, which in the end injures not only 
its own advertising effectiveness, but that of 
others. 

It is unfortunately true that the public 
places little confidence in reviews—less, prob¬ 
ably, than they deserve. The trouble with 
most reviewers is not dishonesty, but careless¬ 
ness. Talk about a book is almost necessar¬ 
ily dry talk to the man who has no profes¬ 
sional or artistic interest, therefore only very 
clever writers can produce really stimulating 
reviews. 

Yet, in spite of anything that may be said, 
there is undoubtedly great opportunity in 
publishing, for constructive imagination, for 
well-founded confidence, for fresh ideas and 
more logical development of old ones. 

Mr. Frederick’s article suggested certain 
questions (not by any means new), which 
seem worthy of more keen consideration by 
publishers, and in conclusion they are here 
stated for what they are worth: 

1. Can there not be a wider scale in the 
price system to correspond with the varying 
appeals of books? A novel by an author 
who has come to be recognized as an expert 
but who writes for a limited circle might be 
found to bear distinctly higher price under a 
new commercial order which would recog- 


DOUBLEDAY, PAGE & COMPANY LAY 
CORNER-STONE. 

About three hundred of Doubleday, Page & 
Company’s New York City publishing friends 
were their guests last week Friday at the 
laying of the corner-stone of their new pub¬ 
lishing building, “The Country Life Press,” 
at Garden City, L. I., in the 'Queens Boro 
suburbs of New York City. 

A special train carrying the party left Long 
Island City at 4 p.m. The corner-stone cere¬ 
monies were, like all the afternoon’s enter¬ 
tainment, delightfully informal. Ex-Presi¬ 
dent Roosevelt, the guest of honor, made a 
short address. In introducing “our neighbor. 
Colonel Roosevelt,” Mr. Doubleday remarked 
that early last spring “we made up our minds 
that it was about time for us to have the 
courage of our magazine’s convictions, and 
move into the country.” 

Colonel Roosevelt said in part: 

“I felt that I ought to come out here and 
wish success to this venture, not only be¬ 
cause of the high regard in which I hold the 
men who are doing it, but because I feel that 
it is so important more and more to spread 
the city work out into the country regions. I 
feel that everything that tends to spread the 


nize the contents . as 
well as the mechanical 
structure of the book 
as affecting the value. 

2. Would not an 
organized attempt to 
raise the standard of 
book criticism result 
advantageously ? 

3. What intelligent 
and coherent use can 
book publishers make 
of that, great new 
reading public devel¬ 
oped by cheaper mag¬ 
azines and newspa¬ 
pers? 


“It is only when 
good-will is ripe that 
it takes the form of 
action; yet the farm¬ 
er who neglects the 
growing fruit would 
be classed in folly 
next only to him who 
does not plant at all. 
When your wife 
’phones her grocer 
that Up & Doing on 
the next block keep 
the article in ques¬ 
tion, U. & D. are in a 
fair way to realize on 
some good-will they 
have planted but nev¬ 
er saw ripen before. 
It seems natural to 


THE ASHES OF LOVE 



BY 

CHARLES GARVICE, 

The Matchless Magician of Fiction. 


UNPARALLELED IN INTEREST! 

UNEQUALLED IN ITS 
THRILLING SITUATIONS! 

Unsurpassed in Dramatic Intensity this Flar- 
vellous Story of Love, Passion, flystery, 
Intrigue and Adventure Holds the 
Reader Spell-bound. 

From tlio pastoral beauty and palatial mansions of a northern clime, we follow 
hero and heroine, with breathless interest, to the sun-scorched veldt and and 
plains of Southern Africa. . , . . __ __ TT 

On two continents we watch the battle between VITRUE AND VIL¬ 
LAINY-HONOR AND RASCALITY—JUSTICE AND KNAVERY. 

By the magic art of the author we are transformed from mere readers, and be¬ 
come actual participants in a life drama of tremendous interest—a drama which 
stirs every fibre of onr being and sends the blood coursing like a mill-race 
through the tense arteries of a Spell-bound body. 

THE CONVENTIONAL SCORNED ! THE COMMONPLACE SPURNED! 

New Faces! New Types! New Scenes! New Thrills! 

SEIZE THE GOLDEN OPPORTUNITY HERE AND NOW! 

Don’t Procrastinate! Don’t Delay 1 But Buy and Sell this 
Stupendous flasterpiece of flatchless Fiction. 

RETAIL PRICE, 23 CENTS. 

The Ashes of Love has just been issued as No. 56 in onr Railroad Series. It 
concains nearly 450 pages of Solid reading matter, printed in large type on good 
quality of paper, bound in paper covers with attractive cover design in two colors. 
Retail price, 25 cents. liberal discount to the trade. 


expect every adver¬ 
tisement to have 
quick, tangible re¬ 
sults—but it won’t. 


A BONA-FIDE BOOK ADVERTISEMENT FROM A WELL KNOWN 
DOWNTOWN PUBLISHER. 
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population as it becomes congested in the 
great cities, everything that gives more chance 
for fresh air to the men, the women, and, 
above all, to the children, counts for just so 
much more in the development of our civic 
life. (Applause.) . . . 

“And I feel that this should be particularly 
so with a magazine dealing with country life. 
That magazine ought to practice what it 
preaches; when it preaches living in the land 
it should come as near doing it as possible. 

In closing he added: “Now I didn’t intend 
to come here and make an address, and I 
especially didn’t intend to preach to you, but 
yon see I have dropped into it (laughter), 
without fully intending to. And so I shall 
refrain from saying what I should like to say 
about the bringing up of children (laughter) 
and other kindred subjects. (More laughter.) 
I heartily wish you well.” . . . 

A benediction was pronounced by the Right 
Rev. Bishop Burgess, of Garden City, after 
which the guests were invited to inspect the 
building. The latter is of brick and rein¬ 
forced concrete, and is so constructed as to 
provide the maximum of light and air to the 
thousand men and women who will be em¬ 
ployed. It is two stories high, with a huge 
light basement, and forms three sides of a 
rectangle, with windows in abundance. The 
entrance is to be an arched opening of large 
size, looking into the court which will be 
planted as a garden, with a fountain, gravelled 
paths, laurel and evergreens. 

The entire establishment is to be known as 
The Country Life Press. The grounds 


stretch for a half mile along Franklin Avenue. 
The trolley line from Mineola to Brooklyn 
extends in front of the plant. A formal rose 
garden and model vegetable plots are to be 
laid out, the latter being designed to exhibit 
ideal lay-outs for gardens of different sizes. 
There will be a wild garden, a pinetum, a 
shrub belt planting with cross walks and a 
collection of different kinds of orchard trees. 

After the inspection of the building the 
guests were taken by the same special train 
to the Aviation Field at Garden City, where 
some interesting exhibitions of flying were 
given by Hamilton, who made the New York- 
Philadelphia flight; Harmon, Baldwin, Wil¬ 
cox and other well-known aviators. 

Harmon flew almost continuously. Hamil¬ 
ton, going up in a new Curtiss biplane, went 
out of sight over the rim of the horizon, re¬ 
turning straight as an arrow a quarter of an 
hour later. The spectators even had the ad¬ 
ditional thrill of an accident, Wilcox, the 
young Columbia student, who is stiil an ama¬ 
teur in flying, falling with his plane over 
fifty feet. His plane was wrecked, but he 
escaped without a scratch. 

Late in the evening, after the flying, the 
party were taken to the Garden City Hotel, 
where an excellent dinner was served them 
as the guests of Doublcday, Page & Company. 
It was 10:30 when the special train reached 
New York. 

On the next day, Saturday, Clifford B. Har¬ 
mon flew twenty-five miles across Long Island 
Sound from Mineola, L. I., to Greenwich, 
Conn., winning the beautiful “Country Life 



EX-PRESIDENT ROOSEVELT LAYING THE CORNER-STONE OF THE NEW DOUBLEDAY, PAGE & COMPANY 
BUILDING AT GARDEN CITY, L. I. MR. DOUBLEDAY IS DIRECTLY BEHIND COLONEL ROOSEVELT. 
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in America” trophy offered by Doubleday, 
Page & Company for this flight. 


RARE SHAKESPEARES SOLD. 

The first four folios of Shakespeare from 
the library of the late Dr. Gott, Bishop of 
Truro, which sold at Sotheby’s, in London, 
the other day for $14,780, are the same copies 
which realized $19,250 at the original sale in 
the same auction rooms of Bishop Gott’s lit¬ 
erary treasures in March, 1907. At that time 
the four folios were bought in by the Gott 
family, presumably because the bidding did 
not go as high as was expected. The four 
folios at this recent sale were disposed of by 
the bishop’s son, W. M. Gott. 

It is said that this falling off in the public 
market value of these Shakespearean rarities 
is due to the fact that so many copies of the 
first folio have appeared in the present book 
auction season. It was only a few days ago 
that a first folio sold at Sotheby’s for $10,000, 
the same copy a few years previously realiz¬ 
ing in the same rooms $12,200. 

The record price for a first folio London, 
1623, is $18,000, obtained at Sotheby’s three 
years ago for the Van Antwerp copy. Al¬ 
though the edition is believed to have con¬ 
sisted of 500 copies, of which 200 survive, less 
than twenty copies are perfect. Bishop Gott’s 
copy, slightly imperfect, brought $9000, or 
one-half as much as the Van Antwerp copy. 
The Gott second folio, London. 1632, which 
also had a few imperfections, fetched $1050. 

The bishop’s copy of the third folio was 
the interesting and very rare variation bear¬ 
ing the 1663 imprint, and, as originally issued, 
without the portrait and the seven spurious 
plays, although these latter had been inserted. 
Many collectors consider this as equal in 
rarity to the first folio. It brought $4350. 
The fourth folio, printed in 1685, realized 

$380- _ 

ROOSEVELT’S “AFRICAN GAME 
TRAILS.” 

The: publication of “African Game Trails” 
marks the completion of a plan that Mr. 
Roosevelt had had definitely in mind for sev¬ 
eral years. As early as the winter of 1906 he 
discussed the possibility of it, and from time 
to time he consulted the leading authorities 
on hunting in Africa until he had, in the lat¬ 
ter months of his presidency, formulated a 
plan which he carried out to the letter. 

The author planned and achieved a great 
gift to the nation, the importance of which 
will only be fully realized as the years reveal 
the completeness of the collection which the 
expedition that he commanded has furnished 
to the National Museum at Washington. Ten 
years later, a leading authority has said,, such 
an expedition and such a collection will be 
impossible because of the rapid advance of 
settlers who drive out the game. Through 
the agency of Mr. Roosevelt and the gen¬ 
erosity of certain friends of hi? who backed 
the scientific side of the expedition, the Na¬ 
tional Museum will have a collection of the 
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large and small game of Africa that will be 
unique in the world. 

His method, with some variations, has been 
to make each chapter an expression of the life 
and surroundings and habits of some one 
species of great game, with much incidental 
information about the small game, trees and 
plants and landscape in the midst of which 
that particular species makes its home. The 
human interest is never lacking. The life of 
the safari, the barbaric and simple-hearted 
natives who win his real liking, the settlers 
on the outposts of progress who remind him 
of his early days in Wyoming, the hardness 
of the struggle and the charm of it—all these, 
woven compactly in forceful, direct language, 
make of the narrative a never-to-be-forgotten 
series of pictures. 

The world-wide interest in this book is 
shown in the fact that it will appear in Eng¬ 
land, France, Germany and Sweden in the 
respective languages of those countries, and 
inquiries have been received from Spain, 
Brazil, Japan and other nations with a view 
to reproducing the volume there. The pub¬ 
lishers have prepared for the United States 
four separate editions, the Library edition , 
Subscription edition. Limited Autograph edi¬ 
tion and Elkhont edition to be added to the 
complete uniform set of Mr. Roosevelt’s works 
published hv the Scribners. 

The Library edition of the work is printed 
on fine, soft, woven paper and enriched with 
fifty full-page illustrations chosen specially by 
Mr. Roosevelt. There are eight photograv¬ 
ures from drawings by Philip R. Goodwin 
made after the suggestions of the author. 
There is a complete map of the route as out¬ 
lined by Mr. Roosevelt, and the rest of the 
illustrations are from photographs by Kcrmit 
Roosevelt and the scientists of the expedition. 


BOOK PUBLISHING IN CEYLON. 

Vice-Consul Chester Arthur Davis, of 
Colombo, referring to literary activity in that 
British island colony, says that during 1909 
422 books, magazines, etc., were printed and 
registered in Ceylon. Of these 245 were in 
the Singhalese language, 106 in English, 43 
Tamil, 7 Pali, 4 Sanscrit. 2 Arabic and 15 
Polyglot. Educational books account for over 
one-fourth of the total, followed closely in 
number by religious publications. 

OBITUARY NOTE. 

The many friends of Frank Kennicott 
Reilly, of the publishing firm of Reilly & 
Britton, Chicago, will be pained to learn of 
the death of his wife, Cora Stone Powers 
Reilly, on August 6. Although an invalid for 
many years, Mrs. Reilly was always cheerful 
and was greatly beloved by a host of friends. 


PERIODICAL NOTES. 

The English Bookman devotes a large por¬ 
tion of its August number to William De 
Morgan, illustrating A. St. John Adcock’s 
biographical and critical chat with a collec¬ 
tion of illustrations from photographs that 
will interest every De Morganite. 
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A magazine to boom the Northwest may 
be started shortly in Seattle. Prominent men 
of the section are reported to be backing the 
project, which will be in keeping with a pub¬ 
licity campaign which is now being considered 
by the Seattle Commercial Club. L. W. Hill, 
president of the Great Northern Railroad, and 
H. R. Williams, of the Chicago, Milwaukee 
and Puget System, are reported as among 
those interested in the magazine idea. 

A new magazine, to be called The Inter¬ 
national. B. Russells Hertz, formerly pub¬ 
lisher of Moods and recently of the Forum, 
editor, is announced for publication this sea¬ 
son. Richard Le Gallienne will act as con¬ 
tributing editor, while other contributors to 
the new periodical will be Edwin Markham, 
Reginald Wright Kauffman, James Oppen- 
heim, Herbert H. Everett, formerly editor of 
Van Nordcn’s; George Sylvester Viereck, 
Alexander Harvey, of Current Literature; 
Michael Monahan, editor of The Papyrus; 
Louis Edwin Van Norman, of The Review 
of Reviews; Henry James Forman, of The 
North American Review; John Butler Yeats, 
Rose Strunsky, Ludwig Lewisohn, Clinton 
Scollard, Hudson Maxim, the inventor, and 
Crystal Eastman, of The Survey. The maga¬ 
zine will contain paragraphs on events in the 
fields of politics, science, art, literature, the 
drama and music all over the world, and in 
almost every number will be published a play 
either translated from one of the great for¬ 
eign dramatists or else being produced in 
America at the time of publication. There 
will be a page of “Paradoxagraphs” by the 
editor, and short articles on “Men and 
Women of the World.” Among the plays 
for the coming year in The International are 
“Brother Crampton,” by Gerhardt Haupt¬ 
mann, which appears in the first number; 
“Aglavaine and Selysette,” by Maurice Mae¬ 
terlinck ; “Lulu ” in two parts, by Frank 
Wedekind; “The Incubus,” by Eugene 
Brieux: “The Chosen People,” by Chirikov; 
and “Hours of Life,” by Arthur Schutzler. 
The magazine is to be published from the of¬ 
fices of the Tourist Magazine in the Mar- 
bridge Building. 


PERSONAL NOTE. 

R. H. Merriam, of the McDevitt-Wilson 
Book Shop. New York City, was married 
Monday at Jersey City to Miss Helen M. 
Tiffany. 


LITERARY AND TRADE NOTES. 

H. M. .Caldwell Company have prepared 
even more than their usual quota of distinc¬ 
tive holiday books. All their successful series 
have been put into covers of entirely new de¬ 
signs, “up-to-date” as ever, and many new 
series will compete with the old favorites. 

According to the statement of Miss Ina 
Coolbrith, the California poet and writer, 
Carmen Sylva, Queen of Roumania, is trav¬ 
elling incognita to San Francisco. Carmen 
Sylva, who is the literary celebrity among 
the royal personages of Europe, is expected 
to arrive not later than October. 


Justin Huntly McCarthy's novels, two 
of them, will be seen on the stage as plays 
this coming season, both to be produced by 
Wlilliam A. Brady. They are “The O’Flynn” 
and “The Illustrious O’Hagan.” Sir Herbert 
Tree has already appeared in London in “The 
O’Flynn,” which was published this spring. 

From the press of Jennings & Graham, Cin¬ 
cinnati, will shortly appear “The Spiritual 
Sense in Sacred Legends,” by Edward J. 
Brailsford; “The Aims and Methods of Great 
Teachers of Judaism and Christianity,” by 
Charles Foster Kent; and the “Methodist 
Year Book, 1911,” edited by Oliver S. Baketel. 

The first “Napoleon” book of the autumn 
will be Tighe Hopkins’s “The Women Napo¬ 
leon Loved,” in which this painstaking and 
talented English author has, after assiduous 
research, set forth Napoleon’s relations with 
the other sex. The book, adorned with six 
photogravure portraits, will be imported and 
published by Little, Brown & Co., Boston. 

Thomas Y. Crowell & Company will pub¬ 
lish at once “The Durable Satisfaction of 
Life,” by Charles W. Eliot, a book of charm¬ 
ing essays full of the author’s wonderfully 
sane and sweet philosophy, eminently prac¬ 
tical in its sturdy and simple reasoning, and 
a wholesome reproof to those who have come 
to put too much stress upon the relation of 
material possessions to happiness. 

Ginn & Company have ready “Shop Prob¬ 
lems in Mathematics,” the first book to em¬ 
phasize properly the important relation of 
mathematics to manual training. The prob¬ 
lems of this book are practical applications of 
the processes of mathematics to the regular 
work of the shop. Clear explanations of the 
mechanical terms common to shop work, il¬ 
lustrations of the machinery and tools re¬ 
ferred to in the text, and hints as to short 
methods make the book an easy one for both 
student and teacher to handle. 

Fleming R. Revell Company have just 
ready “Little Problems of Married Life,” by 
William George Jordan, secretary for the 
House of Governors, who wittily calls his 
book a “Baedeker to Matrimony.” Mr. Jor¬ 
dan treats of the springtime of married life; 
the wife’s settled income; pulling together 
through a crisis; the danger of summer sep¬ 
arations ; danger of growing apart^ mentally; 
the incubus of constant faultfinding; com¬ 
radeship in married life, etc., and gives some 
most sensible advice in very attractive form. 
The book is neatly gotten up and would make 
a pretty wedding gift. 

The Century Company will have ready 
shortly “Magicians’ Tricks,” by Henry Hat¬ 
ton and Adrian Plate. The latter are well- 
known magicians, and the aim of this forth¬ 
coming volume, which will be furnished with 
250 illustrations, is to teach the amateur “how 
to perform successfully tricks without num¬ 
ber, tricks with cards, tricks with handker¬ 
chiefs, tricks with coins, paper tearing,” etc. 
The would-be magician is told, also, “how to 
provide his clothes with the necessary secret 
pockets, how to manage the ‘servante,’ the 
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use of the wand, and, in fullest detail, the 
equipment for every trick and just how the 
finished result is to be obtained.” 

An interesting matter has just been de¬ 
cided in an opinion handed down by the Su¬ 
preme Court of Appeals of the State of Vir¬ 
ginia. It relates to the validity of an agree¬ 
ment on the part of the Louisville & Nash¬ 
ville Railroad Company granting the exclu¬ 
sive right of placing advertising matter on 
the side doors of box cars. It was claimed 
that a railroad company chartered for the 
general purpose of transporting passengers 
and merchandise had no authority to go into 
the advertising business, and, even if it had 
such power, a contract giving an exclusive 
privilege and providing for carrying the em¬ 
ployees of the advertising company free of 
cost would constitute a violation of the State 
statute prohibiting the granting of undue or 
unreasonable preferences. Both contentions 
were upheld by the court, and the contract 
was declared invalid. 

The Outing Publishing Co. will issue this 
fall a new book by Dr. Woods Hutchinson, 
“Exercise and Health,” in which the author 
analyzes “the relation of exercise and health, 
taking up in detail the errors to which seek¬ 
ers after health and strength are prone, the 
effect of physical exertion on the heart and 
other organs, the danger of ‘letting go’ too 
soon in the matter of regular exercise, and the 
real basis and value of training as a necessary 
part of a normal, well-rounded life.” The 
same house will publish a book by E. P. 
Powell, “How to Live in the Country.” The 
country home with which the author deals 
in this volume is a small one, but his direc¬ 
tions “show how a large life may be lived on 
a small acreage.” The book aims to be prac¬ 
tical and treats in detail of such subjects as 
the garden, the orchard, the lawn, the house, 
the stables, the animals, etc. There will be 
24 half-tone inserts. 

It is reported that General Baden-Powell, 
the oiiginator of the Boy Scouts movement, 
is interested in a plan to publish a select 
library of books for boys, not the “goody- 
goody” sort of books, but stirring, clean books 
for manly and lively boys, books, in short, 
that come up to the Boy Scout ideal. There 
can be no doubt that the lads of to-day, and 
especially the lads of the less educated classes, 
are tempted with a good deal of pernicious 
fiction in which adventurous criminals are in¬ 
vested with a dangerous glamour, and their 
lawless exploits held up to admiration. To 
counteract the influence of this poisonous 
trash by the provision of attractive books of a 
decent tone is a most excellent enterprise, 
and there is every reason to hope that a very 
large measure of success will attend the new 
undertaking with which General Baden- 
Powell is allowing his name to be associated. 

The booktrade throughout the country will 
be interested to know that hereafter The 
Saalfield Publishing Company, of Akron, 
Ohio, will control the Billy Whiskers Books, 
formerly issued by Brewer, Barse & Com¬ 
pany of Chicago, now Barse & Hopkins, 


of New York. The Saalfield Publishing 
Company issued the first books in this series 
written by Mrs. Frances Trego Montgomery, 
of Chicago, but later the author gave several 
books of similar title to Brewer, Barse & 
Company. On the first day of January, 1910, 
The Saalfield Publishing Company took over 
the plates of “Billy Whisker’s Vacation,” 
“Billy Whisker’s Grandchildren,” “Billy 
Whisker’s Friends,” “Santa Claus’ Twin 
Brother,” and “The Billy Whiskers Paint 
Book.” All Billy Whisker’s books have en¬ 
joyed a phenomenal success for many years, 
and The Saalfield Publishing Company are 
to be congratulated on securing the control 
of the entire series. 

A new publishing house has recently been 
established in New York by J. C. Witter and 
E. E. Kintner, under the style of Witter & 
Kintner. Mr. Witter was the founder and is 
still the president of the educational art pub¬ 
lishing house known as J. C. Witter, J. C. 
Witter & Company, now The Witter Com¬ 
pany. The works of this concern have been, 
from its inception some sixteen years ago, 
limited to the educational field, especially aids 
in the teaching of art and school-room deco¬ 
ration. Mr. Kintner has been associated 
financially with Mr. Witter in his publishing 
interests. The first publication of the new 
firm was an historical work relating to the 
Battle of Long Island, by Georgia Fraser, 
which proved such a remarkable success, for 
a book of its kind, that the firm has under¬ 
taken the publication of a novel of the' same 
historical background and by the same author, 
entitled “Crow-Step.” 

B. W. Dodge & Company announce an im¬ 
portant book for fall publication, “The Auto¬ 
biography of Thomas Collier Platt.” These 
reminiscences, gathered together for book 
form just before his death, comprise in two 
thick volumes a complete record of the life 
work of the most eminent political boss of 
his period. There is little of his political life 
left untold; the influential leaders he made 
and unmade, the crafty methods by which he 
planned to make Garfield, Harrison, McKin¬ 
ley and Roosevelt Presidents, and Morton, 
Black and Odell Governors, and Roosevelt 
Governor and Vice-President, are disclosed 
in a unique and masterful manner. He 
frankly and boldly discloses national and 
state secrets hitherto only dreamed of, ex¬ 
cept by those in his immediate confidence; 
while his quarrels with Presidents Garfield, 
Hayes and Harrison, and Governors Black 
and Odell are candidly described. The vol¬ 
umes are edited, with addenda, by Louis J. 
Lang. 

Mrs. Florence S. Barclay, author of “The 
Rosary,” is about to visit this country, she 
being due to arrive in New York early in 
September. Although Mrs. Barclay makes 
her home in England, she has always kept in 
close touch with America, where she has a 
few near relatives and many friends. Among 
those who will greet her upon her arrival 
will be her sister, Mrs. Maud Ballington 
Booth. The last time Mrs. Barclay visited 
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this country was shortly before the publica¬ 
tion of “The Rosary,” and, coincident with 
her arrival this fall, will be published, under 
the Putnam imprint, her new novel, “The 
Mistress of Shenstone.” In “The Mistress 
of Shenstone” certain of the characters that 
endeared themselves to the reader of “The 
Rosary” again make their appearance, in re¬ 
lations and under circumstances that instantly 
■enlist the reader’s sympathy. The solid weld¬ 
ing of two natures through the power of love 
is presented with insight and dramatic force. 

According to the Borsenblatt, the Book¬ 
sellers’ Society of St. Petersburg has been dis¬ 
solved by order of the Prefect after twenty- 
seven years of existence, the Society having 
taken the character of a syndicate. Its rules, 
were sent for approval to the authorities in 
1883; since that time no complaint or accusa¬ 
tion has been made against its organization. 
Now it is accused by a Provincial Governor 
of imposing crushing conditions on its mem¬ 
bers in fighting for the abolition of discount 
to the public. Although competent authori¬ 
ties explained that the conditions made had 
as an aim only to stop underselling by the 
booksellers themselves, the judgment was 
maintained. At the same time the Booksell¬ 
ers’ School, which has been opened for fifteen 
years, had to be closed and the only trade 
paper suppressed. It is to be hoped that the 
Government will intervene to re-establish the 
useful work of the Russian Booksellers’ So¬ 
ciety. 

The (Chinese) National Review calls the 
attention of English and American publishers 
to the fact that a recently promulgated Im¬ 
perial Chinese Edict constitutes English the 
official technical language of that vast empire. 
In all schools controlled by the Government 
(and this means practically every educational 
institution throughout the country), English 
must now be taught and used in every con¬ 
nection involving the expression of technical 
ideas of every description. The era of devel¬ 
opment on modern lines has now definitely 
•dawned in China, and facilities for western 
culture are in great demand. The (English) 
Publishers’ Circular points out the great im¬ 
portance of this edict. China has a population 
of some 400,000,000. If but 1 per cent, of the 
people were affected by this enlightened 
measure the demand for educational media 
would still be enormous. The same paper 
adds that “English publishers of text-books 
and other scholastic accessories will do well 
to remember that they will be confronted with 
a most energetic propaganda on the part of 
their cousins across the Atlantic, who are al¬ 
ready keenly alive to the possibilities of this 
enormous market.” 

In an attempt to solve the question of 
what kind of books boys like best a request 
was sent to the library assistants in charge 
of children’s rooms in New York City, ask¬ 
ing them to make a list of the twenty-five 
books of fiction most popular among boys 
of 12 to 15 years old. The lists were made 
after careful consideration and without con¬ 
sultation, and represent very fairly the pref¬ 


erence of the boys. The following are the 
twenty-five books: “Tom Sawyer,” by Mark 
Twain; “Huckleberry Finn,” by Mark 
Twain; “Cadet Days,” by Gen. Chas. King; 
“The Adventures of Buffalo Bill,” by Col. 
W. F. Cody; “Robinson Crusoe,” by Daniel 
Defoe; “The Adventures of Sherlock 
Holmes,” by A. Conan Doyle; “Treasure 
Island,” by Stevenson; “Crimson Sweater,” 
by Barbour; “Behind the Lines,” by Bar¬ 
bour; “Jack Among the Indians,” by Grin¬ 
ned; “Halfback,” by Barbour; “Fast Mail,” 
by Drysdale; “Substitute,” by Camp; “Pete: 
Cow Puncher,” by Ames; “Ivanhoe,” by 
Scott; “Captains Courageous,” by Kipling; 
“Redskin and Cowboy,” by Henty; “Story 
of a Bad Boy,” by Aldrich; “Robin Hood,” 
by Pyle; “Yale Cup,” by Dudley; “Oliver 
Twist,” by Dickens; “Monte Cristo,” by 
Dumas; “Twenty Thousand Leagues Under 
the Sea,” by Verne; “The Spy,” by Cooper; 
“Kidnapped,” by Stevenson. 

A new English publisher, Martin Seeker, 
begins business this fall with an unusually in¬ 
teresting initial line of publications. Of spe¬ 
cial appeal to American readers will be Joseph 
Clayton’s “Leaders of the People: Studies in 
Democratic History,” and “Edgar Allan Poe: 
a Critical Study,” by the well-known critic, 
Arthur Ransome. Arthur Machen, considered 
by many a coming rival of Galsworthy in 
brilliancy of style, has “A Note Upon Ecs¬ 
tasy in Literature,” under the title “Hiero¬ 
glyphics,” and G. S. Street has some new 
“Essays and Adventures.” Besides these are: 
“An Adventurer of the Eighteenth Century: 
the Career of the Chevalier d’Eon de Beau¬ 
mont, 1728-1810,” by Octave Homberg and 
Fernand Jousselin, translated by Alfred Rieu, 
with many portraits and facsimile reproduc¬ 
tions ; “The Feminine Influence on the Poets,” 
by Edward Thomas, fully illustrated in pho¬ 
togravure; “Old English Houses: the Record 
of a Random Itinerary,” by Allan Fea, with 
a photogravure frontispiece and over 100 il¬ 
lustrations from photographs taken by the 
author; “A Coronal, a New Anthology,” 
compiled by L. M. Lamont; “The Repertory 
Theatre, a Record and a Criticism,” by P. P. 
Howe; and four novels: “The Passionate 
Elopement,” by Compton Mackenzie: “The 
Imperfect Branch,” by Richard Lluellyn; 
“Widdershins,”’by Oliver Onions; and a new 
novel by Laurence North. The American 
rights for all Mr. Seeker’s publications, ex¬ 
cept “Widdershins,” are being handled by 
Harold Paget. 

“A Successful Wife/’ by G. Dorset 
(Harper) is a confession of intimate feeling 
and life-like experience that the average novel 
reader will take at its full face value. Despite 
the fact that it is written in the simplest pos¬ 
sible way, it is a well-planned, finely executed 
novel. Esther Carey, the heroine, is just a 
simple, unimaginative, womanly girl—abso¬ 
lutely true in her mental traits to the type of 
working girl she represents—but there is 
never the slightest appearance of improbabil¬ 
ity in the influence she maintains over the 
brilliant, erratic man she marries, or in the 
unconscious attraction she exercises upon 
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-every other man in the story. In her wife¬ 
hood Esther suffers all that a woman can 
•suffer from a man who is dissipated and ec¬ 
centric, but never forgets that he is a gentle¬ 
man. First, he tries literature, and the re¬ 
fusal of the drama in blank verse, upon which 
he has based his hopes, plunges him into 
-despair and drunkenness. Recovering, he 
goes into finance, but his speculations fail. 
At the same time he engages in a flirtation at 
a summer resort. To all these troubles Esther 
applies her unfailing remedies—silence and 
sympathy Finally, after a prolonged de¬ 
bauch, she decides to leave her husband, and 
breaks her reserve for the first time to tell 
him so. “Your silence has been deep gold to 
the core,” he tells her, and promises her, un¬ 
asked, that he will never touch liquor again— 
and keeps his word. His next venture is pol¬ 
itics, but this is only the beginning of a series 
of dramatic episodes which eventually result 
in a well-deserved victory. The story is not 
a mere record of emotional experiences. 
Esther Carey will remain in the reader’s 
-mind as a true type of womankind never be¬ 
fore fully realized, and, though very different 
in character, no less modern than, for ex¬ 
ample, H. G. Wells's “Ann Veronica.” 

A large number of A. C. McClurg & Co.’s 
fall publications are listed for publication in 
'September. Among them will be Randall Par¬ 
rish’s “Keith of the Border: a Tale of the 
Plainsa new and enlarged edition of Edgar 
Beecher Bronson’s “Reminiscences of a 
■Ranchman,” which will be profusely illus¬ 
trated by Dixon, Wyeth, Dunton and other 
western artists of note; “The Red-Blooded,” 
-a.new book of western life by Mr. Bronson; 
a number of juvenile books, including one, 
“Don MacGrath: a Tale of the River,” by 
Randall Parrish; a new Upton book, “Stand¬ 
ard Musical Biographies,” in which the vet¬ 
eran Chicago critic, George P. Upton, has 
striven to serve the need of concert goers 
who wish to know the work of those com¬ 
posers oftenest represented in our pro¬ 
grammes; an important book on vocal train¬ 
ing, “My Voice and X” by Clara Kathleen 
Rogers, long known to concert goers as “Clara 
Doria;” and two books uniform with “Dean 
Ramsey’s Reminiscences,” “Sketches of Eng¬ 
lish Life and Character,” by Miss Mitford, 
and “Tales of Irish Life and Character,” by 
Mrs. S. C. Hall, both beautifully illustrated 
in color. Dr. Sadler has a new book, “The 
Cause and Cure of Colds,” and Edward B. 
Warnian adds four new volumes to his Psy¬ 
chic Science Series, dealing respectively with 
Spiritism. Suggestion, Clairvoyance and 
Hindu Philosophy. The Little Books on Art 
series will be enriched by “Christian Sym¬ 
bolism” and “Our Lady in Art,” by Mrs. 
Henry Jenner, both books being beautifully 
illustrated. Another and very different side 
of art is represented in Professor Flinders 
Petrie’s “The Arts and Crafts of Ancient 
Egypt,” in which a fascinating and little un- 
•derstood realm of art is revealed in a way at 
once popular and critically exact. Other Sep¬ 
tember books are “The Riders of the Plains: 
•a Record of the Royal Northwest Mounted 
Rolice of Canada,” by A. L. Havdon; “Eng¬ 


lish Costume,” by George Clinch; “Home 
Life in Ireland,” by Robert Lynd; “Story 
Telling: What to Tell and How to Tell It,” 
by Edna Lyman; and “Building Your Boy,” 
a most practical little book by Kenneth H. 
Wayne. 


BUSINESS NOTES. 

Harry E. Browne has purchased the O’Day 
Bookstore. Mr. Browne was one of the orig¬ 
inal owners of the Browne Brothers Book¬ 
store, he having sold his interest some four 
years ago to Burt P. Smith. The name was then 
changed to Browne Book and Stationery 
Company, James 'Q. Browne continuing to 
manage the business. Mr. O’Day and his man¬ 
ager, John A. Pranter, are going into the real 
estate business, and will not enter the book 
and stationery business again. The price 
that Mr. Browne gave for the O’Day store 
was not given out, but the stock is quite large, 
perhaps amounting to over $12,000. The 
stand that Mr. Browne gets has been used 
for a bookstore for about thirty-five years. 

Beaumont, Tex.— Cook’s Bookstore is in 
involuntary bankruptcy. 

Chicago, III.—The Book Supply Company 
have begun suit in the Circuit Court to en¬ 
join David B. Clarkson from advertising the 
plaintiff’s books for sale in connection with 
“bankrupt stocks” and “publishers’ over¬ 
stocks.” 

Los Angeles, Cal.—T he Boston Bookstore 
has made an assignment. 

Middletown, Conn. —The bookstore of L. 
A. Broatch suffered a loss by fire recently. 

St. Louis, Mo.—The E. T. Jett Book & 
News Co. are offering twenty-five cents on 
the dollar. 


PICK-UPS. 

The London Sketch satirizes the current 
sensational style of advertising the latest 
novels in the daily newspapers in this fash¬ 
ion : 


Three Deaths Before Publication!! 

We deeply regret to announce that, owing 
to the extraordinarily exciting nature of 

MAX PEMBERTON’S 

latest romance entitled 

“Blind to the World” 

we have lost the following valued members 
of our staff : 

1 Printer’s Reader—died of excitement. 

1 Machine-Minder—fell into machine 
through sheer avidity. 

1 Traveller—run over by engine whilst 
reading sample. 

“It does not hold you; it does not thrill 
you. IT ELECTROCUTES YOU ! ”—W. A., 
n the Natienal Liberal ReTfiriu. 
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Here is another parody on contemporary 
book advertising: 


HAVE YOU A WEAK HEART? 

If so, you should certainly 
not be allowed to Read 

The Thunder of Her Hoofs 

By E. PHILLIPS OPPENHEIM . 

“This staggering story fastens upon the 
imagination like the grip of a vise on white- 
hot iron. The seething blood races through 
your veins, pounds in your ears, sears your 
very toes .”—Mancunian Literary Friend. 


MAGAZINE ILLUSTRATION. 

“Ho! hum!” yawned the celebrated maga¬ 
zine illustrator, as he stretched his arms and 
looked at the clock. “It is half-past three, 
and I promised the editor of Harbner’s to 
let him have the pictures for that prize story 
before to-night. I must get to work.” 

Seating himself comfortably before his 
drawing board, he took the manuscript of the 
story out of a pigeonhole. 

“There are to be five pictures,” he said. 
“Let me see what there is to work on.” 

He read the first paragraph of the story, 
as follows: 

“In the dooryard of a quaint old New 
Jersey farmhouse, of the kind that looks so 
invitingly restful when viewed from a train 
window, stood a tall young woman, gazing 
down the road toward a rural mail wagon 
just emerging from a neighboring wood. In 
one hand she held a yellow rose which she 
had just picked from a century-old bush be¬ 
side the door. In the other hand she clasped 
a letter, which the approaching mail carrier 
was to bear away to the great, tumultuous 
world beyond the hills.” 

“Good !” exclaimed the illustrator. He re¬ 
turned the story to the pigeonhole and went 
busily to work. In an hour he was done, and 
in a few weeks the subscribers of Harbner’s 
were permitted to read the prize story, thus 
illustrated: 

(1) Picture of a quaint old New Jersey 
farmhouse, architecture French Renaissance, 
railway train disappearing around curve in 
the distance, curve tilted wrong way. Cap¬ 
tion, “So invitingly restful.” 

(2.) Picture of a short girl in a gingham 
frock, standing beside a picket fence and 
gazing down a road, shading her eyes with 
both hands, which are empty. Caption, “A 
tall young woman.” 

(3.) Picture of a rural free delivery wagon, 
horses decrepit, contrary to post-office regu¬ 
lations, an apparent imbecile driving, in de¬ 
fiance to civil service requirements. Caption, 
“Th£ roail wagon.” 

(4.) Picture of a girl picking a rose from 


a bush in the middle of an open lawn, roses 
easily recognizable as American Beauties, girl 
in a princess gown. Caption, “A century-old 
bush.” 

(5.) Picture showing factory chimney, 
church spire and masts of ships in back¬ 
ground, mail wagon in middle distance, girl 
in yachting costume in the foreground, gaz¬ 
ing after wagon. Caption, “The great, tu¬ 
multuous world .”—Newark Evening News. 


BIBLIOGRAPHIC NOTES. 

We are in receipt of the sixth volume of 
Charles Evans’s “American Bibliography, 
1639-1820,” covering the period in our pub¬ 
lishing hitherto without bibliographic record. 
The present volume covers the years 1779- 
1785 and lists a total of 3272 “books, pam¬ 
phlets and periodical publications.” 

CATALOGUES OF NEW AND SECOND-HAND BOOKS. 

W. H. Smith & Sons, 186 Strand, London, 
Monthly clearance catalogue of books with¬ 
drawn from library circulation. (July, 128 p. 
X2°.) 

Henry Sot he ran & Co., 37 Piccadilly, W., 
London, Removal clearance catalogue. Pt. 1, 
Second-hand stock, English and foreign. (No. 
706, 2975 lots;) Pt. 2, Second-hand stock, 25 
per cent, from catalogue prices. (No. 707, 
2885 lots.) 

G. E. Stechert & Co., 151-155 W. 25th St., 
N. Y. City, Miscellaneous. (July, 405 lots.) 

E. Steiger & Co., 25 Park Place, N. Y. 
City, Monthly Gazette of Current English lit¬ 
erature. (June, No. 18, 16 p.;) German 
publications. (July, No. 214, 16 p.;) Books 
published in England, America and on the 
continent. (June, No. 114, 16 p.) 

William J. Taylor, 59 Broad St., N. Y. City, 
Miscellaneous, specially rich in antiquities, as¬ 
trology, Buddhism, Hinduism, occultism, etc. 
(No. 5, 602 lots.) 

H. H. Timby, Conneaut, O., Books on eco¬ 
nomics and sociology, annotated. (8 p. 12 0 .) 

Torch Press Book Shop, Cedar Rapids, la., 
Miscellaneous, autographs and manuscripts. 
(No. 18, 397 titles.) 

University of California, Berkeley, Publi¬ 
cations of the University. (May, 1910.) 

H. Walter, 4 Rue Bernard-Palissy, Paris, 
Miscellaneous books. (No. 2, 313 titles.) 

H. Welter, Rue Bernard-Palissy 4, Courier 
des Bibliotheques. (No. 3, June, 32 p.) 

James Wilson, 41 Bull St., Birmingham, 
Eng., Miscellaneous. (438 titles.) 

James Wilson, 41 Bull St., Birmingham, 
Eng., Clearance catalogue of miscellaneous 
books. (No. 486, 386 titles.) 

Henry Young & Sons, 12 South Castle 
St., Liverpool, England, Old, rare and inter¬ 
esting books. (Pt. 412, 460 titles.) 

Henry Young & Sons, 12 South Castle St., 
Liverpool, Rare books, prints, etc. (July- 
August. pt. 413, 390 titles.) 
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Books Wanted 

Under this head booktrade subscribers, under their 
own nau^L are given five nonpareil lines ( exclusive 
of addre^b free advertisement for books out of 
pr&t in any issue except special numbers, but 
not exceeding 100 lines a year. If over five lines arc 
sent the excess is at 10 cents a line. Books not 
out of print, repeated matter, and all advertisements 
from non-subscribers, cost 10 cents a line. Objec¬ 
tionable books are excluded so far as they are noticed. 

In anszuering, please state edition, condition and 
price,, including postage or express charges. Houses 
that will deal exclusively on a ccsh-on-delivery 
basis should put [ Cash ] after their firm-name. The 
appearance of advertisements in this column, or 
elsewhere in the Weekly, does not furnish a guar¬ 
antee of credit. While xt endeavors to safeguard 
its columns by withdrawing their use from irrespon¬ 
sible advertisers, booksellers should take usual pre¬ 
cautions in extending credit. 

Write your wants plainly, on one side of the 
sheet only. Illegible " wants” are ignored. The 
Weekly is not responsible for errors. Parties with 
whom there is no account must pay in advance. 


w. Abbatt, 141 E. 26th St,, N. Y. 

Rivers, On the Rose. About 1840. 

Young Islanders. W. H. G. Kingston. About i860. 

Adair Booh Store, 43 E. Van Buren St., Chioago, Ill 

Jesus Before Pilate, by Wm O. Clough. 

Yemassee, by W. G. Simms. 

Biography of Peter Cartwright. 

Alison’s Old Booke Shoppe, 805 Poydras St., 
New Orleans, La. 

Old Louisiana Books. 

Am. Bapt. Pub. Soc., 177 Wabash Ave., Chioago, Ill. 

Arte-Niccne Fathers, second-hand. 

Axner. Mag. Exch., 3518 Franklin Ave., St. Louis, 

Mo. 

Therapeutic Sarcognomy, Buchanan. 

American News Co., 11 Park Place, N. Y. 

A Description of Indian and Oriental Armor, by 
the Right Rev. Lord Egerton of Tarton. London, 
W. H. Allen & Co. 

Pictorial Description Record of the Origin and De¬ 
velopment of Arms and Armor, by I. J. Brett. 
London, Sampson. 

Amencus Book Co., Americus, Ga. 

Vol. 3 of South Car. Hist. Society. 

W. H. Anderson Co., Cincinnati, 0. 

Autobiography and Personal Reminiscences, a Review 
of His Legal, Political and Military Career, by 
Benj. F. Butler. 

W. H. Andre, 604 Kittredge Bldg., Denver, Colo. 

Abraham Lincoln, A History, 10 vcls., good condi¬ 
tion, cl. Century Co. 

Wm M. Bains 1213 Market St., Phila.. Pa 

Life of John Bunyan, by Offer. 

Pennell’s Pen Drawing and Pen Draughtsmen, 1897 
ed. Macmillan. 

H. C. Barnhart, 49 W. Market St., York, Pa. 

[Cash J 

The Commercial Policy of England Toward the 
American Colonies, by George L. Beer. 

C. H. Barr, Lancaster. Pa. 

Manassas, Sinclair. 

Books, pamphlets, Society Proceedings and Journals 
on Dentistry; also Anaesthesia. 

Geo. M. Beckwith, 242 E. 35th St., Chicago, Ill. 

Mark Twain’s Complete Works. 

Soule’s Synonyms. 

Mtmsey’s Mag., April, 1898. 

Knight’s Phallic Worship. 

Bobbs-Merrill Bookstore, W. K. Btewart Co.. 
Indianapolis, Ind. 

Idyl of the Wabash. 

The Children’s Hour, 10 vols. Houghton Mifflin Co. 
Lanfrey’s Napoleon. 

Walker, Cribbage Player’s Handbook. 
Rawden-Crawley, Cribbage. 

Brown, European and Japanese Gardens. 

Leake, Ethics of Browning’s Poems. 


The Bobbs-Merrill Co., 34 Union Sq., N. Y. 

The Fail of the Curtain, by Harold Begbie. Pub. 

by The Bobbs-Merrill Company. 

A Prize to the Iiardy, by Alice Winter. Pub. by 
The Bebbs-Merrill Co. 

J. W. Bouton, 10 W. 28th 8t.. N. Y 

Church’s Stories from the Greek Comedians. 

Hue’s Thibet, 8vo ed. 1855 
Ellis’s The New Spirit. London, 1890. 

Kc-r’s Epic and Romance. 1897. 

C. L. Bowman & Co., 225 Filth Ave., N. Y. 

Human Physiology, by Dr. John W. Draper. 

Brentano’s, 5th Ave and 27th St., N. Y. 

One Fair Daughter, by Moore. 

Caesar’s Column, by Donnelly. 

Parsons’s New Light on the Great Pyramid. 

rtridgm&n & Lyman, 108 Main St., Borthamptom, 

Xam. 

Walker Genealogy. 

Edmund D. Brooks, 89 Tenth St., South, Minneap¬ 
olis. Minn. 

Hope Leslie by Mrs. Cath. M. Sedge wick. Harper 
Bros. 

Lincoln and Douglas Debates, 1st ed. 

Life of Dr. William F. Carver. 

Callaghan & Co., Chicago, Ill. 

Broom’s Legal Maxims, Sth Am. ed., second-hand. 

Campion & Co., 1316 Walnut St., Phila., Fa. 
Phillips’s Dictionary of Biography. 

Mackenzie’s \ 0,000 Receipts. 

S. B. Cannell, 361 Pacific. Electric Bldg., 

Los Angeles, Cal. 

Appleton’s Scientific Library, Subscription ed., in 
bf. mor. binding. Must be a complete set, in per¬ 
fect condition, and a bargain. 

C. N. Caspar Co., 431 E. Water St., Mllwamkee, Wla 

Sexual Hyg’ene. Clinic Pub. Co. 

Women in French Art, pt. 1. Appleton. 

Central Book Store, 108 W. 12th St., 
Kansas City, Mo. [Cash.] 

Mormonism Unveiled. Iiowe. 

History of the Saints, Bennett. 

History of Illinois, Ford. 

Mizraim, Binion. 

Kabbala, Franck. 

Medical Book Co.. Chicago. Ill. 
Saxe’s Soda Fountain Guide, 

A. B. Clark, 218 Washington St., Peekskill, N. Y. 

A Few Ideas (a magazine), for the year 1899. 

• he A. H. Clark Co, Caxton Bldg., Cleveland. O 

Butterfield’s Discovery of the N. W., by Nicolet. 
Michigan, any maps of, prior to 1830. 

Blair and Robertson’s The Philippine Islands, 55 
vols. 

Henderson, Germany in the Middle Ages. 
Martineau’s Travels in the U. S. 

Trollope’s Domestic Manners of Americans. 
Thompson’s History of Southern Literary Messenger. 
Willey, Ampbioxus and Ancestry of Vertebrates. 

/j. B. Clarke Co., 26 Tremorn St.. Boston, Mast- 
Naval Yarns as Told by Men of W' ar Men. 

Cclesworthy’s Book Store, 06 Cornhlll, Beaten, 
Mass. 

Gray’s Anatomy. 

Columbia University Book Store, 117th 8t. and 
Broadway. N. Y. 

Ilarte, The American Nation. 

Cornell Co-operati-ve Society, Ithaca, N. Y. 

Bira Lore, March, April, 1910. 

The Corner Bookstores, Ithaca, N. Y. 

Pir.ney’s Parogvissini French Reader, adapted to and 
intended to accompany the Teacher. Pub. by F. J. 
Huntington and Mason Bros., 23 Park Row, New 
York, 1855. 

L. M. Cornwall, 1426 F St., Washington, D. C- 

Nvstrom’s Mechanics’ Pocket Book. 

Allen, Valley Campaign. 

Stone, Magnetic Variation of U. S. 

Henry, History of Great Britain. 

Proceed. Am. Breeders’ Assoc., 1st Conven. 

Va. Historical Register, April, 1853. 

R. W. Crothers, 246 4th Are., N. Y. [Cash.] 

Geo. Cabot Lodge’s Poems. 1892-1900. 
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BOOKS WANTED.—Continued. 


The Out Rats Bsok Os., flt S. 7th Bt., OUoUnatl, • 

Boxania. by Pierce Egan. 

Dawson’s Book Shop. 516 So. Hill 8t., 

Los Angeles, Gal. 

Chaffers, Marks and Monograms on Pottery and 
Porcelain. 

Winsor, J., Critical Hist, of America. 

Lalor, Ency. Am. Flist. and Political Econ. 
California, Arizona and Southwestern books wanted. 

Charles T. Dearing, Louisville, Xy. 

Any hooks by Jukes.. 

Denholm A McXay Go., Worcester, Mass. 

Rubaiyat of a Pack of Cards. 

Good Household Medical Work, new. 

Stoddard’s Lectures. 

Dewitt & Snelling, 9 Telegraph Ave., Oakland. 
Cal. 

Year Bcok Dept. Agriculture, 1908. 

Nursery Songs and Lyrics, Rossetti. 

Lunge, On Sulphuric Acid, vol. 1, both parts. 
Mystery of Wm. Shakespeare, by Webb. 

Kendall, Sante Fe Expedition. 

Doniphan’s Expedition. Hughes. Pub. Cincinnati, 
1848. 

Clothed with the Sun, Kingsford. Pub. Lovell. 
Pike’s Ritual of Freemasonry. 

New England Mag., March, 1899. 

DeWolfe & Fisks Go., 20 Franklin St., Boston. 
Mass. 

Sumner’s Life, bv Pierce, vols. 3 and 4. 

Kerns and His Contemporaries, by Chas. Phillips. 
Speke’s Discovery of Source of Nile, old ed. 
Towett’s Plato, 5 vols. 

Heraldry Explained, Fox-Davies. 

Myths of Plato, Stewart. 

Epicurus to Christ, Hyde. 

Bizis Book Shop, 41 Liberty St., N. T. 

[Cash.-] 

Old books on Railroads and Canals, historical or 
descriptive. 

Dodd & Livingston, Fourth Ave. and 30th St., N. T. 

True Life of R. F. Burton, Stisied. 

Early Public and Private Life cf R. F. Burton, Wil¬ 
kins. 

Plistory of Cuipepper Co., Va. 

History of Green Family of Kentucky, by Ed. Mar¬ 
shall Green. 

The Present State of England. About 1700. 

Moral Science, by Mark Hopkins. 

Scriptural Ideas of Man, by Mark Hopkins. 
Teachings and Councils, by Mark Hopkins. 

Boubleday, Page & Co., 133-137 E. 16th St., N. Y. 

Jerusalem (novel), by Selma Lagcrlof, trans. into 
English. 

From a Swedish Household, by Selma I.agerlof, 
trans. into English. 

Woodfire No. 3, by F. Hopkinson Smith. State 
condition and price. 

•. Dunn & Ce., 403 St. Peter 8t., 8t. Paul, Minn. 

Set of Rebellion Records, with Maps. 

Rosenthal’s German Method, cheap. 

Ridpatlvs History of the World. 

Chris and Otto, Julie P. Smith. 

Arena, Sept., 1902, 2 copies. 

E. P. Button & Go., 81 W. 2Sd 8t.. N. Y. 

The Czar’s Godchild. 

Baird’s Huguenot Emigration to America. 

Eau Claire Boek and Statienery Go., Eau Claire, 
Wis. 

History of Ready Reference. Lamed. 

W. G. Edwards, Sibley Blook, Rochester, N. Y. 

Mme. D’Arblay (Fanny Burney), Camilla. 
Mantegazza, Physiology of Love. 

MacDonald, Girls Who Answer Personals. 

Who’s Who on the Stage, cheap copy. 

Cox, S. S., Why We Laugh. 

Hatch, Under the Cedars. Lothrop. 

Hyne. Filibusters; Prince Rupert the Buccaneer. 
Blackie, Wisdom of Goethe. 

Twain, Library of Wit and Humor, vol. 1. 

Emporium, Van Ness and Post St., San Franciaco, 
Cal. 

Kela Bai, by Johnston. 


Fike & Fike, 307 W. 4th St., Des Moines, la. 

Venice of To-day, F. H. Smith. 

Well-Worn Roads, Spain, etc., F. FI. Smith. 

Comic History of Rome. 

Ragnarok, Donnelly. 

Stoddard’s Lectures 

H. W. Fisher & Co., 214 S. 15th St., Pkila., Pa. 

Karl Marx and His Theory, Bohm-Bawerk. Mac¬ 
millan. 

Celibates. Macmillan. 

Social Departure, by Mrs. Cotes. Appleton. 
Rickman, Gothic Architecture. Scribner. 

Ecce Coelum, by E. F. Burr. 

Buokhandlung Gustav Fock, G. m. b. H., Leipzig-, 
Germany. 

Transactions of the American Mathematical Society,. 

vols. j to 9, 1901 to ’09. 

Physical Reziezu, vols. 1 to n. 

W. Y. Foote Co., University Block, Syraouse, N. Y. 

Saunders, Union Third Reader. 

Forbes & Wallace, Springield, Mass. 

1001 Gems of English Poetry, Charles Mackay, cL 

Franklin Beekahop, (B. B. Bkeada,) tM Walnut 

St., Phila., Pa., 

Harlan’s Fauna Americana. 

Crockett, David, Life of, 1st ed. 

Free Public Library, Jersey City, X. J. 

Allen, What’s Bred in the Bone. 

Barrett, Found Guilty. 

Burton, Hispanola Plate 
Cobban, Nemesis. 

Cragie, Bundle of Life. 

Robert Fridenberg, 6 E. 42d St., N. Y. [Cosh.y 

Folio lithographs of Imbert, M. Williams, H. R. 
Robinson, J. B. Kidd, Davignon, Pendleton, Endi- 
cott, A. J. Davis, Mezier, Bufford, Whitfield and 
other American artists. 

Colden, Canal Celebration, 4to. 1825. 

Gammel’s Book Store, Austin, Tex. [Cash.] 

American and Eng. Ency. of Law, any, vols. 21 to 
25 inclusive, 2d ed. 

Texas Almanacs, any. 

American Decisions, 67 and up. 

Life of Ben Thompson. 

Gillespie's Beok Stere, Los Aigeles, Cal. 

Early eds. of Ibsen’s Doll’s House. 

I. C. S. vol. Drawing and Water Color Rendering. 
Books on the study oi Drama. 

Science and Health, any ed. 

Goldsmith Bros., 26 E. Baltimore St., Baltimore, 
Md. 

Dorcas, the Daughter ot Faustina. 

Goodspeed’s Book Shop, 5a Fatk St.. Boston, Mass. 

Doddridge. Notes on Virginia Border Warfare. 
Withers. Chronicles of Border Warfare, with 
Th waites’ Notes. 

History of Old South Church, 2 vols. 

Brinkley, Capt. F., Chinese Porcelain. 

Poole’s Index, Supplements to 1882 ed. 

McLean, Cape Cod Folks, 1st ed. 

Francis P. & Lathrop C. Harpor, 437 Fiftk Ava.* 
N. Y. 

Street, Indian Pass. 1840. 

The Harrison Co., Inc., Atlanta, G&. 

Southern Literary Messenger complete set or odd 
vols. 

Harvard Co-operative Society, Cambridge, Mas*. 

Maitland. Masters of German Music. 

FI. P. Chandler, Lover’s Year Book of Poetry, 

1st Series. 

FI. P. Chandler, Lover’s Year Book of Poetry, 

2d Series. 

Schuchanlt, Excavations. 

Stevens, Travels in Guatemala, Chiapa and Yucatan. 

William Helbnrn, 10 E. 16th St., N. Y. 
Lethaby, Leadwork. Macmillan. 

Viollet-le-Duc, Rational Building. 

Eower, Specifications. 

B. Herder, 17 So. Broadway, St. Louis, Mo. 

Bancroft’s History of the United. States, 10 vols.* 
early ed. Give date of publication. 















Aug . 27, 1910 [ No . 2013] 


The Publishers' Weekly. 


859' 


BOOKS WANTED.—Continued. 


Walter M. Hill, *31 Marshall Field Bldg.. 
Chicago, Ill. 

Stockton, Japan paper, limited ed. by Scribners. 
Twain, Tom Sawyer, Innocents Abroad, and Huckle¬ 
berry Finn. 

The Talmud, ed. by Rodkinson. 

Angling, a Treatise on Fishing, by D. J. Berneis. 
1880. 

Green, R. T., Soldiers of the Rev., Va. Officers 
and Privates. 1901. 

Old Clown’s History, by John Trion. 1872. 
Stevenson A. L. S.; also Kipling, Bret Harte, De 
Maupassant, F. H. Smith. 

The Stag Party. 

Boccaccio’s Life of Dante, Updike or Grolier ed. 
The following sets,* Autcgraoh ed. of Mark Twain; 
Kipling, Scribner’s Limited: Riley Limited; Bret 
Harte. Limited; Emerson, L. P. Centenary ed.; 
Whittier and Holmes, Artists ed.; American States- 
men, L. P.; and Thoreau, 20 vols., Mss. ed. 

Hirschfeld Bros., Lim., 13 Furnlval St., Ho&om, 
London, £. C., Eng. 

Transactions of the American Orthopedic Assoc., 
vols. 4 and 5 . 

Panl B. Hooter, «8 K. 69th St.. N. Y. 

Hutchinson, Pedigree of Disease. 

Holmes Book Co., 1158 Market St., Sam Francisoo, 
Cal. 

Overland, Monthly Mag., any back of 1896. 
Epicurean Cook Book. 

Pomeroy’s Municipal Law. 

Any mag. pub. in Cal. back of 1880. 

Hittell’s Cal., vol. 1. 

W. S. Houghton, 64 New Park St., W. Lynn, Mass 

Daivson’s Historical Magazine, June, 1866; Nov., 
’68, 2 of each. 

World’s Work, vol. 1 . 

Journal of Social Science, nos. 10, 19. 

The Hub Magazine Co., 110 Tremont fit., Boston. 

Cosmopolitan Nov., Dec.. 18S8. 

Craftsman, June, 1904. 

J^amp, Feb., 1905. 

Outlook, Sept. 18, 1897; July 7, 1900. 

Review of Reviews, April, Sept., 1891. 

Paul Hunter, Nashville, Tcnn. [Cash.] 
Timothy Flint’s Recollections, 2d ed. Boston, 1831. 
Timothy Flint’s Francis Berrian. or Mexican Pa¬ 
triot. 1826. 

Timothy Flint, Arthur Clenning, a novel; or any 
book or magazine article by T. Flint. 
Knickerbocker Magazine, except vol. 2. 

Western Monthly Magazine. 

Taylor’s Method of Classical Study. 

Illinois Book Exchange, 407 Lakeside Buildlna 
Chicago. Ill. 

Williston’s Cases on Contracts. 

Gray’s Property, vols. 1 to 6 inclusive, 2d ed. 
Beale’s Cases on Criminal Law. 

Willis, On Contracts. 

Elliott’s Private Corporations, 3d ed. 

Tieceman, On Bills and Notes. 

Tiedeman, On Real Property, 3d ed. 

Thompson, On Trials. 

Greenieaf. On Evidence, vol. 1. 

Bispham’s Equity, any ed. 

Bishop’s Non-Contract Law. 

Smith’s Elementary Law. 

Lawson, On Contracts, 2d ed. 

Marshall, On Private Corporations, Students’ ed. 
Tyler, Stephen, On Pleading. 

G. A. Jackson, 8 Pemberton Square. Boston, Mas* 

Odiorne, Poems. About 1800. 

Hudibras, Rowlandson Illustrations. 

Print—Debtor and Creditor, colored. Boston. 

Jacob’s Book Store, 1210 Walnut St., Phila., Pa. 
The Broken Vow, by W. J. Knox-Little. 

J. H. Jansen, 205 Caxton Bldg., Cleveland, 0. 
The What, How and Why of Church Building, by 
Kramer. 

James A. Jenkins, 313 Madison Ave., N, Y. 

Memorial History of the City of New York, by 
James Grant Wilson. Pub. by New York History 
Co, about 1892. Quote price. 


E. W. Johnson, 121 E. 23d St., N. Y. 

Herndon’s Lincoln. 1888. Will party write again. 
Trench, Deidre Wedded. Pub. by Lane Co. 

Forster, Life of Sir John Eliot. 

Samuels, From Forecastle to Cabin. 

Hurd, Law of Freedom and Bondage. 

Kate Greenaway Mother Goose, and other juveniles. 
Raymond, New York Journalism. 

Hudson, Hist, of Journalism. 

Pike, Barren Grounds of Northern Canada. 

Rcss, Red River Settlement. 

Tyrrell, Across the Subarctic. 

Jones’ Book Store, 226 W. 1st St., Los Angeles, Cal. 

Lesser Arts, by Norris. 

The Renaissance, by Schaff. Putnam. 

England m the 15th Century, by Denton. 

Enchanted India, by Karageorgevitch. Harper. 

Paris as It Is, by K. De Forest. Doubleaay. 
Tyrwhitt’s, T., ed. of Chaucer’s Canterbury Tales. 
Appleton. 

Urquhart’s Gregory the vn. Heroes. Putnam. 
Bruce’s Oglethorpe and the Founding of the Geor¬ 
gian Colony Makers of America. Dodd. 

Stoddard’s India, 2 vols. 

Th© Edward P. Judd Co., New Haven, Conn. 
[Cash.] 

Appleton’s Biographical Dictionary, 6 vols., second¬ 
hand. State price and condition. 

Kimball Bros., 618 Broadway, Albany. N. Y 

[Cash.] 

Browne’s Artistic and Scientific Taxidermy. 

The Korner & Wood Co., 737 Euclid Ay©.. 
Cleveland, O. 

Orvis and Cheney, Fishing with the Fly. Hougntoifc* 
Mifflin Co. 

P. E. Kubel, 220 S. Broadway, Los Angeles. OaL 

Anything on Swords, Sword Hilts, Fencing, Dueling.. 
Elliott’s Monograph on Phasianidce or Family of 
Pheasants, 2 vols. New York, 1872. 

Things Seen in Egypt, Clive Holland. 

Sharlas E. Lauriat Co.. 385 Washington 8t.. Boeva*. 

Following the Greek Cross. 

Kemble’s Recollections of a Girlhood. 

Kemble’s Records of a Later Life. 

Gerealogy of Booth Family of N. E. 

Genealogy of Copeland Family of N. E. 

Lemcke & Buechner, 30 W. 27th St., N. Y. 

Smith, Goldwin, Canada and the Canadian Question. 

Lexington Book Shop. 120 E. 59th St.. N. Y. 
Catlin, Last Rambles Among Indians. 

Prescott, Charles v. London, 1857. 

Humfreville, 20 Years Among Indians. 

Custer, Life on the Plains. 

Williams, With the Border Ruffians. 

Schroeder. Maximilian’s Empire. 

Reed, Bacon-Shakcspeare Controversy. 

Esquemeling, Buccaneers, 8vo, cl. 

Library dealing House, 140 Wells St., Chicago, Ill. 
Hempel, Mat. Med. and^ Therap., vol. 2. Chic., ’S6. 
Bruce, Therapeutics. Keener, 1905. 

Stirner, The Ego and Ilis Own. 

Thoreau, Excursions and Walk on Concord, etc. 
Fenner’s Formulaiy. 

C. F. Liebeck, 442 E. 67th St., Chicago, Ill. 
Moses, History of Illinois, vol. 1, cl. 

Burke’s Peerage. 

Hemenway’s Vt. Gazetteer, any. 

Little, Brown & Co., 34 Beacon St.. Boston. 

Mitford’s Recollections of a Literary Life. 

My Mountain Garden, Mrs. Theodore Thomas. 

Life on Lagoon, Horatio Brown. 

Loring, Short & Harmon, 474 Congress St.. 
Portland, Me. 

World of Golf, Garden Smith Innes. London, i8q8_ 
A. C. McClurg & Co., 215 Wabash Ave., Chicago. Hi 
Breazale, Life as It 1$, containing Sketches of ther 
Settlement of Tennessee. Knoxville, 1842. 

McDevitt-Wilson, 30 Church St., N. Y. 

Bryce, History of the Hudson Bay Colony. 

Meakins, Moorish Empire. 

The Writings of Dr. Bagby. 

The Mabinogion, Guest ed. 

Ignatius Donnelly’s Cipher. Pub. by Yerulam. 
French Wit, Wisdom and Wickedness, 2 copies. 
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McGraw-Hill Book Co., 23D W. 39th St., N. Y. 

T. S. Hunt, Chemical and Geological Essays. 

Voss, Railway Car Construction. 

The McGregor Co., Athens, Ga. 

Science and Health, Mrs. Eddy. 

Macoy Pub. and Masonic Supply Co., 45 John St., 
N. Y. 

Papa’s Own Girl, by Marie H'-wland. 

Social Solutions, by M Godin, trans. by Marie 
Howland. 

Jonu Jos McVey, 1229 Arch St., Fhila., Pa. 

Brewer, Guide to English Composition. Francis & 
Co., 1853. 

Leaf, IT. M., The Internal Wiring of Buildings. 
Westminsttr, Constable; Phila.. J. B. Lippincott, 
1899 ed only. 

Jordan Marsh Co., Boston, Mass. 

Four Great Venetians, Stearns. G. P. Putnam’s 
Sons. 

Isaac Mendoza, 17 Ann St., N. Y. [Cash.] 

Racing Rhymes, by Adam S. Gordan. Harper. 
Bailey, Encyclopedia of Agriculture. 

Bailey, Encyclopedia of Horticulture. 

G. E. Merritt, 277 Middlesex St., Lowell, Mass 

[Cash.] 

•Scientific American Receipt Book. 

Methodist Book and Publishing House, Wesley 
Buildings, Tcxonto, Can. 

Jesuit Relations and Allied Documents, 1610-1791, 
by Thwaites, 73 vols. Pub. in 1896-1901, new set. 

Edward Mills, 607 Chestnut St., Bt. Louis. Mo. 

Brown’s History of Illinois. 

William H. Miner, Cedar Rapids, la. 

Irving, Life of Goldsmith, Putnam’s 4to illus. cJ., 
binding immaterial. 

Downing, Landscape Garden. 

Bush, Cogitationes Vespertine. 

Featherstonaugh, Report of a Geological Reconnois 
sance. 

Lorenzo Dow. Travels, etc. ed. by Peggy Dow. 
Phila. n. d. 

Ranke, Ottoman Empire in 16th Century. 

Reshdale, Universities of Europe, 2 vols. 

Moroney’s Book Sales, 746 W. 5th St., Cin., 0. 

Hist, of Pan Handle of Va. 

I ilson’s Hist, of Ivy., in English. 

Mackey’s Masonic Lex. and Jurisprudence. 

Baldwin, Flush Times in Ala. 

Latest I. C. S. Architecture and C. E. 

1st eds. of Dickens and others. 

Hew Century Readers. 

Roddy’s Geographies. 

Dubbs’s Arithmetics, etc., etc. 

Morris Bonk Shop, 166 Wabash Ave,, Chicago, Hi 

•Chevalier, A., Before I Forget. 

Lansing, Romanism and Republic. 

McDonald and the Whiskey Ring. 

Lewes, Women of Shakespeare. 

Filer., Modern French Drama. 

Hauptmann’s The Weavers. 

Pe : sse, Art of Perfumery. 

Fitz Reuter, Seed Time and Harvest. 

Tilton, Tempest Tossed. 

Brann, (The Iconoclast) Works, either vol. 

N. F. Morrison. 314 W. Jersey 8t.. Elizaoeth. N. J 
Rodman Genealogy. Phila., 1886. 

Forney, Anecdotes cf Public Men. 

Foote, H. S., .Reminiscences. 

Ball, Chas., Life and Adventures of. 

John J. Newbegin, 315 Sutter St., San Francisco. 
Cal 

Fittell’s History of California, 4 vols. 

Hittell’s History of San Francisco, 1 vol. 

Vinegas’s History of California, 2 vols., English ed. 
Forbes’s History of California. 

Knight’s Worship cf Priapus. 

•Carrington’s Imprints. 

•Century Dictionary, vols. 11 and 12, any binding. 
Larned’s History ior Ready Reference, vol. 7, only 
hf. mor. 

The Century Dictionary, in 7 vols., ed. de luxe. 


D. H. Newhall, 154 Nassau St., N. Y. [Cash.] 

Victor Hugo, John Brown. 

Huling, Reminiscences Gunboat Life. 

Hunt’s Magazine, May, 1865. 

Illinois at Gettysburg. 

Independent, April 4, 1895. 

Jackson, Family Treasury. 

James, In and Out Old Missions. 

Julian, Recollections. 

Kelley, Lincoln and Stanton. 

Lamon, Personal Recollections. 

Leland, Life of Lincoln. London, 1879. 

Lincoln Song Books, any. 

Literary World, Aug. 3, 1889. 

Loyal Pub. Soc., nos. 81, 84, 86, S7. 

McEwen, Kansas City in 1879. 

nd Corner Book Store, 27, Brmnnnid St 
Boston. Matt. 

Little Good for Nothing. 

Two Voices, by Chadwick. 

Old Corner Book Store, Springfield. Mats. 
Strong Genealogy, Dwight, 2 vols. 1871. 

Life of P. T. Barnum. 

E. H. Ottlng, Warren, 0. 

Vol. 9 of Cycl. of Aich. Carpentry, etc. (Sheet 
Metal). Amer. Tech. Soc. Chicago; also set. 

Pettit Dry Goods Co., Indianapolis, Ind. 

Set of Babylonian Talmud, trans. by M. L. Rod- 
kinson, 18 vols., second-hand, shop-worn or new. 
Fenner’s Formula, second-hand, new or old ed. 
List $10. 

Teolin Pillot Co., 409 Main St., Houston, Tex. 

World’s Best Orations, ed. by Wm. Jennings Bryan. 

Presbyterian Board of Pub., 328 Wabash Ave., 
Chicago, I1L 

City of the Great King, by Dr. J. T. Barclay. 
Shedd’s Literary Essays. 

Presbyterian Board of Pub., 400 Sutter St., 
San Francisco, CaL 

Rodman Family Genealogy. 

Presbyterian Book 8tore, Fulton Building. 
Pittsburgh. Pa. 

Calvin. On Psalms, second-hand. 

Luther’s Tables, second-hand. 

Death to Resurrection, Kellogg. 

C. J. Price. 1126 Walnut St., Phila., Pa. 
Bookbinding for Amateurs, by W. J. E. Crane, 
1 emo, cl. London, n. d. 

Mme. de Hausset’s Memoirs, 8vo, cl. London. 
Dekker’s Dramatic Works, 4 vols., crown 8vo. Lon¬ 
don. Nimmo. 

Constant’s Memoirs, 4 vols., 8vo, London ed. 
Fildes, Luke D., Life and Works, by Thompson. 
Wilberforce, W., Life of, 5 \ols. 

Foster’s True Portraiture of Mary, Queen of Scots, 
imperial 8vo. 

W. F. Purnell, 723 K St., Sacramento, Cal. 
[Cash.] 

Alonzo and Melissa. 

G. P. Putnam's Sons, 27 W. 23d 8t., N. 1. 

Quotations by mail only: 

Li Croix, Manners, Customs and Dress During 
Middle Ages. 

La Croix, Military and Religious Life in Middle 
. Ages. 

Life of Quinet. by Heath. 

The Gesinter. 

Elliott’s Shore Birds. 

Coulevain, American Nobility. 

Coulevain, Eve Triumphant. 

Lubbock’s Pleasures of Life, 1887 ed. 

Autobiography of General Scott. 2 vols. 1864. 
Ouida, Under Two Flags, 2 vol. ed 
Burton, E. D. W., Contributions to Study of Life of 
Christ. 

Wright, Companion of the Four Gospels. 

Sidelights on History of France. 

Ward, Mrs. H., History of David Grieve, 2 vols., 
sage green cl., 1892 ed. Macmillan. 

Ward, Mrs. H., Robert Elsmere, 1892 ed. 

Raymer’s Old Book Store, Seattle, Wash. 

Canada and the Canadian Question, Smith. 

Cost of Something for Nothing, Altgeld. 

Robson Sc Adee. 309 St.ate St., Schenectady, N. Y. 

Life of Mat. Carpenter. 

Bachelor of Philosophy, Brady. 

That Wife of Mine. 
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Rohde Sc H&ski'AB Oo., 16 Gortlandt St.. H. T. 

[ Cash.-] 

Thinkers and Thinking, J. E. Garretson. 

Man and His World, J. E. Garretson. 

C Nautical Lays of a Landsman. 

3 The Starling, by McLeod, Estes ed. 

J. F. Ruggles, Bronson, Mich. 

Wislizenus’s Tour to Mexico, hf. mor. Wash., 
1848. 

Zell’s Encyclopedia, vol. 4 only. 

Tuer’s Hist, of the Horn Book. London. 

Any relics of Thos. Paine, old eds. of works, etc. 
The War in Florida. Baltimore, 1836. 

1. D. Beabrook, Box 689, Charleston, S. C. 

A book by one “Bernard” or “Barnard” of N. 
Carolina, giving an account of his capture by the 
British in War of 1812, and subsequent rescue. 
The Turf of So. Car., Charleston 1857 (Irving). 
Any items on Geo. McDuffie of S. C. (Statesman). 
Any item on R. Barnwell Rhett of S. C 
Any item on Tariff Agitation, and “State Rights” 
Party in S. C., Speeches, etc., j 322-’32. 
Moultrie’s Memoirs of the Revolution in S. C. 
2 vols. 

Arclidale’s Sketch of Carolina. 

Lawson’s History of Carolina. 

Theo. E. Schulte, 132 K. tSd St., V. X. 

Monroe’s Sixth Reader. 

Browning’s Poems, Crowell ed. 

Hodge’s, Chas., Systematic Theology. 

Warfield’s, B. B., Lord of Glory. 

Bruce’s Humiliation of Chris*. 

Bruce’s Old Testament Ethics. 

Burrell’s The Religion of the World. 

Hall’s Social Solutions. 

Butler’s Analogy. 

Schaff’s Church History, vols. 1-7. 

Davis’s Bible Dictionary. 

Kirkpatrick’s Psalms, Cambridge Bible. 

Lightfcot’s Galatians. 

Meyer’s Galatians. 

Huddilston’s Elementary Greek. 

Green’s Old Testament Introduction, Canon. 
Green’s Old Testament Introduction Text. 

Love and Friendship. 

John E. Scopes, 53 Malden Lane. Albany, X. T. 

Schoolcraft’s Defence of Fort Stanwix. 

N. Y. Hist. Soc. Pub., vol. for 1900. 

Chastellur’s Travels in America, 2 vols. 

Janson’s Stranger in America. 

The Mountain .Mi se. 1813. 

Shepard’s Book Co., Salt Lake City, TJtah. 
Wallace's Monthly, vols. 1 and 2. 

Edgar’s Stud Book. 1833. 

Whitney’s Metallic Wealth of U. S. 

Diodorus Siculus, in English. 

Murrav W. H. H., Story of the Man Who Didn’t 
Know Much. 

R. E Sherwood. 48 Malden Lane, N. T. 

Gospels Consolidated, Samuel Bagster. London. 
Montgomery’s Auditing, vols. 1, 2 and 3. Amer. 
School Corr. 

John Skinner, 44 X. Pearl St.. Albanv N T. 

Journal of the Federal Constitution, Madison. 
Burr’s Atlas of New York. 1829. 

Erie and Champlain Canal Laws, vol. 2 only. 

Private Journal of Burr, vol. 1, hf. calf. 

C. E. Smith, 43 Exchange PL, New York. 
iCash.] 

Thackeray’s Works, 1st collected ed. 

P. A. Smith, Lock Box 515 , Fishkill-on-Hudson, 
N. Y. 

Life in Holy Land. J. B. Burr & Co. 

Life of Louis the 15th of France. 

Barber, 40 Coming Wonders. 

E. C. Pinckney’s Poems, any time. 

Arkansaw Traveller Song Book. D. & F. 

Smith Jb Lamar. Agts., Dallas, Tex. 

The Law of Life, by Bertha M. Scholl. 

A. H. Smythe, 43 8. High 8t.. Columbus 0. 
Between the Lines, Kchaus. 

Camp Fires of a Naturalist. Pub. Appleton. 

Boone and Crockttt Club Game Book. 

Life of E. B. Browning, J. H. Ingram. 

Memoirs of Chas. Sumner, E. L. Pierce, vols. 3, 4. 


A. L. Stearns, 899 Sterling PL, Brooklyn, N. T. 
Early American book-plates. 

E. Steiger & Co., 49 Murray St., N. Y. 

iCash.} 

The Woodworker, 1906, ’07, ’08. 

Samuel Home, The Purgatory of Dante. 1899. 
American Bee Journal . 1908, complete. 

Frederick A. Stokes Co., 443 4th Ave, N. Y. 

John Stuart Mill. Subjection of Women. Pub. in 
United States by Longmans, Green in 1869, and 
by D. Appleton in 1870. 

W. F. Stowe, 167 Clinton Ave., Kingston, N. Y. 

Odd vols. of Documentary History of N. Y. 

Beadle’s Dime Novels. 

Old Song Books (not religious). 

Sermons or Addresses relating to Lincoln. 

A. Strashun, 47 Yesey St., N. Y. 

Sinclair. Manassas. 

Boyer, Everything You Want to Know. 

Tacoma Public Library, Tacoma, Wash. 

Victor’s Early Indian Wars. 

The TkoMm-Pitt Xeok G#.. 847 Ilk At*., X. X. 

Sparks, Life of Washington, vol. 2. Colburn, Lon¬ 
don, 1839. 

Watch Adjuster’s Manual. 

Story of the Anton Family. 

Howard, Artistic Singing. 

B. B. Timby. Main Bt., Coaneaut, 0. 

Dranke’s Indiana of N. Am. 

Rousseau’s Dialogues and Letters. 

Children’s Hour, 20 vols. 

Toronto Antiquarian Book Co., 6 Jordan Bt., 
Toronto. Canada. [Cash.] 

Books by Amelia Bazan, trans. into English. 

Twin City Bookstore, 129 S. 7th St., Minneapolis,. 
Minn, 

Atherton’s What Dreams May Come. 

Atherton’s Los Ceriitos. 

John’s Notary Manual. 

Otto TJlbrich Co.. 388 Main Bt.. Buffalo. X. T. 

Sixth Annual Dinner of the Clover Club. 

History of Chinese Pictorial Art, b. Giles. 

D. Van Nostrand Co.. 83 Murray Bt.. X. X. 

The Naval History of the Civil War (U. S. A.),, 
by D. D. Porter, 2 vols. Sherman Publishing Co., 
1886. 

John Wanamaker, New York. 

Dunallen. 

John Wanamaker, Philadelphia. 

Madame de Stael and Her Lovers, Francis Gribble.. 
Gouverneur Morris, 2 vols. 

F. E. L. Watson. 170 Fifth Ave., N. Y. 
Financial Chronicle, vols. 1, 2, 3. 

William Wesley & Son, 28 Essex St., Strand. 
London, Eng. 

Astrophysical Journal, any. 

Botanical Gazette, any. 

M. J. Whaley, 430 Fifth Ave.. N. Y [Cash} 

Adventures in Contemptment( ?). 

Wilder’s Old Curiosity Bhop, Saratoga Springs, 
N. Y. r Cash.-] 

P. H. Smith’s Hist, of Dutchess Co., N. Y. 

J. H. Smith’s Hist, of Dutchess Co., N. Y. 

Beers’s Biog. Record of Dutchess Co., N. Y. 
Iiilloch, Secret Service, Confed. States in Europe. 
Dibble Genealogy. 

Bullard, Oration Del. at Schuylerville, 1S77. 

McNair Genealogy. 

Clark Family. Conn., 1877. 

Moulton, Modern English Reader’s Bible. 

Fk. L. Wiles, 205 Tremont Bldg., Boston, Mass. 
Ireland, Napoleon, with plates. 

Cooper, Game Fowls. Media. 1865. 

Arkwright, The English Pointer and Its Predecessor. 
Surtees, Hillingdon Hall, 1st ed. 1888. 

Dale, Eighth Duke of Beaufort and the Badminton- 
Hunt. 

The H. W. Wilson Co.. Minneapolis. Mini 

S sets of Spaltcholz, Atlas of Anatomy, 3 vols. 
Parker and Haswell, Zoology, 2 vi Is. 

Williams & Norgate, 14 Henrietta St., Covent 
Garden, London, Eng. 

Journal of American Oriental Society, complete set, 
with the exception of no. 26 in 1st ar.a 2d half, 
second-hand. 
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The Bell Book and Stationery Co., Inc., 

914 E. Main St., Richmond, Va. 

Stoddard’s Lectures. 15 vols., cl. new. $30 net 

cash. 

A. S. Clark, 218 Washington St., Peekskill, N. Y. 

Nation . the first 58 vols., lacking vol. 1, 21 vols. 
in hf. mor., balance in hf. cl., board sides, condi¬ 
tion good. Price $100. 

Review of Review's, The, vols. 1 to 11, bound in 
hf. russia, clean, good. Price $50. 

Goldthwaite’s Bookstore, New Orleans, La. 

Lafcadio Hearn’s Gambo Zlicbes, cl. $1.50. 

Historical Guide and Sketch-Book to New Orleans, 
paper, $1, illus. 

Articles by Cable, Hearn, Walker and others. 

B. & J. F. Meehan, Bath, Eng. 

•Collection of Surplus Books, about 1000 vols.; 
Standard Authors, Fiction, Biography, History, 
Travels, Poetry, Theology, etc. The lot (to clear), 
at 10 c. per vol.. f. o. b. All non-dutiable books. 
Cash with order, 1000 vols. $ioo only. American 
currency accepted. 

Moroney’s Book Sales, 746 W. 6th St., Cin., 0. 

Fine! Century Diet., 10 vols., 1900, no. 29, hf. mor. 

Sets of Index Cat. of the Libr. of the Surg. Gem’s 
Office. 

Med. and Surg. Hist, of the War of the Rib.; 
also old French Med. Works. 

Many departments. Write your interests. 

-John J. Newkerin, 315 Sutter St., Safi Franciaoo, 
Oal. 

■Canfield’s Diary of a Forty-Niner. 

William Taylor of California, an Autobiography. 

The Prevention ef Sexual Diseases, by Victor C. 
Vecki, M.D. 

C. J. Price, 1126 Walnut St., Fhlla., Pa. 

Dickens, Oliver Twist, or the Parish Boy’s Progress, 
illustrated with 26 colored facsimiles of the original 
Water-color Drawings by George Cruikshank, af¬ 
terwards etched by him for publication in the 
first edition, large paper, thick imperial 8vo, half 
Roxburgh mor., gilt top, uncut. London, 1895. 
$ 9 - 

Lover, Samuel, Handy Andy, 1st ed., illustrated with 
24 etchings on steel by the author, 8vo, hf. mor. 
extra, gilt top. London. 1842. $12. 

I. D. Seabrook, Box 589, Charleston, S. C. 

Simms. W. G., History of So. Car., ed. of 1860. 
Charleston, S. C., 19 copies, ea., $1. 

Year-Books of City of Charleston, S. C., 1880 to 
1909. $25. Also many duplicate vols. 

Acts of Assembly and Journals of Assembly of S. C. 

Various volumes of the Ordinances of City of 
Charleston, S. C., 1783 to 1893. 

A lot of Reports of the Supreme Court of So. Car. 
at moderate prices. 

The Ordinance of Secession of S. C., i860, litho¬ 
graph facsimile. 

Gilmer’s Georgians. 1885. 


SPECIAL SALES 


Under this heading dealers can offer 
any special lots of *’|obs,’* "remainders** 
or surplus stock, with or without quota¬ 
tions. It affords an opportunity of reach¬ 
ing a good many possible buyers at 
minimum cost. 

Rate ten cents per line. No display 
allowed. 


J«hfi Jo*. McTey, 1229 Arch Bt. f Phlla., Pa. 


50 Westcott, Pliny Letters,. covers soiled, l / 2 off. 
50 Baldwin Fourth and Fifth Reader Combined, 
new, at 

50 Baldwin Sixth and Seventh Reader Combined, 
new, at y 2 . 

200 Chardenal Second French Course, new, at 60%. 


Henry Malkan, 42 Broadway, N. Y. 

To the Trade Only .—The following items are taken 
at random from our stock of “Jobs” and “Re¬ 
mainders.” Many similar high clacs books at real 
bargain prices. List sent on request, or sample sent 
for inspection. Out of town dealers cordially 
invited to call when in New York. 

William and Tames Ward: Their Lives and Works, 
by Julia Frankau, illustrated with 30 beautiful 
photogravure reproductions of their mezzotints, in 
a royal 8vo volume, bound in blue buckram; and 
further illustrated by 40 mezzotints and stipple 
engravings, of large size, enclosed in a separate 
portfolio. London, 1904. Edition limited to 350 
sets for England and America. Published for 
£31 1 os. ($152.44)- $ 30 . 

Cyclopedia of the Building trades. A Practical 
Series of Treatises. Illustrated. Edited ty F. and 
T. Hodgson, C. F. Swingle, F. E. Kidder and 
others. 6vo, cloth ($25). $3-75- 

The Awakening of China, by VV. A. P. Martin, 

D.D., royal 8vo, cl Doubleday, Page & Co. 
($3.80). $1. 

Prayer Book of Edward vn., Essex House Press 
Edition, 4to, cl ($50). $4-5^- 

Mediaeval London, by Sir Walter Besant, 2 vols., 
4 to ($15). $6.15. 


Taylor’* Book Shop, 3518 Franklin Ave„ Bt. 

Louii, Mo. 

To the trade we offer in lots to suit remainders of 
following for- cash or on exchange basis for good 
items: . 

The Old and the New Magic, Evans. Chicago, 
1906. 348 pages, 8vo, cloth. 

History of Utah, Bancroft. San Francisco, 1891. 
808 pages, stitched, or bound as desired. 

Real Estate Man’s Guide, 8vo, cloth. Sample 30 c. 
postpaid. 

Involuntary Forces, Dr. Miller. Sample 30 c. post¬ 
paid. 

Secrets of Cement Construction. Sample 30 c. 
postpaid. 

Malchow or Nystrum on Sexual Life. Half list. 

Indian Wars and Pioneers of Texas. J. Henry 
Brown, 762 pages, quarto, 1 vol. ed., cl. $2. 

Discount on quantity given on request. 


HELP WANTED. 


WANTED.—An office assistant who is able to do 
proof reading, prepare advertising matter and handle 
a part of correspondence. Hinds & Noble, 31 W. 
15th St., New York City. 


GOOD OPENING in established publishing house 
for a young man with executive ability and qualified 
to prepare advertisements; a colloge graduate pre¬ 
ferred. Write, giving age, previous experience, quali¬ 
fications, reference and salary expected to A. M. X., 
care of The Publishers’ Weekly, New York. 


SITUATIONS WANTED. 


EXPERT manufacturing manager and editor de¬ 
sires position with a New York, Boston or Chica¬ 
go house. Address K. M., care of Publishers’ 
Weekly, New York. 


COLLEGE GRADUATE, 2 years’ library, 1 year 
business experience, desires position in publishing 
house. Inside or outside. L. F., care of Pub¬ 
lishers’ Weekly, New York. 


SALESMAN, 12 years retail experience with larg¬ 
est N. Y. bookstore, desires better position, where 
thorough knowledge of books new and old, and 
ability, are necessary. Experienced, care of Pub¬ 
lishers’ Weekly, New' York. 


EXPERIENCED book and stationery salesman, office 
in Chicago, wishes to connect with manufacturer 
or publisher desiring Western trade. Interview in 
New York up to September 1. I . J. E., care of 
Publishers’ Weekly, New York. 


YOUNG MAN (26 years) single, thorough experi¬ 
ence handling mail orders, sales on floor, stock, 
buying, quoting lists, best reference. Steady em¬ 
ployment wanted. Library, care of Publishers 
Weekly. New York. 
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SITUATIONS WANTED.—Continued, 

A BOOKMAN with a long and varied experience 
in the business desires a position as buyer or stock 
manager or in any capacity where a reliable and 
ccnscientious worker might be needed. Second-hand 
line preferred. Address Capable, care of Publish¬ 
ers' Weekly, New York. 


STENOGRAPHER-SECRETARY, Proofreader and 
Assistant Editor, well educated and experienced 
young man, now employed, desires position with 
publisher, preferably in or near New York City, at 
salary commensurate with proven ability. Unques¬ 
tionable references. Address Reliable, care of The 
Publishers' Weekly, New York. 


BUSINESS FOR SALE. 


STOCK OF BOOKS AND BUSINESS for sale, Es¬ 
tablished 1876. Over 30,000 vols. in every branch 
of Literature. Early Travels, through North and 
South America, Europe, Africa, Asia and Australia, 
Plistories, Biographies, Fiction, Poetry, Art Works, 
Book-Plates, Rare Canadiana and Americana. A rare 
chance for a young man with a knowledge of the 
trade and who can command a few thousand dollars. 
It takes a lifetime to collect a similar assortment 
together. Send for Catalogue. David Waters, 494 
St. James Street, Montreal. Canada. 


SPECIAL NOTICES. 


AMERICAN Magazine Exchange, St. Louis, Mo. 


NEW YORK STATE, report all books relating to. 
John Skinner, 44 No. Pearl St., Albany, N. Y. 


BACK NUMBERS OF MAGAZINES supplied by 
Henri Gerard, 83 Nassau St., New York. 


THE BOSTON BOOK COMPANY, Boston, Mass. 
Complete files and back volumes of magazines. 


BACK vols. and nos. of magazines supplied. Phila¬ 
delphia Magazine Depot, 326 N. 10 th St., Phila., Pa. 


A. S. CLARK, Peekskill, N. Y. “Out of print” 
Books and Pamphlets. Magazines, both common 
and scarce. 

IT WILL PAY YOU to send me your want lists 
for this side. State prices offered. J. M. Morton, 
99 a St. James’s Street, Brighton, England. 


FOR SALE.—Copyrights and forms of 5 desk books 
for daily use of stenographers, letter writers, and 
business men. F. N. Chase, Bath, Maine. _ 

MAGAZINES, Back Numbers and Sets; Theological 
Books. Theo. E. Schulte, 123 East 23 d St, New 
York City. 

BOOKS or pamphlets on Angling, Fishing, Fishes, 
Fish Culture. Single items or dealers’ sale catalogues 
offering above. Failure to reply to any offer signifies 
that Mr. Fearing already possesses the items offered. 
Cash by return cn receipt of orders. Mr. Daniel 
B. Fearing, Newport, R. I. 


BOOKSELLERS, ATTENTION. 

If you have the following titles in stock, please 
quote price: 

Bonner, The Pioneer; To-morrow’s Tangle.—Dick¬ 
son, The Black Wolf’s Breed.—Embree. A Heart of 
Flame.—Goss, The Loom of Life.—Hopkins, The 
Fighting Bishop.—Horton, The Long Straight Road. 
—Kelley, With Hoops of Steel.—Mackie, The Girl 
and the Kaiser.—Seaweli, Children of Destiny; 
Francesza.—Stephenson, The Fickle Wheel.—Taylor, 
The Charlatans.—Woods, Edges.—Woods-UUman, A 
Gingham Rose. Bobbs-Merrill Co., 

34 Union Square. 


FOR SALE 

An exceptional opportunity, in a growing city in the 
east of 100,000 population, an old established book, 
stationery and office supply business. 

A splendid proposition for two men, as volume of 
business will warrant it. 

Stands^investigation and good reason /or selling 


Address Box No. 1483, - New York City 


B OOKS.—All out-of-print books supplied, 
no matter on what subject. Write us. 
We can get y«u any book ever published. 
Please state wants. When in England call 
and see our 50,000 rare books. BAKER’S 
GREAT BOOKSHOP, 14-16 John Bright 
Street, Birmingham, England. 


(established 1868) 

C. D. CAZENOVE & SON 

Solicit Agency Business from Amer¬ 
ican Publishers and Booksellers 

Miscellaneous orders for Books and Periodicals 
handled economically and promptly. Shipping 
and forwarding attended to. 

26 Henrietta St., Covent Garden, London, England 

Cables: Eikon, London. 



SEND 

FOR 

SAMPLES 


BEST 

CORNER 

MADE 


Send your “Wants” to 

WILLIAM R. JENKINSCO. 

851-853 Sixth Ave. (Cor. 48th St.) New York 


FRENCH 

SPANISH, ITALIAN, 
GERMAN and OTHER 
FOREIGN 

BOOKS 


MEDICAL 

books and works con¬ 
cerning 

HORSES, CATTLE, DOGS 

and oiher Domestic 
Animals 


Catalogues on Application 


FIRST EDITIONS OF MODERN AU¬ 
THORS, 


including Dickens,Thackeray,Lever, Ainsworth, Steven¬ 
son, Jefferies, Hardy. Books illustrated by G. and R~ 
Cruikshank, Phiz, Rowlandson, Leech, etc. The largest 
and Choicest Collection offered for Sale in the world. 
Catalogues issued and sent post free on application. 
Books bought.— WALTER T. SPENCER, 2 ? 
New Oxford St., W.C., London, England 


DALTON 

ON 

AUCTION BRIDGE 

$1.25 NET 

Liberal discounts to dealers only 

WYCIL <& CO., NewYork 


A NEW BOOK ON SEXOLOGY 



“FOUR EPOCHS 
OF LIFE” 

By Elizabeth Hamilton 
Muncie, M. D., Ph.M. 
With introductions by 
Rev. J F. Carson, D.D., 
and Royal S. Copeland, 
A M., M.D. 

Margaret E. Sangster 
says: “At once daring 
and delicate.” 

Cloth, illustrated, 
$1.50 net. 


SPIRIT RETURN. “A Psychic Autobiography.” By 
Amanda T. Jones, author of “ Ulah,” “ Atlantis,” etc. 
etc. Cloth, illustrated, 480 pp., $2.00 net. 


GREAVES PUBLISHING COMPANY 
Tribune Building, New York City 
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BOOKS FOR THE FALL SEASON 

We are equipped to supply promptly and at the right prices 
everything the Retail Dealer needs in Books. 

Our stock includes New and Standard Fiction, Illustrated Books, 
Juveniles, Reprint Fiction, Seasonable Novelties in Books, 
Standard Sets, Miscellaneous Books, and School Books. 

Our special terms on stock orders enable dealers to place their 
orders early. 

THE BAKER & TAYLOR CO. 

33-37 East 17th St. B V „okV e o1 1 anpu 1 bH»hcr , s hc New York City 


PAPER. TESTING 


V!\7E have facilities for making chemical, microscopical and physical 
tests of paper promptly and at reasonable prices. 

We can be of service to the purchaser by showing him whether 
he is getting what he has specified. 

We can be of service to the manufacturer in disputes where 
the report of a third party is likely to be more effective. 


ELECTRICAL TESTING LABORATORIES 


80th Street and East End Avenue, New York City 


The Best of Its Class 

In Cloth and Leather Edition Binding we Attain the Best Results* 

And It Costs No More 

Quality work, fair prices, prompt delivery. 


J. F. TAPLEY CO. 

Binders of Books 
531-533-535 WEST 37th STREET 3 5 NEW YORK 



Accuracy. Promptness. Reliability. 



66-68 CENTRE STREET, 


T*Uph..e 1S53 Worth. NEW YORK. 


(5 'st/mafes SProntp//y ^urnis/ied. 


PRINTING 

of all kinds,.plain and colored, also engraving 
and embossing, in any quantity, promptly at¬ 
tended to at the closest possible prices. We 
can refer to the largest banks, the largest 
manufacturing concerns, publishers and others 
in the United States. We shall take pleasure 
in having you call, or if it suits your conveni¬ 
ence, to call on you. Drop us a line. 

ANDREW H. KELLOGG 


Printers to THE PUBLISHERS’ WEEKLY 


4C9 Pearl St. (’Phone 3640 John,) New York 
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Crow-Step 



By Georgia Fraser 


JtTut/ior or 

“&/ic Stone Jifouso at Soioanus 


Did you ever see a more striking, 
snappy, up-to-date title? 

Did you ever see a title better 
adapted to arouse curiosity ? 


Don't you think that nearly 
every one who sees it will stop 
to find out what it means ? 


When this happens you have a pur¬ 
chaser landed, for the time he 
finds out, he—whether young or old, 
gay or sombre, flippant or serious— 
will have been caught in the grip of 
one of the 


MOST FASCINATING STORIES 
EVER WRITTEN 


You “ have heard all that before.” Yes, and you have sometimes found 
it true. This is one of the SOMETIMES. And it is also one of the times 
which you will regret if not prepared to get your share of the benefit of one 
of the best advertising campaigns ever plann-d for a book. 



is full of the lightness of joy, the crispness of young life, as well as the rich 
colors of maturity. While the thrill of ever-succeeding incident holds the 
reader from beginning to end, his heart is suffused with the warmth of the 
love so sympathetically delineated. To this is added a depth of philosophic 
insight which satisfies the mind and the soul. 

The story goes below the surface of what is, in itself, quaint and fascinat¬ 
ing-simple and at the same time complex ; romantic without being silly, 
and of an historic setting never before used in fiction. 

It is a story rarely equaled in this country or any other, by an author 
whose versatility and talents have been most successfully demonstrated in 
other fields of writing, but always with the purpose of perfecting her work 
as a novelist. Consequently the present story bears, on every page, the 
imprint of a master of plot and style. 

But there is much more than plot and style. There is a tenderness, 
buoyancy and charm which cannot be described and which will rank this 
story among the very best of American fiction—old or modern. 


350 Pages, Attractively Bound. $1.50. 
Send for full description and 
special price on advance orders. 
8ST Out on, or about, September 22. 


Witter and Kintner, 503 Fifth Ave., New York 
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CLASSIFIED ADVERTISING 


Directory of Publishing Adjuncts 

ttatem Tw» Linen, #8; Thrne Linen, #18; Four Linen, #16 per year 


COMPOSITION AND ELECTROTYPING 

BOOK MANUFACTURING. — Continued 

The Book Composition Co., 155 E. 23d St., N. Y. 
Highest grade book and magazine composition by 
Unitype machines with type-founders type. 

Write to L. H. Jenkins, Richmond, Va., for the 
manufacture of books, printing or binding. Large 
plant devoted exclusively to edition work. First 
class service. Right prices 

Hoagland-Adams Co., 474:478 West Broadway, 
New York. Largest composition and plate capacity 
in New York. 1000 book pages daily. Only high 
class work. 

The Sherrer Composing Co., 102 St. Clair St., 
N. W., Cleveland, O. High grade book and magazine 
composition. Write for our specimen book. Lino¬ 
types. 

i. B. Lyon Company, Albany. Law and subscrip¬ 
tion book makers. General printers. Twenty-five 
composing machines, forty presses. Complete 
electrotype and stereotype foundries and binderies 

The Merry mount Press. D. B.Updike, 232Summer 
St., Boston, undertakes all classes of printing which, 
demand fine types, good press work, accurate proof¬ 
reading and tasteful, simple typographic treatment. 

COMPOSITION AND PRESSWORK 

The Norwood Press, Norwood, Mass. 

J. S. Cushing Co., Composition and Electro 
Berwick & Smith Co., Presswork 

E. Fleming & Co., Binding 

William Clowes & Sons, Limited, London, Eng¬ 
land, Printers from movable type in every known 
language of the world—Ancient or Modern. 

The Plimpton Press, Norwood, Mass., New York 
Office, 70 Fifth Ave. All kinds of Book Printing. 
Binding in Cloth and Fine Leather. “ Perfect Book¬ 
making in its Entirety.” 

Robert Drummond, 135-137 Johnson St., Brooklyn, 
N. Y. Scientific Textbook work—from manuscript 
to bound book—and plate alterations a specialty. 

Wm. F. Fell Co., 1220-1224 Sansom St , Phila. Machine 
Composition, Electrotyping and Book Press work. 

St. Albans Messenger Company, St. Albans, Vt. v 
General Printers, Publishers and Binders, 13,000 
square feet floor space, best equipped plant in Nor¬ 
thern New England, seven linotype and monotype- 
machines, nine presses day and night. Correspon¬ 
dence solicited. 

S. J. Parkhill & Co., 218-226 Franklin St., Boston. 
Large facilities for Book Composition, Electro¬ 
typing and Presswork. 

The Rockwell & Churchill Press, 291-293 Con¬ 
gress St., Boston. Book Composition, Electro., and 
Presswork. High grade work ; prompt service. 

J. F. Tapley Co., 531-535 West 37th St., New York.. 
Cloth and Leather Edition Binding, intelligently 
handled, for particular people. 

Scientific Press, 135-137 Johnson St., Brooklyn, N.Y. 
High grade mathematical and medical book work. 
Manuscript to bound book. Monotype composition. 
Plate alterations a specialty. 

The Trow Press, 201-213 E. 12th St., New York. Com - 
plete Book, Job and Magazine Office,fine color work ., 
catalogues, etc., modern machinery, large facilities 

The Werner Company, Akron, Ohio. The La-rpess 
Book Factory On The American Continent. C ;m 
prising All Graphic Arts& Trades. 

Stanhope Press, F. H. Gilson Company, 54-60 Stan¬ 
hope St., Boston. Music Typography, music book 
printing and binding. 

CLOTH AND LEATHER BINDERS 

C. H. Simonds & Co., 297 Congress St., Boston. 
Book Composition and Electro., Linotype, Mono¬ 
type, hand. Single and Perfecting Presswork. 

Ephraim Adams & Co., Inc., 287-293 Congress St.. 
Boston. Established 75 years. Large facilities tor 
Edition cloth and leather binding. Prompt deliver¬ 
ies. Inquiries solicited. 

The Trow Press, 201-213 E. 12th St., New York. 
21 Linotypes, Lanstons, 80 Presses, Electrotyping. 

BOOK MANUFACTURING 

The American Book Bindery, Office, 265 Cherr> 
St., New York. Editions bound in cloth and 
leather. Capacity, 18,000 books daily. Prompt and 
reliable. 

Braun worth & Co., 16 Nassau St.. Brooklyn, N. Y. 
Near Brooklyn Bridge. 

Printers and Binders. 

Large and complete facilities for Book making. 
Write for representative to call. 

Consultation invited. 

Braunworth Sl Co., 16 Nassau St., Brooklyn, N. Y 
Near Brooklyn Bridge. 

Cloth and Leather Binding in all branches. 

Careful attention to detail. 

Special methodsforpromptly handlinglargeeditions 
Write and our representative will call. 

The Bntler Ward Company, 497 Pearl St., neai 
Centre St., New York. Cloth and leather edition 
work. 

Burr Printing House, Frankfort and Jacob Sts., 
New York. Complete facilities for composition, 
electrotyping, presswork and binding. 

W. B. Conkey Company, Book Manufacturers for 
Publishers and Authors; composition; electrotyping; 
presswork; bookbinding. We have the latest and 
most up-to date machinery and a larger equipment 
than any other plant in America. First class work ; 
prompt service; splendid shipping facilities; right 
prices. Works, Hammond, Indiana; Chicago Office, 
204 Dearborn Street. 

Thomas Y. Crowell & Co., 426-428 West Broadway , 
New York. Edition binding of all kinds. 

Wm. Koch & Sons, 61-65 N. J. R. R. Ave., Newark, 
N. J. (Established 1865.) Extra Cloth and all styles 
of Leather Bindings Daily deliveries in New York 

Eugene C. Lewis Company, 214-218 William St., 
rlew York. Cloth, Leather, Edition and Catalog 
Binding. Also high-class pamphlet work. 

The De Vinne Press, 395 Lafayette St., New York. 
Fine Book Work, Illustrated and Plain. 

Privately Printed and Limited Editions. 

Magazines and Catalogues of All Descriptions 
Electrotyping. Cloth and Pamphlet Binding. 

George McKibbin & Son, 78-80 Walker Street 
(near Broadway), New York. FLEXIBLE Leather 
and Cloth BOOKBINDING a Specialty. 

Isaac Goldmann Co., 200-204 William Street, New 
York. Up-to-date Equipment for printing of every 
description. Composition in all Modern Languages. 
Presswork on Rotary, Cylinder and Harris Presses. 

National Bindery Inc^ 6-10 Wooster St., New York 
Leather, Cloth and Pamphlet Work. Prompt Del. 

The Trow Press, 2 oi- 2 i 3 E.T2thSt.,N.Y. Large modern 
edition binderies for leather, cloth, pamphlet work. 

William G. Hewitt, 61-67 Navy St., Brooklyn, N. Y., 
Manufacturer of books, catalogsand magazines at the 
best competitive prices. Composition,electrotyping, 
presswork and binding. 

H. Wolff, 518-534 W. 26th Street, New York. Bindery 
completely equipped for edition work in cloth, half 
leather, and full leather. Capacity, 100,000 books 
per week. 
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Directory of Publishing Adjuncts.—Continued 


EXTRA BINDING FOR THE TRADE 

HALF-TONE AND OTHER PLATES 

Henry Blackwell. 10th Street and University Place 
New York. Plain and artistic Bookbinding, in all 
varieties of leather, singly or in quantities. 

Gatchel & Manning (Estab. 1889), Philadelphia. 

Designers, Illustrators and Engravers of Plates in • 
one or more colors for Publishers and Printers 

Ernst Hertzberg & Sons, 109 East Randolph St., 
Chicago. Hand-made books. Best equipped bind¬ 
ery in country. Newest designs, restoring, inlaying, 
etc. Prices reasonable. Gold medal, St. Louis, 1904. 

The Hagopian Photo-Engraving Co., 39 East 

20th St., New York. Pioneers in the development 
of photo-engraved plates. 

James Macdonald. 132 West 27th St., New York. 
Established 1880. Leather art binding for sets or 
single vols. Inlaying.mending,cleaninga specialty. 


COLOR PROCESS PLATES 

The Trow Press, 201-213 E. 12th St., N.Y. Extra bind¬ 
ing, Vellum, Crushed Levant, Moroccos, Calf, etc. 
Unique designs. Restoring, inlaying. 

Trichromatic Engraving Co., 78 Reade St., New 
York. Phone. 1304 Worth. 

BOOKBINDERS’ CLOTHS 

COLOR PRINTERS 

Fab-rQc-o-na Mills, Bloomfield, New Jersey. Manu¬ 
facturers of Wiboco Book Cloths. Sample books 
furnished on request. H. B. Wiggin’s Sons Co. 

Zeese-Wilkinson Co., 213-217 E. 24th St., N. Y. 
Specialists for Color Printing Plates. 

The Holliston Mills, of Norwood, Mass., manufac¬ 
ture the finest line of plain and artistic cloth in the 
market. New York office. No. 67 Fifth Avenue. 
Sample books furnished. 

INDEXING 

C. H. Denison's Time-saving Index, 152 E. 23rd 
St., N. Y. Saves money by saving time. 

DIE CUTTERS AND ENGRAVERS 

Becker Bros. Engraving Co., 26 East 13th St., 
New York. Fully equipped for artistic designing 
and die cutting. Established 188c. 

TRADE LISTS, FAC-SIMILES, ETC. 

The Trow Directories, 87-01 Third Avenue, N. Y_ 
Lists of all businesses and pTofessions, U. S., Canada. 
Fac-simile letters, folding, addressing and mailing. 

Chas. Wagenfohr, Designer, Engraver, Diesinker. 
140 West Broadway, New York. High grade work. 


Classified Business Opportunities 

A Directory of Profitable Adjuncts to Bookselling 

Bate*! One Line, $5; Two Lines, $8} Three Linen, $19; Fonr Linen, $15 per year 


Art Publishers. 

HILLS & HAFELY CO., ay East sad 3 L, New York. 
Birthday, Christmas, Condolence, E—trr sod Wed¬ 
ding Congratulation Cards; Cal en da r s, Booklets, 
Wall Mottoes, etc. Catalogue on application. 


Kooks im Foreign Languages. 

WILLIAM R. JENKINS CO., 851 and 853 Sixth 
Ave., cor. 48 th St.), New York. French and 
other foreign languages. 

LEMCKE & BUECHNER, 32 West 27th Street, New 
York. All foreign books and Periodicals. 

RITTER & FLEBBE. Foreign Books. Send for Our 

^Catalogues. 149a Tremont Street, Boston. 

SCHOENHOF BOOK CO., Boaton, Mass. Foreign 
Books. Tauchnitz British Authors. 

G. E. STECHERT & CO., 151-155 West 25th St., New 
York. Importers of Books and Periodicals. 

E. STEIGER & CO., N. Y., carry the largest stock of 
German publications in all departments. Books for 
learning 250 languages. Prompt importation of books 
and periodicals from all countries. 

FRANCESCO TOCCI, 520 Broadway, N. Y. Italian 
books of every description. Catalogue on application. 


Diaries. 

B. W. HUEBSCH, 22 s Fifth Ave., N. Y. Annual 
and Perpetual Year Books. A popular diary. 


Kindergarten and School Supplies. 

E. STEIGER & CO., N. Y., manufacture the largest 
line of Kindergarten Supplies and Constructive 
Material for Manual Training. Catalogs gratis. 


Masonic Books and Goods. 

MACOY PUBLISHING AND MASONIC SUPPLY 

CO., 45, 47, 49 John St., New York. 


Maps, Globes, and Atlases. 

C. S. HAMMOND & CO., 142 Fulton St., New York 
Atlases, School Maps, Road Maps, Globes. 


Shorthand and Typewriting Books. 

PHONOGRAPHIC INSTITUTE CO., Cincinnati, O 
Publishers of the Benn Pitman System. 

ISAAC PITMAN & SONS, 31 Union S*., N. Y. 


Stationery Novelties. 

WILLIAM J. BURKHARDT, 165 Danforth Ave., Jei 
sey City. Unique Holiday Novelties. Die Stamper 
Christmas Cards. Post Cards. Calendars Penwiper* 
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Ready 

September 

15th 


THE SWORD 
MAKER 


TOO MANY 

WOMEN 


Author of “ Tekla , 


£ Cardillacetc . 


Like the hero in Bernard 
Shaw’s u Man and Superman,” 
this anonymous author believes 
in the pursuit of man by wo¬ 
man. How he defies manifest 
destiny he tells with alternat¬ 
ing frivolity and seriousness, 
but always candidly. The 
novel gives an intimate view 
of fashionable city life and is 
witty and charming. 


A swittiy moving romance 
of the Rhine country in the 
days of the old Robber Barons 
(the same country as that of 
“Tekla”). It is a story of 
action and real life rather than 
of historical description. In a 
rapid play of personality and 
love, diplomatic fencing of 
plot and counterplot, Prince 
Roland, in disguise, relieves 
his subjects and wins his bride. 

Handsome cover, $1.25 net 


“ A distinctly amusing book, very 
light, very vivacious, and very read¬ 
able." —the Tatler. 


PEARY’S tvonderful book “ THE NORTH POLE,” with 
its superb illustrations, tr ill be published about September 
25th. Get in your order if you haven’t done so already, 
and write for advertising and window-display matter 





































